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THEIR FIGHT, OUR NEWS: A CASE STUDY OF
PUSSY RIOT IN BRITISH AND RUSSIAN ONLINE
MEDIA

YULIYA MOSKVINA
Charles University

ABSTRACT

Russian punk band Pussy Riot became famous after a performance in the Cathedral of Christ
the Saviour in Moscow and a trial which came to be well-known worldwide. The paper com-
pares Russian pro-Kremlin and liberal media to British conservative and liberal media in
order to demonstrate how components of ideology reinforced the genesis of a critical actor in
foreign news. In the Russian case, Pussy Riot, as a critical actor, did not appear in the news
because of the ideological structures and role of the selected newspapers in the society. In
the case of selected British online media, Pussy Riot was presented as an autonomous col-
lective critical actor engaged in the process of politicization. Therefore, ideology embedded
in foreign news can play not only a reductive role, as previous research has shown, but also
a productive one, reinforcing the genesis of critique.

Keywords: Foreign news = critique = ideology = Russia = Great Britain

1. INTRODUCTION

On February 21, 2012, a video with women in colourful balaclavas and short dresses
dancing and punching the air in the Cathedral of Christ the Saviour in Moscow was
released on YouTube. It was an artistic protest made by the Russian punk band Pussy
Riot, formed in 2011. The members of the band were previously known for their con-
troversial and provoking hit-and-run performances in public places as part of their
membership in the art group Voina. Unlike the members of Voina, Pussy Riot wore
balaclavas in order to preserve anonymity, allowing ideas to overcome the particu-
lar individuals protesting, and their actions had a clear feminist message: they call
for a “feminist whip” for Russia and for sexual freedom, criticize a “triple working
day for women” and male domination in politics and by colourful mini dresses and
abrupt movements demonstrate liberation from boredom of women’s everyday life
(Pussy Riot, 2011). The performance in the Cathedral of Christ the Saviour was not an
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exception - the band members wore provocative clothes, were twitching and shout-
ing “Virgin Mary, drive Putin away”, as well as calling Virgin Mary to become a fem-
inist and condemning the role of women in the Orthodox Church, whose only task
is “to love and give birth” (Pussy Riot, 2011). Moreover, they used the altar (a place
in the cathedral were women according to Orthodox religion cannot enter) as a
scene. In other performances, Pussy Riot have protested the repression of artists by
the federal government, supported sexual minority rights and radical decentraliza-
tion, and promoted anti-Putinism, conservation of the Khimki Forest, and relocation
of the capital to Eastern Siberia (Pussy Riot, 2011). The band members (Nadezhda
Tolokonnikova and Maria Alyokhina) were sentenced to two years in a penal colony
for their performance in the cathedral and were pardoned during Vladimir Putin’s
amnesty in 2013. In 2018, the band members won a lawsuit against Russia in the
European Court of Human Rights.

There is little agreement among researchers on the feminist nature of the band’s
performances. Some claim that stereotypical and homophobic lyrics could be found
in their songs (Sperling, 2014) and that non-universal Western feminist ideas do
not make sense in the Russian context (Yusupova, 2014). A connection between the
performance and feminism was not clear for the general public, because “the con-
siderable part of audience ... does not consider sexuality to be a political category”
(Gapova, 2012, para. 1). Others claim that their actions have a clear feminist mes-
sage and a further repressive response from state authorities has to be interpreted
as a reaction of a patriarchal system joined with Orthodox traditions (Lipovskaya,
2012). There was even less agreement in the public opinion (Levada-Center, 2012,
Yusupova 2014). A conservative part of the Russian population was clearly hostile to
the women, while liberal intelligentsia condemned the charges, but also denounced
a choice of the venue for the performance (Bernstein, 2013). Correspondingly, the
Russian media also did not maintain a homogeneous position.

Seven years after the performance, we can observe the development of what was
originally the band members’ anarchist profile, coming from the art-group Voina,
into a liberal oppositional identity. While at the beginning, the actions encapsulated
antagonism towards the ruling order and intervened into everyday life in public
spaces (actions such as “Putin Zassal” and “Osvobodi Bruschatku”), today the former
members prefer music videos of high quality and theatre plays with paid admission.

Western media played an important role in this transformation. The liberal ideol-
ogy of Western journalists was the closest to the thinking of the band members them-
selves: “The Pussy Riot story is clearly a story the West wanted to hear” (Yusupova,
2014, p. 604). Ideology here is understood in a Van Dijkian perspective as a tool to
grasp social reality. Primarily, it is not a sum of abstract values, but a construction
made through specific linguistic means which have to be critically studied in order to
unveil structures of power. This paper analyses how the ideology (here represented
by the British online media) served the genesis of a radical political critique (an
autonomous collective social actor passing judgement on the current state of affairs)
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and how Russian media did not create such critique even in the case when they were
closer to the social actors and political and social environment of the events. The
main question of the paper is: Which ideological means were used by journalists
in Britain and Russia to create the image of the band they have created? This ques-
tion has to be understood in a broader context of a connection between ideology as a
social cognition, professional journalists’ ideology and (foreign) news. The scope of
the paper goes beyond explanations based on a difference between democratic and
(neo)-authoritarian media systems (e.g. Becker, 2004) and examines the ways jour-
nalists use language to create one or another critical position.

In such a manner, ideology plays not only a reductive role, as previous research
indicates, buta productive one: it creates critique while simultaneously adapting it to
the semiotic framework of national/regional contexts. The media become a co-pro-
ducer of critique. The comparison of British and Russian online media demonstrates
the pivotal role of the foreign news genre and the ideology embedded within it: both
liberal and pro-Kremlin Russian newspapers failed to create critique due to the way
in which they construct ideological positions and owing to the editors’ understanding
of the meaning of their jobs. The last factor is close to an understanding of journal-
ism as professional ideology, meaning a consensus on particular beliefs and on a pro-
cess of the production of meaning used in journalists’ work (Deuze, 2005). What is
especially important for this paper is the way journalists see their role in society and
acknowledging of the fact that in the same society there might be distinct views on
this role. While in the above-mentioned work, Deuze speaks about values, strategies,
and formal codes of journalists as their professional ideology, in this paper, I com-
bine this understanding with ideology as a broader social and political phenome-
non, in which media are embedded as well as other social actors. Western media
models (objectivity, autonomy, journalism as a public service, etc.) cannot be easily
applied to non-Western countries, including Russia, inter alia because of the speci-
ficity of the culture (De Smaele, 1999) or historical development which finally led oli-
garchs-financiers to adopt pro-Kremlin stances after media wars in the end of 1990s
(Arutunyan, 2009). Deuze himself claims, that “in decades of journalism studies ...
[journalism as ideology] served to continuously refine and reproduce a consensus
about who was a ‘real’ journalist, and what (parts of) news media at any time would
be considered examples of ‘real’ journalism” (2005, p. 444). This consensus cannot be
understood separately from broader social cognitive constructions that social actors
use so as to give sense to their lives (ideologies in Van Dijk’ understanding), therefore
professional journalists” ideology cannot be analysed without a broader ideological
context.

I start with an overview of the main theses on the foreign news genre, followed
by a definition of ideology and critical actors. In the ensuing chapters, I analyse
separately autonomy, political conflict and collective actor in the selected news. This
is followed by a conclusion. The methodology of the article is inspired by Van Dijk’s

125



MEDIALNI STUDIA | MEDIA STUDIES 2/2019

discourse analysis and the definition of critique proposed by Luc Boltanski and Paul
Blokker from the positions of French pragmatic sociology of critique.

2. (TRANS)NATIONAL RHETORIC AND IDEOLOGY IN FOREIGN NEWS

Despite the structural factors of the globalized world (the presence of international
news agencies and trade volume), foreign news is highly determined by national/
regional rhetoric (Wu, 2000; Nossek, 2004; Shamir, 1988). This is due to several fac-
tors: the comprehension of foreign events by means of local/national identities, the
selection of news by editors, and systemic factors.

First, journalists and editors use cultural filters which determine news selection
and the portrayal of others when presenting other cultures and countries (Beaudoin
and Thorson, 2001; Ibelema, 2014). While some scholars claim that national identity
is incompatible with journalists’ professional values (Nossek, 2004), others argue
that “reporters do not simply choose between professional and national narratives
because assumptions about the world and state interests are already locked up in
the professional narrative” (Handley and Ismail, 2010, p. 281). The interests of pro-
test and oppositional movements are defined in terms of local, national, or regional
ideologies and interests (Lee and Yang, 1992). Journalists use different strategies
of domestication (appealing to emotions, speaking about compatriots involved in
events; Alasuutari et al., 2013). The localization of the news means simplification and
loss. For example, Pussy Riot has never been punk versus Putin, as it was presented
by Western journalists, because their inspiration comes from the Russian under-
ground, and punk as such in Russia is not a movement of resistance (Steinholt, 2013).

Second, the editors’ choice of foreign news is determined by assumptions about
the role of the state in the global arena—the threat to the United States coming from
China, for instance (Chang and Lee, 1992; Golan and Lukito, 2015). The interests of
the states are a further factor influencing news selection. Russian media tend to
present a strong Russian national identity, incompatible with Western values (Popk-
ova, 2016), and the West is seen as a danger invading through the subject of a provoca-
teur in the Russian system of values (Yablokov, 2014). On a more general scale, news
can serve as means of soft power (Zhang, 2017). More critical scholars claim that
foreign news maintains and legitimates the status quo of the Eurocentric or Ameri-
can system of values (Abalo, 2016; Fayyaz and Shirazi, 2013). Foreign news though
is a strong weapon in advocating transnational regional powers and in condemning
deviations from them. Such an imbalance is not new; for some scholars, it reminds of
the informational asymmetry during the Cold War (Van Dijk, 1988).

Third, systemic factors guarantee the predominance of Western media (the
presence of international news agencies, the development of a news gathering sys-
tem, trade, cultural ties to other countries, provided financial support [Wu, 2000;
Zhang and Fahmy, 2009]). The structure of power influences the media as well: The
Russian state uses media as a method of domination over elites (Burrett in Meng
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and Rantanen, 2015) and, therefore, the news is always in compliance with stories
acceptable to the authorities.

In this article, I argue that Pussy Riot’s story underlines the leading role of the
West, portrayed as a critic of the Other’s reluctance to respect freedom of speech and
the freedom to protest (the West was perceived by British journalists as the United
Kingdom, the United States, and European countries such as France and Germany).
However, in the case of Pussy Riot, this is only one side of the story. Western ideology
helped to form Pussy Riot as a critical actor, despite their critique being modified.
A comparison of the ideology present in the Russian liberal and pro-Kremlin media
demonstrates the importance of these ideological means, which were not present
in the Russian discourse or the critique itself. In the following chapters, I will intro-
duce the concepts of ideology and critique and then continue with the analysis of the
Pussy Riot case.

3. DEFINITION OF IDEOLOGY

The ideology of the news has to be analysed as embedded in a social, economic, and
political context (Van Dijk, 2008). Van Dijk understands ideology as a “form of social
cognition” (2008, p. 193, emphasis in the original) applied by journalists while writ-
ing news articles.

This definition refers to the articulation of meanings and is based on three differ-
ent dimensions (social, discursive, and cognitive). It is not merely secondary to an
economic determinant, which Marxist definitions of ideologies might presuppose,
but is connected to social practices, cognitive constructions, and the living world
of individuals. What matters is the communicative nature of human comprehen-
sion and its embeddedness in a social context (national and regional in the case of
this study). Rather than false consciousness, ideologies are cognitive constructions
transferable through discourse and which host social functions as they help articu-
late the interests of social groups based on their beliefs and social representations
and the positive self-image of these groups (Van Dijk, 1982, 2008). Ideologies “have
the cognitive function of organizing the social representations (attitudes, knowl-
edge) of the group, and thus indirectly monitor the group-related social practices,
and hence also the text and talk of members” (1995, p. 248).

4. DEFINITION OF ACRITICALACTOR

Pragmatic sociology of critique claims that critique is an ability to grasp the uncer-
tainty of reality and make the real a matter of concern. Reality is defined as social
norms and rules stated by institutions; a radical critique is always a critique of the
institutions. In such a manner, critique is essentially democratic; society without
a possibility to criticize institutions is totalitarian (Boltanski, 2011). While French
pragmatics emphasize the inner critical capacity of every human being and develop
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the “sociology of critical capacity” (Boltanski and Thevenot 1999; Boltanksi and
Thevenot 2006; Boltanski, 2011), they ignore the role of media in its genesis. This
also applies to a mediated construction of a critical actor.

I define three main components of critique as follows. The first one is autonomy
which is necessary for making a radical critical claim (Boltanski, 2011). Autonomy is
the possibility of an actor to adopt a name of their choice. In this sense, autonomy
is a rejection of the use of social institution definitions and a revolt against the
meanings and labels they state. Autonomy is self-determination and independence
from institutions—the “true individualization of the individual” (Castoriadis, 1991,
p. 146), which implies contesting social laws by an individual and taking a part in
their creation. This is possible in a society where instituted heteronomy does not pre-
vail on the individual or the collective level.

While exploring the Pussy Riot case, it is important to consider the political nature
of their protest and a call for politicization of social reality in a sense of creating
a visible contradiction with an established order. The second element of critique is
the participation of a critical actor in the process of politicization, which is defined
as a process of dispute and conflict, as a flow of power, creating capacity for agency
and autonomous life while understanding that things may be different (Jenkins,
2007; Hay, 2007). While politicization is associated with the creation of the space for
agency, depoliticization means removing this agency, removing the political charac-
ter from the decision-making process (Burnham, 2001).

Finally, while an individual autonomy is important for a robust participation of
an individual on a social life, the collective component of critique is essential for con-
fronting political power and creating collective emancipatory projects (Wagner in
Blokker 2014). Collectivity challenges individualization and fragmentation caused
by systems of domination. Political critique is thus connected to the “re-imagination
of forms of commonality” (Blokker, 2014). Collective agency strives for the common
project as the commonality of the goals and visions of social change challenges the
logic of independent personal success symptomatic of neoliberal systems.

5. METHODOLOGY

For this analysis, I used online recourses due to their wide reach and availability.
These consisted of 200 articles from online newspapers: The Guardian (TG) (liberal)
and The Daily Telegraph (DT) (conservative) in the UK and, in Russia, the pro-Krem-
lin Liferu and the liberal Novaya Gazeta (NG). The Russian media were analysed
separately because of the obvious differences in the newspapers’ political stands.
The selected British media might seem to be politically different, but they reported
on events in a similar manner, thus an analytical separation was not so useful as in
the Russian case. All articles are dated from 21 February 2012 (the day of perfor-
mance) until 2016 (so to cover not only a trial, but also its aftermath), with 50 articles
from each source (this number of articles was enough for data saturation, meaning

128



Stat | Study Yuliya Moskvina

that new information stopped to appear); the articles were selected manually and
analysed with Atlas.ti. This selection does not reflect the extent of attention that the
individual media paid to the band, nor the popularity of Pussy Riot in the Russian or
British media context. This limitation does not hinder from accomplishing the quali-
tative research and answering the research question posed in this paper.

The criteria for the selection were: (a) relevance stated by the media itself (mean-
ing the strongest correspondence between the intention of the search and its result;
for NG, popularity replaces relevance as this news is not sorted by relevance); (b) the
keyword “Pussy Riot” in the headline; and (c) the news genre for all and the foreign
news genre for the UK.

The methodology comprises the critical discourse analysis as proposed by Van
Dijk (1988, 1982). Ideology in media discourse is analysed on the levels of lexicology,
rhetoric, ideological square, and the coherence of the text (Van Dijk, 1988). The
autonomy and collectivity are explored through lexicology. The conflict is analysed
through tropes and other figures of speech. Here, I am also interested in the opposi-
tion between “us” and “them” and in the emphasis put on the good and bad qualities
of both (Van Dijk, 1982). Lexicology (the words by which the band and the actions
were named, e.g. “punk band”, “a protest band that has been convicted” “a protest”,
“a stunt”; naming other actors involved, e.g. the codes such as “oppositional move-
ment”, “supporters”, or “provocateurs”) serves to explore autonomy and collectiv-
ity by grouping the codes into these two categories. Special attention was paid to
the repeated elements thought all the articles (such codes as “position of prosecu-
tion”, “summary of events”); these repetitive elements reinforce global coherence.
Rhetoric (tropes, figures of speech, or descriptions) were used for an analysis of
a conflict between “us” and “them” (the codes such as “allusion: Libya, Syria, Egypt”,
or “epithet: shabby room/flag”).

It is worth mentioning that the style of the selected media is different: while the
Russian media seek to use a strict and neutral style (especially the non-partisan NG
[Muratov, 2019]), the British media are very rich in tropes and openly political. The
selected British media include a very limited number of journalists, likely because
there were not that many British journalists in Russia reporting on the case. The Rus-
sian media also used a bigger, yet still limited, number of journalists to report on the
case. This systemic factor presents a methodological limitation of the research.

6. PUSSY RIOT CASE IN THE SELECTED RUSSIAN AND BRITISH MEDIA
6.1. Autonomous Actor

Both analysed Russian media failed to create an image of Pussy Riot as autonomous
critical actors, yet due to different reasons. The NG focused on the prosecution instead
of political nature of the action and in such a manner put a legal conflict above the
original political one. The newspaper frequently described the band as a “feminist
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punk-band” and “girls with children” and the action as a “scandalous action” or
a “punk-prayer”. But previous activities of Pussy Riot members were referred to only
in reference to the characteristics used in court or as mitigating circumstances, such
as being students or young mothers. Due to this lack of the political ideas associated
with the protest, the band lacked an autonomous political position necessary for the
critique. The descriptions of the women were put in contrast with an atrocious legal
system: “Keeping young mothers under arrest is cruel” [Fomina, 2012a]). Repetitive
summaries reflect the arrest as a consequence of the punk-prayer (“an action, a rea-
son for an arrest” [Pussy Riot oficial’no priznali status uznic sovesti, 2012]). One of the
rare notions emphasizing a political nature of the action claimed that the protest
song was about “the introduction of Orthodox culture into school curricula, about
the limousines of priests, about the Patriarch’s faith in Putin” (Kostyuchenko, 2012a).

Life.ru also depicted Pussy Riot as convicts and it did not recognize other than
legally defined identity of the band. But instead of legal injustice, it demonstrated
only minor mistakes of the correction system. Life.ru described the action as
“so-called punk prayer” (Lednev, 2012a), yet the details of the act, its motifs or the
feminist nature of the band were missing. The news coming from the penal colony,
the police, the Federal Penitentiary Service, the court reported on Tolokonnikova’s
wellbeing: “[E]mployees of the Penitentiary 14 allowed Nadezhda Tolokonnikova,
a member of a scandalous punk-group, to use scientific literature to write a PhD
thesis” (Vadeeva, 2012), and “the soloist of the scandalously famous punk-band [...]
cuts out trousers patterns” (Selivanova, 2012). Information about death threats and
“unbearable working conditions” (Kolonija, gde soderzhitsja Tolokonnikova, 2013) was
put in contrast with Tolokonnikova’s transfer to a prison hospital, where she was
“making solo concerts [...] singing songs, and participating in wit and humour com-
petitions” (Nadezhda Tolokonnikova spela, 2013). Global coherence of the discourse
was sustained by the repetitive descriptions of the changes.

The TG and DT used slightly different rhetoric in descriptions of the band, but
both newspapers built an image of political autonomy of feminist protesters. The TG
described the band mainly as a feminist punk band, but other descriptions related to
the protest character of a band were present (such as “radical feminists” or “Russia’s
most famous political prisoners” [Elder, 2012a]). The coherence was supported by
references to the charges of hooliganism (an institutionally defined identity), but
the meaning of this charge was immediately translated into charges for political
protest against Putin (autonomous action): “The judge set August 17 as the day she
would deliver a verdict against the women, charged with hooliganism motivated by
religious hatred following an anti-Putin performance in a Moscow cathedral” (Elder,
2012b). This description involves the main conflict of Pussy Riot against Putin (or the
Kremlin). The conflict was supported by metonymies (Putin or the Kremlin instead
of Russian institutions) bringing about a feeling that the Russian institutional order
is soaked in the figure of one person/one building: “The three women urged Russians
to reject Putin's system and embrace freedom” (Elder, 2012b).
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The DT described the band in a less radical way. The act seemed odder: “they [...]
shouted a few words as they danced manically, then knelt in front of the iconostasis,
the screen bearing religious icons that divide the nave from the sanctuary” (Parfitt,
2012a). The DT did not look into the political meaning of the protest but into the legal
arrangements that followed it: “In truth, the trio’s ‘punk prayer’ in Christ the Saviour
Cathedral was at best tactless and at worst offensive—they admit themselves it was
an ‘ethical error’. The problem is the disproportionate punishment that was meted
out” (Parfitt, 2012b). The global coherence was supported by a neutral description
of the civil characteristics of the members: “A philosophy graduate [...], a charity
worker and environmental activist and [...] a computer programming graduate” (The
'punk prayer', 2012). However, references to their feminist nature were also frequent.
The translation to the logic of being punished for their performance against Putin
is clear: “The punk band [...] stormed the pulpit of Moscow’s main Orthodox church
and asked for Russia to be freed from Vladimir Putin” (Russia extends jail time, 2012).

6.2. The conflict

The NG was rich in presenting the complexity of the issue in three lines of conflict:
civil (between supporters and opponents with the participation of the police), reli-
gious and legal. Conflicts between Pussy Riot supporters and opponents occurred
during the protests, pickets, and bus rides. The police created obstacles for the pro-
testors who supported Pussy Riot by “disrupting the action” (Policija sorvala avtobus-
nuyu ekskursiju, 2012), “arresting one and all” (Fomina, Kostyuchenko, 2012), and
“arresting civic and political activists” (Feldman, 2012). The police did not intervene
in the actions of opponents—Russian nationalists, those beating Pussy Riot sup-
porters, and Orthodox Christians. The opponents of the band acting in an aggressive
way were named provocateurs (“Orthodox provocateurs throwing missiles” [Fomina,
Kostyuchenko, 2012a], or “provocateurs [...] from pro-Kremlin movements” [Fomina,
2012b]) or associated with Russian nationalists. Putin was mentioned mainly in the
reference to the name of the song and only once in a different context: “Tour guides
were explaining to foreign tourists that those who are for and against Putin came
here [during the protest]” (Fomina, 2012c). The religious contradiction was based on
the interpretation of mercy. Church officials named the action the “work of the Devil”
(Patriarch Kirill, 2012), while believers called the criminal indictment and reaction of
the Church authorities “inadmissible” in a letter published in its entirety by the NG
(because the Gospels call for “blessing those who curse you” [Kostyuchenko, 2012b]).
Calmly praying for the band members, believers were put in contrast with Ortho-
dox provocateurs or nationalist-fundamentalist religious groups (such as Orthodox
Banner-Bearers “who were raising their arms in Nazi greetings” [Fomina, 2012c],
an allusion to the Nazi regime). While the former were asking for mercy, the latter
cooperated with the police against journalists: “Orthodox’ young men turned jour-
nalists from the Associated Press into the police” (Fomina, 2012c). The legal conflict

131



MEDIALNI STUDIA | MEDIA STUDIES 2/2019

was based on repetitive references to the band advocates’ commentaries, which
were richly covered by NG and mainly referred to mistakes in the investigation—for
example, “materials [...] were collected carelessly and improperly” (Kostyuchenko,
2012c), there was “no reason for the arrest [...] except low income” (Fomina, 2012d),
and the “body of evidence was absent” (Fomina, 2012a). Moreover, “judges did not
accept the arguments of the lawyers” (Fomina 2012b), which insinuates that the trial
was biased.

While the NG shatter the trust in the institutional order by suspicion to the police,
nationalists, Orthodox institutions and the legal system (by this presenting them as
sources of corruption in Russian society), Life.ru promoted legitimacy of the police
and mercy of the institutionalized religion. While the band’s supporters violated the
public order and conducted themselves poorly, the police maintained the public order
and protected the law. The police were mentioned in the context of stopping Pussy
Riot supporters while they were crossing the street on a red light, guiding them to
the patrol car so they could “calm down and a traffic accident could be prevented”
(Kozlickaya, 2012); checking the documents of those illegally making videos in the
prison (Desyatnichenko, 2012); arresting the band members on suspicion of theft
(Policija zaderzhala v Sochi, 2014); and “asking participants of a protest not to break
the law, leaving [the protest site] in peace” (Antipova, 2012). The Federal Peniten-
tiary Service was reported as keeping the good health of the convicted members and
their ability to work (Dmitrieva, 2012), “providing security in the colony” (Kopancev,
2012), organizing trainings against jailbreaks (Tomashevich, 2012), and protecting
the order in numerous other ways. The Church’s position was both supportive of the
Russian legal order and of the value or mercy: “[T]he Russian Orthodox Church is
calling for mercy for Pussy Riot. At the same time there are no doubts about the jus-
tice of the verdict in the Patriarch’s office” (Zazykin, 2012).

6.3. Usand Them

The conflict in the selected British media is a conflict between democratic West
and dictatorial Russia. “Us” stands for freedom and the protection of human rights
is lacking in the Putin’s regime. Epithets frequently used to describe Russia were
“authoritarian,” “intolerant,” or, in a stronger lexicology, “quite simply, a dictator-
ship” (Cadwalladr, 2012). The trial was seen as a crackdown on dissent and freedom:
“The case against Pussy Riot has highlighted the crackdown on freedoms inside Rus-
sia since Vladimir Putin returned to the presidency in May amid a wave of discon-
tent” (Elder, 2012c). The image of an unfree country was supported by numerous
allusions to tsarist Russia, Libya, and Egypt (as unfree countries), and to the USSR
and Stalin. The allusions to the USSR were less present in the DT than in the TG. The
bad qualities of “them” were emphasized by tropes such as hyperbole and compari-
son: “And the police dog—a 1001b black Rottweiler—no longer sat in the corner she
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had occupied since the start of Russia’s trial of the year, but barked and foamed at the
mouth as if she were in search of blood” (Elder, 2012e).

Pussy Riot as an anti-Putin actor fighting for the values of the West (freedom of
speech, human rights, no censorship) is connected to “us”. This is demonstrated by the
numerous supporters: celebrities and politicians such as Madonna calling for freedom
of speech or Amnesty International: “Western governments and pop star Madonna
condemning the sentences as disproportionate, a view not widely shared in Russia
where public opinion was shocked by the protest” (Freed Pussy Riot member, 2012).

The role of Pussy Riot is emphasized by numerous epithets and hyperboles, for
instance, “it is, many people say (practically everybody, in fact) a moment when Rus-
sia’s future is, in some as yet undetermined way, being decided” (Cadwalladr, 2012).
The DT has a reserved position towards the act itself; however, it was critical of the
Russian legal system and the limitation of individual human rights: “Mr Putin has
made an example of his crooked legal system, which has been designed to deny ene-
mies of the state any chance of receiving justice” (Dyer, 2012). The metonymy, Putin’s
legal system, presents Putin’s direct involvement in the criminal justice system. Ref-
erences to the possible limitation of freedom of speech in the West were rare. Pussy
Riot ultimately is the sign of fear and weakness of Putin’s regime (less in the DT
than in the TG): “Russia’s crackdown on punk group Pussy Riot has handed Vladimir
Putin’s opponents a victory and begun a new phase in Russian politics” (Lough, 2012).
There was an inclination that the influence of Pussy Riot had had a pivotal effect on
Russian politics, presenting it metaphorically as “a weathervane of Russia’s course
after Mr Putin’s return” (Parfitt, 2012c). These exaggerations play an important role
for construction of critique: they make the reality uncertain and fragile - ready to be
changed.

6.4. Collective actor

The NG covered events supportive of the band, news from the court, and, to a lesser
extent, events organized by opponents. The coverage of conflicting groups was
used as a means to report on injustices conducted by the police and in the court-
room; however, there are no links among those who experienced these injustices
except their support for Pussy Riot. This fragmented presentation of conflicts made
impossible genesis of a collective actor (a movement or an opposition) that repre-
sents a general disenchantment with a political regime. All those who live through
the mentioned conflicts are not united in one resisting or discontented entity. Refer-
ences to the opposition were rare: it was mentioned in Pussy Riot’s letter to Patriarch
Kirill, in which condemnation of the opposition was described as an “explicit lie of
the national television” station (Pussy Riot otvetili, 2012), as well as in association
with protests near the court, with a call for support: “As usual, they need hot tea and
food” (Aktivisty zajavljajut, 2012).

Life.ru described supporters of the band as those who start disorders, attack the
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police, use tear gas, etc. Provocateurs from the side of the opposition were present
at the protests where gas was used (Antipova, 2012); oppositional leaders such as
Kseniya Sobchak, were referred to in the context of “yet another scandal” (Lednev,
2012b). International support was covered in two articles. The first spoke of Yoko
Ono’s Grant for Peace, while another reported on a meeting with Hillary Clinton. In
the latter, the opposition was described as bribed: Meeting Clinton “is not patriotic”
because the “Russian oppositionists are bribed by the US State Dept.” (Hillary Clin-
ton, 2014). Aside from these articles, references to the opposition were rare.

In the TG and DT, frequent references to an opposition movement enabled the
talk of a relation between Pussy Riot and a collective Russian opposition actor. This
collectivity was supported by putting Pussy Riot in the same line as oppositionists,
political prisoners, or soviet dissidents (Alexey Navalny was mentioned frequently
in the TG [less in the DT]; Mikhail Khodorkovsky, Josef Brodsky, and Garry Kasparov
in the DT). In both newspapers, the crackdown on Pussy Riot was a crackdown on
dissent which brought all the pieces of the movement together: “The jailed members
of feminist punk band Pussy Riot, who have thrust Vladimir Putin’s crackdown on
dissent into the spotlight” (Elder, 2012d).

7.  CONCLUSION

Numerous conflicts emerged on the pages of the NG (civil, legal, or religious). Other
authors already discussed the general differences in conflicts between Russian and
Western public sphere in the case of Pussy Riot (Gapova, 2012), however the role of
media and journalists remained unexamined. By the type of the conflicts, one can say
what was important for journalists in the case of Pussy Riot in Russia (and what is
ideological about it, in a sense of shared meaning that social actors give to social real-
ity). This is an unjust legal system and the outrage of law-enforcement agencies, cor-
rupted Church which betrayed one of its main values - mercy, Russian nationalists
and biased Orthodox believers who make provocations during the protests instead
of calm demonstration of their civil position. All these conflicts (mainly, the legal
one to which the biggest space was dedicated) are put above the political essence and
an explanation “Pussy Riot versus Putin” (which ironically was used to describe the
situation to tourists who are not aware of Russian realities). In these conflicts, it is
impossible to follow the collectivity between believers, protestors, and Pussy Riot, as
well as to follow an identity of Pussy Riot beyond a courtroom (therefore, Pussy Riot
does not seem autonomous). The social reality is very fragmented, and there is no
collective disenchantment or uncertainty that gives rise to strong critique.

This manifestation of an ideology as a social cognition should be understood in
combination with journalists’ professional ideology. The former main editor of the
NG described the political stance of the newspaper: “[W]e are a non-partisan news-
paper. We do not have hickeys on our neck after the kisses of political parties [...].
Our newspaper is not with the opposition, but with a position. And this position is
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simple: to the best of our ability, we control power in the interests of society. This is
a usual task of the mass media” (Muratov, 2019). The self-identification as a nonpar-
tisan alien to politics watchdog looking for the mistakes of the regime enables the
NG to demonstrate all the variety of conflicts and fragmented grievances embedded
in the conflict around Pussy Riot, yet at the same time renders impossible to state
a clear political conflict between the collective body of those concerned by the con-
flicts and an institutional order.

The pro-Kremlin newspaper represents the prevailing instituted heteronomy,
with no space for critique. It serves its political purpose: the demonstration of the
institutional stability (in contrast with the NG). Yet the ideological picture of the
Russian society is similar to what the NG presented: the conflict is about law-en-
forcement agencies, biased protesters and the mercy of the Church. The positions
of Life.ru and the NG towards these social realities are different, but in none of the
newspapers the Pussy Riot case was presented as primarily political. In the case of
Life.ru depoliticization happens via the fragmentation of conflicts, which appear to
be non-systemic mistakes within a generally certain institutional reality. The opposi-
tion lacks authenticity, the band members are not protestors, but convicts, the police
protect the order, and the institutionalized Church is merciful to those who fell into
error. This difference between two newspapers is due to professional ideology of
the journalists: while the NG is an investigative newspaper that positions itself as
a watchdog, Life.ru is owned by an oligarch in the era of Russian media development
which Arutunyan (2009) characterized by the connection between oligarchs-finan-
ciers and Kremlin. While the ideology as social cognition is the same (components
of a conflict), journalists’ professional ideology is different (meaning and relation of
components) in these two Russian newspapers.

Whereas the ideology, in the case of Russian media, prevented the critical actor
from appearing, in the case of British media, the ideological components (lexicology,
tropes, summaries, contrasts, or examples) reinforced its genesis. In other words,
what made Pussy Riot seems critical in these newspapers, was not what they did, but
the way media reported on what they did. The ideology and localization of news that
is usually understood in a reductive way, in this case, should be understood as pro-
ductive; itis not only a loss (of complexity of unfamiliar social reality), but also a gain
(the genesis of a critical actor in the national context where foreign news appears).
The lexicology used in Pussy Riot’s description and the sequence of repetitive sum-
maries depicting the band members being accused of political protest clearly stated
that Pussy Riot has subjectivity and it is an autonomous radical feminist group, not
just mere convicted women. In contrast with the Russian media, their protest had
an obvious political meaning. These types of lexicology and summaries are not only
components of ideology; they are also constructive elements of critique—the means
to describe autonomy and involvement into a process of politicization. The conflict
with the Russian system is described with rich tropes (allusion to the Tsar, the USSR,
Egypt, Libya, etc.—epithets emphasizing authoritarianism and dictatorship), so
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the contradiction between the freedom of speech and human rights and its absence
seems historical and systematic. The meaning of a Pussy Riot’s message is localized
by references to the values of Western governments and artists: the freedom of
speech and human rights. While the division between us and them is ideological,
it is also constructive for Pussy Riot, while it also condemns the same order they
do but through different means and with a translated system of values. Finally, the
collectivity constructed by frequent references to the opposition is not only empow-
ering for critique but also for ideology, as it demonstrates that the oppression of the
opposition is something historically essential to “their” Russian system as opposed
to “ours” and is not a single mistake. In the case of the British media, the ideology
as a social cognition (seeing the world as divided, where West stands for democracy
and Russia for dictatorship) is combined with journalists’ professional ideology (the
role journalists play in a political process, e.g. open political stances of newspapers).
This combination gave a rise to a genesis of a critical actor in the British media, which
did not happen in the Russian media due to the different perception of the conflict
(therefore the lack of ideological linguistic means that can describe a political essence
of it) and apolitical/pro-order understanding of journalists’ professional position.
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HUDEBNI FANDOM A/VS. SUBKULTURY:
PERSPEKTIVA KULTURALNICH STUDII!

// MUSIC FANDOM AND/VS. SUBCULTURES: THE CULTURAL STUDIES
PERSPECTIVE

ANNA BiLA
Univerzita Palackého

ABSTRACT

The paper deals with theoretical basis of terms music fandom and subculture. These two
concepts are sometimes considered to be one and the same, especially because of the close
connection of the subculture to certain popular music genres. I draw from the cultural stud-
ies perspective on subcultures from the authors such as Stuart Hall, Angela McRobbie or
Dick Hebdige, and discuss the similarities and differences between concepts of subculture
and music fandom. The goal of this paper is to revise such paradigm and to challenge the
inaccuracy of substituting these terms by one another.

Keywords: music fandom = subcultures = cultural studies = popular music = fan
studies

1. 0voD

Subkultura je koncept, ktery ma v akademickych kruzich zavedenou tradici. V sou-
casnosti se nicméné jedna o problematicky a proliferovany pojem, ktery je mnohymi
autory oznacovan za nejednozna¢ny a v akademickém prostredi dokonce jiz preko-
nany. Ve své stati se zabyvam shodami a odli$nostmi v pojmech subkultura a hudebni
fandom. Navazuji na poznatky Centra pro sou¢asna kulturalni studia v Birminghamu
(d4le CCCS ¢i birminghamsk4 $kola) a jejich p¥istup k subkulturdm - zejména na
autory jako naptiklad Stuart Hall, Dick Hebdige ¢i Angela McRobbie. Stejnou tradicf,
z niZ pochézeji tito autori, se totiz inspirovali také teoretici zabyvajici se hudebnim
fanouskovstvim. To je v kontextu fanouskovskych studii stile ponékud prekvapivé

1 Studie vznikla za podpory MSMT CR udélené UP v Olomouci (IGA_FF_2019_025
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prehliZené, byt neustale vznikaji prace, které se snai zaplnit tuto mezeru (napt.
knihy a staté Marka Duffetta, Daniela Cavicchiho &¢i Lucy Bennett).

Koncepty subkultury a hudebniho fandomu maji mnoho spole¢ného, a to nejen
proto, Ze se oba ¢asto vymezuji - kromé jiného - dle hudebnich preferenci a hudeb-
niho vkusu. V nékterych pripadech se také mtze stat, Ze se hudebni fandom a urcita
subkultura mohou do jisté miry prekryvat, pri¢emz nékterf autori pojmy ve svych
pracich dokonce uzivaji jako synonyma.? V ndvaznosti na tento fenomén se v ¢lanku
zabyvam odliSenim téchto dvou konceptt, k jejichz zaméné by fakticky dochézet
nemélo, jelikoZ oba v sobé zahrnuji prilis komplexni struktury, nez aby mohly byt
povaZovany za totéz. Rozvijim také diskuzi o (ne)potiebnosti novych pojmi souvi-
sejicich s hudebnimi preferencemi a konstruovanim identity na jejich zdkladé. Stat
navic poskytuje vhled do teorii o fenoménu hudebnich fandomt, ktery je v ceské
akademické sfére zatim spiSe opomijeny.

2. SUBKULTURY: ZAKLADNI KONCEPTY, HISTORIE, PRIKLADY

Termin ,subkultura® historicky prosel v akademickém prostfedi riznymi etapami
svého chépani. Dnes se pojem povazuje sice za uZzite¢ny, nicméné do jisté miry
vyprazdnény a nejednoznac¢ny. Casto se uzivé jako fraze ¢ nalepka, kterymi ozna-
¢ujeme takové skupiny, v nichz se setkdva mladez,* hudebni vkus a médni styl. Toto
redukcionistické chapani subkultur mize byt do jisté miry funkéni pro skupiny
rockertd ¢i punkerd, nicméné i zde se mohou vyskytnout pfipady, které by do tak
zjednoduSeného pojeti nezapadaly. Vék nemusi omezovat nalezitost k urcité skupiné
(a u subkultur s dlouhou tradici ¢asto jejich p¥isludnici stdrnou spolu s nimi), stejné
jako vybér médnich doplitkd nemusi byt nutné omezen exkluzivné na ¢leny kon-
krétni komunity.

Z historického hlediska se pojem subkultur zacal rozsifovat po druhé svétové
vélce.* Pivodné byl predstaven chicagskou $kolou jako termin oznacujici existenci
riznych socidlnich skupin (¢asto spojovanych s kriminalitou a deviaci - vice dale),
nicméné pozdéji adaptovala pojem subkultura zejména birminghamska $kola. Pred-
stavitelé této Skoly, Stuart Hall a Paddy Whannel (1964), se zabyvali tzv. subkultu-
rami mladezZe,® které byly inspiraci pro dalsi ustanovovani celé subkulturni teorie.

Viz napt. Ito, 2010; Sullivan, 2013; Close, 2016; Fuschillo, 2016; Ratka, 2018.

Jako mladez ozna¢ujeme skupinu obyvatelstva v obdobi dospivani, tj. od po¢atku puberty do dospélosti a za¢atku
produktivniho véku (zhruba mezi 12-25 lety). Jak uvadi v souvislosti s popularni hudbou napf. Joseph A. Kotarba,
tato skupina je ,nahliZena jako produkt nasledujici formule: kapesné + volny ¢as + energie + rodi¢ovska benevo-
lence” (2017, s. 47).

4 Jedna se zejména o kontext angloamerického prostredi.

Adolescence byla z hlediska psychologie poc¢atku 20. stoleti nahliZena jako obdobi, kdy se mladi lidé zbavuji
charakteristik détstvi, ale jesté plné neprijimaji vSechny zavazky dospélosti. Takové obdobi je charakteristické
zmatenim v riznych oblastech Zivota (emoce, télesné zmény apod.) Z hlediska sociologie je toto obdobi defi-
novano spise kulturnimi a socioekonomickymi faktory, kdy se mladi za¢inaji osamostatiiovat od plné zavislosti
na rodi¢ich, ale zarover je$té nemaji povinnosti dospélych a mohou se tak vénovat svym volno¢asovym aktivi-
tam a zabavé (Hodkinson, 2007, s. 1-2).
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Vyznamnou roli v upeviiovani statusu kultury mladych (youth culture; Parsons, 1943)
mél predevsim povaleény ,baby boom". V disledku toho v 50. a 60. letech dospivala
silna generace mladistvych se zna¢nou kupni silou. Pravé v téchto letech zacal jejich
potenciél vyuzivat zdbavni pramysl a média se zaméfenim na volny ¢as - vznikaly
specializované Casopisy, nové mddni znacky, objevovaly se nové hudebni talenty
(Osgerby, 2004, s. 7).

Subkultury mléddeZe se zacaly roz$itovat pravé s koncem valky, kdy se mladis-
tvi rozhodli aktivnéji a vyraznéji vymezovat vic¢i dominantni i rodi¢ovské kulture,
kterd do jisté miry zklamala, jelikoZ nedokazala zabranit valce. Mladi lidé se osamo-
statfiovali a ziskavali vlastni kapitdl, se kterym mohli nakladat dle vlastniho uvaZeni,
zatimco stéle jesté Zili u svych rodict a nemuseli se jesté vénovat starostem ,dospé-
1ého zivota“. Casto tak investovali sviij nové nabyvany kapital do vlastnich z4jm
a volného ¢asu; kupovali si obleceni dle vlastniho vkusu, hudebni nahravky, chodili
na koncerty, do kin ¢i do klubti a nebyli tolik vazani na rozhodovani rodi¢t. Ustano-
vovani{ vlastniho vkusu tak mélo vyznamny vliv na konstrukci identity jedince.

Toto oddéleni od rodi¢ovské kultury nicméné mohlo byt prozatim oznacovano
pouze jako symbolické. Jak uvadi Talcot Parsons, prijmy mladeZe se zatim nedoka-
zaly srovnavat s ekonomickym kapitalem dospélych, proto se mladi zatim vymezo-
vali pouze odlidnym t4dem toho, co povaZovali za ,symboly prestize“ (1964, s. 94).
Zamérovali se predevsim na volny cas, ve kterém prostrednictvim individualizo-
vanych aktivit a preferenci budovali védomi sebe sama, a prili§ se nezabyvali tim,
co prinasi budoucnost z hlediska prace a materidlniho zabezpeé&eni (Parsons, 1964,
s. 94; Thornton, 1995, s. 159) To, co predstavuje hypotéka, vlastni bydleni, stl4 pra-
covni pozice, vlastnictvi auta a podobné zéleZitosti ,dospélého svéta“, bylo pro mla-
deZ prozatim neaktudlnim tématem. Tyto tendence 1ze sledovat kontinualné; mnoho
mladych lidi aktivné vyhledava moznosti privydélku na brigddach, aby mohli finan-
covat vlastni volnocasové aktivity.

Vydélovani subkultury mlddeZe nabyvalo také podoby vymezovani se viéi star-
nuti. V ndvaznosti na Pierra Bourdieua mluvi Sarah Thornton v souvislosti s mladezi
o tzv. socidlnim starnuti® - coz je dtivod, pro¢ jsou subkultury ¢asto 1dkavé i pro starsi
jedince, ktefi se tak snazi vymezit vici zatazeni do pevné, hierarchické struktury
spole¢nosti (Thornton, 1995, 5.160). Jako pfiklad ve své knize uvddi Zeny st¥edniho
véku, které se snazi splynout s ¢leny klubové kultury mladistvych a ukazat, Ze se
s nimi stdle mohou ztotoZ1iovat, byt v kazdodennosti maji odlisny dospély Zivot.

Jako subkultury jsou oznacovany takové skupiny, které vznikaji kolem ,ohrani-
gené (ale ne uzaviené) sité lidi, ktet{ sdileji vyznamy uréitych idejf, materidlnich
objektt a praktik skrze interakce. V prabéhu ¢asu se interakce ¢lenti vyvijeji v dis-
kurz, ktery strukturuje generovani, aktivaci a Sifeni téchto ideji, objekt a prak-
tik“ (Williams & Copes, 2005, s. 70). Subkultury tvoii predev$im skupiny oproti

6  Socidlni starnuti charakterizuje Bourdieu jako stav, v némz jedinci , ptizplisobi své aspirace objektivnim Sancim,
ztotozni se s vlastnim statusem, stanou se tim, ¢im jsou, a plné vyuziji, co maji“ (Bourdieu, 1984, s. 110-111).
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mainstreamu marginalizované nebo vi¢i nému se vymezujici. Vytvareji vlastni
vyznamové systémy a médy projevovani, které reflektuji jejich pozici v $ir§im spo-
le¢enském kontextu. Svym ¢lentim poskytuji hodnotovou strukturu, specificky styl
oblék4ni a dal$i moZnosti vyjad¥eni vlastni osobnosti (Shuker, 2001, s. 206).

Nejvétsi rozsireni zaznamenaly subkultury mlddeze v 60. letech, kdy vznikala
mj. také mnoh4 socidlni hnuti - napriklad hippies, skupiny bojujici za prava Zen ¢i
za prava komunit LGBTQ+,” boj za prava Afroameri¢anid ¢i environmentalistické
skupiny. Ve vSech téchto aktivistickych spolcich a pfi vefejnych akcich vyrazné
vystupovala pravé mladez.® Zejména z téchto dtivodd jsou subkultury zaménovany
také s pojmem kontrakultura. Ty se od subkultur 1isi pravé vét$i mirou politizace
- subkultury funguji v rdmci dominantni spole¢nosti a vyuzivaji jejich prvka, které
prizplsobuji vlastnim preferencim, kdeZto kontrakultury uz maji aktivistické a pro-
tisystémové tendence a snahy o zménu stavajiciho spole¢enského radu.

2.1. Zakladni koncepty

J. Patrick Williams (2007) vytvofil uZite¢ny pfehled zdkladnich koncepth (core con-
cepts), které charakterizuji subkultury. Jsou jimi: styl, rezistence, prostor a média,
reakce spoleénosti, identita a autenticita. VSechny maji vyznam pro pochopeni sub-
kultur, proto je v nasledujicich odstavcich alespon kratce charakterizuji.

Jiz jsem zminila, Ze k odliSeni od dominantni spole¢nosti subkultury vyuzivaji
predevsim symbolickych prostfedki. Ty dohromady tvori uréity styl, jenz je zaro-
veil jednim z hlavnich konceptd pro odliseni subkultur od dominantni kultury, ale
i od jinych subkultur. Stanley Cohen (1972) identifikuje étyti aspekty tvorici jednotny
styl: obleceni, hudba, ritudly a argot. Ty jsou snadno preveditelné na kulturni objekty
a praktiky - napf. urcité obleceni jako komodita, kterou zakupujeme a zaroven jeho
specifickym vybérem konstituujeme vlastni styl. Pravé pomoci néj je - v idealnim
pripadé - nejsnadnéji identifikovan ¢len urcité subkultury, jde o nejviditelnéj$i sym-
bolické vyjadreni této prislusnosti.

Stylem se zabyval také Dick Hebdige (1979), ktery rozpracoval koncept bri-
kolaze jakoZto konstituujicitho prvku stylu. BrikoldZ dle Hebdige vznika vybérem
prvkl z dominantni kultury, které subkultura nasledné rekontextualizuje a pripise
jim vlastni vyznamy. Styl je tedy ,t&¢hotny vyznamem™ (s. 18). Jako ptiklad ze sou-
¢asnosti je mozné uvést plnovousy spojované se subkulturou hipstert. V prvnim
desetileti 21. stoleti prevlddal v mainstreamové spolecnosti predpoklad toho, Ze
muzi by méli byt upraveni a hladce oholeni. Plnovous pritom neni Zddnou inovaci
poslednich dekad, stal se pouze momentalnim zptisobem, jak se symbolicky odlisit

Spojitost napt. se Stonewall Riots, protesty proti policejnimu z4dsahu v gay baru Stonewall Inn roku 1969.
Coz je do jisté miry platné i v soucasné dobé, napf. u snah upozornit na pottebu opatfeni viiéi zménam klimatu.
Hybateli spole¢enskych zmén jsou ¢asto predevsim mladi lidé, prestoZe nelze tvrdit, Ze vyluéné.

9 ,Téhotnosti“ zde Hebdige mysli to, Ze styl je nositelem a zdroveil prostorem pro projevovani vlastnich vyjed-
nanych vyznami.
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od dominantni kultury. Tato stylova volba nicméné zacala prostupovat i do kultur-
niho mainstreamu,'® kde se postupné ustélila jako novy médni trend. Zde miZeme
vidét, Ze styl subkultur je v podstaté fluidni, promeénlivy, jelikoz subkultury spole¢né
s dominantni kulturou na sebe vzdjemné reaguji a ovliviiuji se.

Rezistenci chdpeme jako odpor, vzdorovani - v tomto pripadé pravé dominantni
kultut'e. Dfive zminény styl je symbolickym projevem rezistence, nicméné sim o sobé
rezistentni na strukturdlni drovni neni. Clovék se miize oblékat podobné jako hips-
teri, nicméné to jesté nutné nemusi znamenat, Ze sdili jejich hodnoty a presvédceni.
Rezistence se odehrava predevsim na mikrotirovni jedince, jenz ,odporuje” tim, jaké
volby ¢ini (ohledn& médy, hudby, jidla apod.). Subkultury zde funguji jako skupina,
ktera tyto volby legitimizuje na mezotrovni.

Prostor, média a reakce spoleénosti jsou dal3imi pojmy, které Williams (2007)
oznacil za kli¢ové pro subkultury. Ke kazdé subkultufe mize totiZ néleZet ur¢ity pro-
stor, na kterém se clenové setkavaji nebo ktery je pro né jinak typicky - napriklad
asociace graffiti nebo skate s ulicemi. Takové setkdvéni vicera lidi (navic odli§nych
od vétsiny spole¢nosti) mliZe pritdhnout pozornost médii a vyvolat vyraznéjsi reakce
spolecnosti. V této souvislosti je uzitecné pripomenout koncept moralni paniky
(Cohen, 1972). Pravé ¢lenové subkultur mohou byt jejim zdrojem - jde o situace, pti
nichz média s dirazem na moralni aspekty negativné zobrazi ¢leny subkultur, vyvo-
laji tak obavy ve spolecnosti a ta se zacne doZadovat opatfeni. Stanley Cohen uva-
dél priklad mods a rockert, nicméné podobné reakce vyvolavaly i dalsi subkultury
(podrobnéji dale).”

Poslednim tématem, které v souvislosti s vymezenim subkultur uvedu, je iden-
tita a autenticita. Stejné jako dalsi socidlni skupiny maji i subkultury vliv na budo-
van{ identity jedince. Poskytuji mu hodnotovy Zebricek, sdilené vyznamy, smysl pro
soundlezitost. Timto zplGsobem mohou subkultury utvatet kolektivni identitu
(konkrétni subkultury se vymezuji viéi vétS§inové spole¢nosti a viidi ostatnim sub-
kulturdm), aleiindividualniidentitu (tj. jak se jedinec identifikuje jakoZto unikatni
osobnost viéi spolednosti v ramci skupiny, ale i viéi élentim ,své“ skupiny). Odli-
Sovan{ subkulturni identity se nejcastéji déje prostrednictvim vyhranéného vkusu
a subkulturniho kapitalu.? Tento kapital spoluurcuje také miru autenticity. Toto
téma je nicméné sporné, jelikoz se jednd o teoreticky a socidlni konstrukt, u kterého
¢asto nelze posoudit, co je tedy skute¢né povaZovano za autentické a kdo, jaka auto-
rita, o znacich pravé autenti¢nosti rozhoduje. Zaroven nelze prokazatelné posoudit,
zda subkulturni kapital skute¢né vychaziz nazorového presvédcenijedince, nebojde

10 Stejné jako v minulosti napt. potrhané diny (viz Fiske, 2018).

11 Zde je mozné zminit také pozicovani my vs. oni, kdy se na subkultury pohlizi jako na néco ,jiného“, na néco
,nebezpetného” a jako na néco, co je potfeba omezovat a potladovat. Spole¢nost i média vyuzivaji prostredkd
labellingu a stereotypizace k vyjadfovani o subkulturach. Toto odliSovani nabyva také mocenského rozmeéru.

12 Pojem, ktery rozpracovala Sarah Thornton (1995) v ndvaznosti na termin kulturniho kapitélu Pierra Bourdieua
(1986). Rozumime jim napt. Gées, sbératelstvi nahravek, zptisob mluvy, oblegent, styl tance ad. Cim vice znalost{
a komodit souvisejicich s konkrétni subkulturou jedinec kumuluje, tim vétsi je jeho kapital.
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o pouhé opakovani ur¢itych kulturnich vzorca. Autenticita je tedy vzdy do jisté miry
spornd. (Cilem ¢lanku vSak neni posoudit, jak pfistupovat k autenticité.)

Subkultury jsou tedy spletitym konceptem, ktery v sobé zahrnuje mnoho dil¢ich
aspekti, Casto stejné komplexnich. Podle vy$e zminéného muZzeme subkultury cha-
rakterizovat jako skupinu, jiz tvori jedinci, kteti sdileji hodnoty a normy odlisné od
dominantni spole¢nosti ¢i rodi¢ovské kultury. Tyto skupiny se pomoci rdznych stra-
tegif snazi vymezit proti stfedoproudym tendencim spole¢nosti a vyuzivaji k tomu
predevsim symbolickych prostredki, jako jsou pravé zminované médni styly ¢i
hudebni vkus.

2.2. Vyznam hudby v subkulturach

S ohledem na subkultury mlddeZe je mozné - a v kontextu ¢ldnku nutné - zabyvat
se také vyznamem hudby v téchto skupindch. Timto tématem se zabyvali naptiklad
uZ zmifiovani Stuart Hall a Paddy Whannel (1964). Kultura popularni hudby dle nich
poméhd ustanovovat smysl pro identitu mezi mladymi. Byt jsou pisné jako takové
produktem masové, komeréni kultury a podle nékterych kritika (zejm. frankfurtské
8koly®) se jednalo o néco pokleslého, standardizovaného a neautentického, subkul-
tury z nich ¢erpaji mnohé vyznamy. Svou lyrickou podstatou jsou pisné - podobné
jako poezie - vyrazné polysémické a poskytuji posluchaéstvu prostor pro vyjedna-
vanf{ vlastnich vyznamu.*

Termin ,populdrni hudba“ je velmi komplexni a nejednoznaény. Rizni autori
kladou rizny diraz na uréitou slozku , populdrna“. Stejné jako je tomu u populdrni
kultury, i zde mtzeme vidét tendenci odkazovat napriklad k lidové hudbé. ,Vsechny
pisné jsou lidové pisné, nikdy jsem nesly3el, Ze by je zpivali kon&” (Middleton, 1990,
s. 3). Podobné miizeme vidét v odkazu populdrnosti dal$i vyznam - tj. Ze je populdrni
u urcité ¢asti publika. V tomto pripadé je tézké stanovovat kritéria pro charakteris-
tiku takové hudby, jeliko? i klasick4 hudba (béZné povaZovand za vysoké uméni) je
populdrni u ¢asti publika.

Zhruba od 50. let 20. stoleti zacala hudba konkurovat filmovému priamyslu.
V ndvaznosti na ¢im dal silnéjsi kulturu mlddeze a pro né vznikajici média ziskavala
populdrni hudba stéle vétsf vyznam (Hesmondalgh & Negus, 2002, s. 3-6). Rozvi-
jela se hudebni publicistika a zacaly vychazet specializované tituly cilici na mladé
publikum (pfedevsim Billboard, Rolling Stone nebo Kerrang!). Prostiednictvim maso-
vych médif, zejména Casopisti a radia, se popularni interpreti dostavali do povédomi
Siroké ver'ejnosti i vznikajicich subkultur.

Populdrni hudba cilici na mladé publikum v sobé ¢asto reflektuje aktudlni

13 Napt. Theodor Adorno a Max Horkheimer (1944), Dwight Macdonald (1962).

14 Lehkost, s jakou je mozné dosadit uréité pisné do jinych kontextt, ilustruje velmi dobte seriél Glee (2009-2015).
Naprtiklad piserl bézné vyznamové pripisovana rozchodu paru Somebody that I used to know byla v seridlu vyuZzita
pro vyjadreni odcizeni dvou bratrii. Podobné si mize takové vyznamové nuance konstruovat i rozmanité
publikum.
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problémy této skupiny v oblastech projevovani emoci a objevovani sexuality. Mnohé
pisné kladou diraz na intenzivni proZitek ,ted a tady“. Jsou prostorem, kde mladi
mohou takovy pocit zazit, a pritom setrvat v bezpeci. PfestoZe jsou to tedy produkty
urcené pro masovy trh, dramatizuji autentické pocity a poskytuji mladym moznost
ztoto¥néni (Hall & Whannel, 1964 in Frith & Goodwin, 2005, s. 22-34). Jedn4 se
o podobu emoéniho realismu,’ diky nému? (nejen) mlad{ maji moZnost identifikovat
se s kolektivné predklddanymi reprezentacemi v rdmci hudby a uZivat tato schémata
jako vzory pro vlastni jednéni.

Ackoli populdrni hudba vznik4 komer¢né a masové, Simon Frith upozornuje, ze
sinterpretovat hudbu jakozto symbol nelze s ohledem na jeji produkeci®, ale je nutné
prihlédnout k tomu, ,jak skupiny mladych davaji hudbé jeji skute¢ny vyznam pri
aktu konzumace” (2007, s. 15). Hudba je v subkulturdch vyuZivana (podobné jako
méda) jako prostredek odliSeni od vétSinové spole¢nosti, poptipadé i od ostatnich sub-
kultur (Bennett, 2005, s. 118). Hudbu si subkultury adaptuji a upravujf jako zéklad
pro konstrukci své identity mimo rdmec mainstreamové spole¢nosti.

Hudba tedy pro subkultury predstavuje dalsi st¥ipek z komplexniho obrazu iden-
tity. Konzumace populdrni hudby z hlediska studia subkultur nepredstavuje aktivitu,
ale ptedevsim symbol rezistence a soulad mezi (hudebnim) stylem a subkulturnimi
hodnotami (Shuker, 2001, s. 206-209). Je ale dileZité mit na paméti, e hudba pro
subkultury funguje pouze jako jedna z moznosti vymezovani se vii¢i mainstreamové
spole¢nosti - ackoli nékteré subkultury jsou pevné svazany s uréitym hudebnim sty-
lem (napiiklad mods, rocketi, punketi), pro jiné subkultury nemusi byt hudba usta-
vujicim prvkem (naptiklad skinheads).

3. HUDEBNI FANDOM: ZAKLADNi KONCEPTY, HISTORIE, PRIKLADY

Jak jsem uvedla, v rdmci staté chci poukdzat na problematiku zaménovani pojmt
subkultura a hudebni fandom. Pojem subkultura jsem jiz stru¢né vymezila v pred-
chozich odstavcich, nyni se budu zabyvat charakteristikami druhého zminéného.
Hudebni fanouskovstvi je specifickym druhem fanou$kovstvi medidlniho.'®
Obecné pod timto pojmem rozumim projevy, aktivity a praktiky jedincd, které se
soustreduji kolem objektu jejich zdjmu a pripadné adorace - v tomto pfipadé z oblasti
populdrni hudby. Jako fandom poté muzZeme chépat kolektivni oznaceni fanouska
a jejich jedndni na fanouskovstvi navazané: naptiklad chozeni na koncerty, sbé-
ratelstvi desek, vlastni mixovani ¢i vytvareni playlistd, véSeni plakatt v pokojich,
tanec, sledovani celebrit atd. Studium hudebniho fanouskovstvi bylo nicméné v aka-
demické sfére dlouhou dobu mnohymi obory opomijeno. Napriklad muzikologie se

15 Emoéni realismus chdpu v pojeti Janice Radway (1984) a Ien Ang (1985) jako stav, pti kterém se p¥ijemce mediél-
niho sdélenf dokéaZe ztotoZnit s jeho postavami na emo¢ni tirovni, byt se oba nachazeji v jinych kontextech.

16 V textu ho nebudu nijak spojovat se sportovnim fanouskovstvim, které ma sva vlastni specifika.
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vice soustfedovala na texty (tj. samotné skladby), sociologie na d¥ive zmin&né sub-
kultury, psychologie pouze na dil¢i aspekty davového chovani. Pro studium feno-
ménu - nejen hudebniho - fanouskovstvi je pottebny interdisciplindrni pfistup, aby
byl predmét zdjmu komplexné popsan.”
Hudebni fanouskovstvi je nicméné prehliZené i v samotnych fanouskovskych
studiich, coZ je do jisté miry paradoxni, jelikoZ se jedna o starsi podobu medidlniho
fanouskovstvi, neZ je naptiklad fanouskovstvi seridlové. Daniel Cavicchi (2014) ve
své stati hovori o ,hudebnich nadSencich” uz z 19. stoleti, jejichz deniky zkoumal.
Tito 1idé vykazovali charakteristiky béZné pripisované fanouskiim (emocionalita,
vasnivé sledovani novinek, opakované navstévovani koncertl, snaha ziskat auto-
gram apod.), explicitné se vSak ve svych pozndmkdach jako ,fanousci“ neoznadili -
jde tedy o zpétny konstrukt Cavicchiho. Nicméné dokazuje to ponékud samozrejmou
skuteénost, Ze hudba byla vyznamnou soudésti Zivota jedinc uz dlouh4 1éta pred
masovym roz$ifenim médii béhem 20. stoleti - a stale je.
Na studium hudebniho fanougkovstvi z pohledu medialnich a (zejména) kultural-
nich studii 1ze nahliZet tfemi zpusoby:
1. masoveékulturnim, ktery nahlizi na konzumaci popularni hudby s obavami, zZe
v pasivnich masach produkuje odcizené jedince a hysterické davy;

2. subkulturnim, jenZ se zabyva tim, jak skupiny vyjadiuji své kulturni pozice
a hodnoty skrze konzumaci populdrni hudby (tj. ur¢ité hudebni Z4nry jsou
tésné spjaté s urditou subkulturou, viz predchozi oddil);

3. afanouskovskymi teoriemi, které se snazi odklonit od stigmat'® fanouskovstvi

a pochopit aktivity spojené s hudbou a sledovanim celebrit.

Zminéné pristupy v podstaté kopiruji vyvoj mysleni o prijemcich medidlnich sdéleni.
Prvnich Sedesat let dvacatého stoleti se na konzumaci populdrni hudby nahlizelo
jako na spolecensky neudrzitelné chovani charakteristické pro fanatiky. Produkce
pro masy a konzumace takovych nahravek byla povaZovdna za néco nizkého a za
deviantni spolecensky ritudl (Wall, 2003, s. 167). Tento p¥istup lze pozorovat napt.
u Franka Raymonda Leavise, Theodora Adorna (i dal$ich teoretikl frankfurtské
$koly) nebo Dwighta Macdonalda.

S fanousky obecné se poji urcitd stigmata fanatického, nekontrolovatelného,
excesivniho chovani hrani¢ictho s potencialné nebezpe¢nym jednanim. Casto jsou
nahliZeni jako infantilni, je k nim referovano jako k obsesivnim spolec¢enskym vyvr-
Zzencum. Z hlediska populdrni hudby jsou jako fanousci, resp. fanynky oznacovany
zejména ,pubertdlni divky, které dychtivé a nekriticky sleduji nejnovéjsi popovou
senzaci“ (Shuker, 2001, s. 212). Tim Wall uvadi nékolik charakteristik, podle kterych
vétSinova spole¢nost nahlizi na fanousky: jsou silné emotivni a nachylni k hysteric-
kému chovani, fanati¢ti a neschopni rozeznat realitu od fikce. Jsou zranitelni, pro-
toZe nejsou psychologicky vyzrali, deviantni a antisocidlni. Ve skupinich se mohou

17 Srov. Duffett, 2014, s. 27.
18 Viz Jensen, 1992; Jenkins, 1992; Duffett, 2013.
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vymknout kontrole (Wall, 2003, s. 168-169). Jako piiklad uvadi zejména obdobi
beatlemanie.

Hudebni fanouskovstvi se i nadale potykd s mnohymi negativnimi stereotypy
a predsudky pravé kvuli davovému charakteru, v jehoz rdmci se o téchto jedincich
informuje. Tyto fandomy jsou nejviditelnéjsi pravé jako davy na koncertech ¢i festi-
valech, kde se lidé ¢asto nechavaji undset dusi davu a anonymitou davem poskytnu-
tou.” Nicméné takova charakteristika je zna¢né redukcionisticka.

Zhruba od 60. let se proto zacalo na takovéto charakteristiky nahlizet vice kri-
ticky. Prijemci zacali byt chapani spise jako aktivni skupina, kterd si vybird obsahy
podle vlastnich preferenci a mize vyjednavat o vlastnich vyznamech. Hudba je sou-
¢asti kultury jakozto ,,celého zptisobu Zivota“ a poskytuje prijemctim moznosti budo-
van{ a utvrzovani vlastni identity. Tim, Ze je navic hudba zejména lyrickd podobné
jako basné, je pro jedince snazsi skladbu pochopit vlastnim zptisobem.

Podle Marka Duffetta (2013, s. 18) nicméné identitu hudebniho fanouska kon-
struuji predevsim aktivity a praktiky spojené s objektem jeho zdjmu. Jde o zptsoby
konzumace, kterymi se utvrzuje nadSenf jedinct pro objekt zdjmu; o mozZnosti parti-
cipace, jez nas v ramci komunikace s dal$imi ¢leny tohoto zajmového publika vybi-
zeji k diskuzim o objektu zdjmu a k vytvoreni novych vztaht; ale také o zphsoby
interpretace a to, jak ze zdrojového materidlu fanousci pfebiraji poznatky, které jsou
vyznamné pro konstrukci vlastni identity a prozivani kazdodenniho zivota. Mizeme
sem tedy zaradit aktivity jako navstévy koncertti a festivaldi, praktiky jako sbéra-
telstvi nahravek ¢i merchandisingu, on-line streamovani hudby, ale také kreativni
projevy fanouskd v podobé fan artu ¢i fan fikce.?

Fanouskovské aktivity v hudebnim prostfedi nabyvaji specifickych podob, které
se daji vztdhnout paralelné k fanouskovstvi filmovému ¢i seridlovému. Poslech obli-
bené kapely mtiZze prinaset stejné uspokojeni jako sledovani oblibeného poradu.
Podobné je tomu se sbératelstvim - u hudebnich fanouskt je bézné, Ze si kupuji alba,
plakaty, tricka a dal$i drobné predméty spjaté s oblibenymi interprety. A stejné tak
tito fanousci vytvareji vlastni internetové stranky, na kterych §iri obsahy spojené
s oblibenymi umélci.

Podle Roye Shukera (2006; 2016) fanousky charakterizuje aktivni zapojovéani se
do fandomu a prokazovani pisobivych znalosti o oblibenych Zzanrech ¢i interpre-
tech. Zarovei fanousci dle autora pocituji silné emoce a potéseni z navstévovani kon-
certl, z vydani novych desek ¢i ze znalosti, které oproti ostatnim maji navic.” Déle
je podle néj moZné rozliSovat mezi dvéma typy hudebnich fanouskt (2006, s. 99;
2016, s. 177-196). Ten prvni oznauje jako vdzné fanousky (popt. aficionados), kte¥

19 Tak, jak je popisuje napt. Gustave Le Bon v knize Psychologie davu (1997, prekl. L. K. Hoffman a Z. Ulrich, rev.
P. Turek).

20 Fanartem rozumim zejm. vizudlni, obrazové vytvory fanouskd; fan fikci pak fanouskovska dila psand. Kreativni
tvorba hudebnich fanouskd totiz také nese sva specifika, jelikoZ se vztahuji - na rozdil od fanouska fikénich
obsaht - k realnym osobdm. Proto je dleZité mluvit o tzv. real person fiction (viz Anderson, 2012; Hagen, 2015).

21 Souéést jejich (sub)kulturniho kapitalu.
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jsou charakterizovani zapojovidnim se na vys$$i intelektudlni drovni a zaméfenim
se na hudbu jako takovou - tedy nejsou prili§ vdzani na osobnost umeélce. Z téchto
fanouskd se Casto stavaji sbératelé, snazi se vyhleddvat i vzicné nahravky, kromé
komer¢nich hudebnich ¢asopist ¢tou také fanziny, zajimaji se o nahravaci spolec-
nosti a souvisejici interprety. Pravé tento typ fanouskd mutze mit blizké vazby na
subkultury (vice dale). O druhém typu hovoif jednoduse jako o fanouscich, pri¢emz
toto oznaceni uz m4 spise pejorativni vyznam a vztahuje se k fanouskim, ktefi se
naopak nejvice zajimaji o oblibeného umélce. Takovi jedinci se pak snazi kopirovat
styl svych idold, jejich cilem je tyto idoly osobné potkat (pFi¢emZ se uchyluji k prak-
tikdm stalkingu), vyznalujf se hysterii. P¥i této charakteristice je moZné odkézat na
etné piipady chlapeckych skupin (boybandil), jejichZ fanousci byli nejviditelngjsi
pravé kvili davové hysterii.?? Takové vymezovani nicméné muaze pusobit redukci-
onisticky, jelikoz jeden ¢lovék muze byt fanouskem vice interpretdi, pri¢emz k jed-
nomu bude pristupovat podle charakteristik aficionados a k jinému naopak podle
charakteristik druhého typu fanousk.

Obecné a bezptiznakové muzeme tedy hudebni fanouskovstvi charakterizovat
podle Duffetta jako kombinaci citové angaZovanosti, hudebniho uznani, tance, sle-
dovani celebrit, zapojovani se do aktivit prostfednictvim socidlnich siti, sbératelstvi
a sebevyjadreni (2014, s. 27). Rosemary Hill dopltiuje, Ze jde o to, aby ¢lovék byl vice
nez pouhym konzumentem. Dulezité jsou emocni vazby a reakce na objekt zajmu
a o to, e hudba je pro jedince nepostradatelnou souéésti Zivota (2016, s. 19).

4. SPOLECNE ZNAKY A ROZDILNOSTI ANEB MUZEME ZAMENOVAT?

,[T]yto [hudebni] fandomy také investuji do subkulturni identity, kterd odlisuje
jejich formy konzumace a produkce od mainstreamového vnimdni. [...] Fandomy
jsou subkultury s unikdtnimi schématy, hierarchii a subkulturnim kapitdlem.”
(Ito, 2010 [online]).
LAckoli jsou fandomy subkulturami, stdle jsou také napojené na $irsi americkou
kulturu a na pracovni pozice a skoly, které fanousci pravidelné navstévuji ve svém
bézném Zivote.”
(Close, 2016 [online]).

Subkultury a hudebni fandom jsou si misty velmi podobné, zejména jedna-li se
o fandom uréitého Z4nru, ktery je specificky vdz4n na konkrétni subkulturu (typicky
rock, punk, k-pop). V tomto p#ipadé bychom mohli mluvit o typu aficionados, jak je
popsal Roy Shuker. Tito jedinci se zajimaji o Zanr jako takovy, nesleduji pouze jed-
noho umeélce. Jsou souéasti exkluzivni komunity, kterd m4 dlouhou tradici. Vaze se
k tomu i specificky styl Zivota a sdilené hodnoty.

22 Napt'. obdobi beatlemanie v 60. letech ¢i One Direction po roce 2010.
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Specifickou roli mély? také fanziny,?* dal$i fenomén spojeny s hudebnim fanous-
kovstvim. Fanzinem rozumime ,nekomer¢ni, neprofesionalni, nizkonakladovy ¢aso-
pis, ktery produkujf, publikuji a distribuuji sami tviirci“ (Duncombe, 1997, s. 10-11).
Jednalo se o alternativu k mainstreamovym médiim. Hudebni fanziny jsou pak spe-
cifickym typem téchto DIY>® publikaci, které mzeme charakterizovat jako ,zameé-
rené bud na urcitou skupinu ¢i umélce, nebo - coz je béznéjsi - na specificky zZanr,
nej¢astéji punk ¢ ,alternativni‘ rock” (Duncombe, 1997, s. 15). V rdmci fanzint se tak
k odbérateltim dostavaly nejenom informace o umélcich ¢i Zanru, ale také o urcitém
zpusobu Zivota.

Spole¢né maji ur¢ité subkultury a hudebni fandomy také to, Ze jsou ve své pod-
staté rezistentni vic¢i dominantni kultufe. Subkultury svou rezistenci vyjadiuji
odlignymi ndzory a hodnotami, v symbolické urovni také svym stylem (oblece-
nim, Géesy apod.). Fanousci uplatiiuji uré¢itou formu rezistence v rdmci dekédovani
medialnich obsahi a v ndsledné kreativni tvorbé, ktera miiZe mit vii¢i kanonickému
dilu aZ transformativni charakter.? Fandomy tak odporuji predpokladané pasivité
publika a naopak zaujimaji aktivn{ roli pfi konzumaci medidlniho obsahu. To odpo-
vid4 i vymezeni se viici vSednosti a konformité, oba druhy skupin se naopak snazi
oslavovat spiSe jedine¢nost osobnosti a pristupu ke kulturnim obsahtm.

Podobné jako (hudebni) fanougkovstvi jsou subkultury spojovény s negativnimi
stereotypy a stigmaty deviantniho chovéni. Clenové subkultur byli ¢asto odsuzovani
vétSinovou spole¢nosti pouze na zdkladé celkového zjevu,?® ¢lenové fandomt naopak
za svou détinskou posedlost objekty zdjmu. Obé skupiny jsou tak ve spole¢nosti legi-
timizovany prostrednictvim néalepkovéani a distinkce my vs. oni. Subkultury, jak
napsal Stanley Cohen (1972), byly spojovany také s moralni panikou. Na z4kladé
tohoto konceptu vznika ve spole¢nosti stav, pfi kterém jsou ¢lenové uréité skupiny
oznaceni za hrozbu pro spole¢enskou moralku, hodnoty a zajmy. Tento stav se stava
centrem z4jmu médif, nicméné reprezentace takovych skupin je ¢asto redukcionis-
tickd a stereotypni. Publicita vede také vefejné predstavitele k tomu, aby prijali urcita

23 Pouziti minulého ¢asu je zde zdmérné - byt fanziny mohou existovat do sou¢asné doby a fungovat také v pros-
tredi novych médii, nejvétsi vyznam mély spise v obdobi pred rozsifenim internetu.

24 Fanziny maji v ¢eském prostredi dlouhou tradici, kterou se podrobnéji zabyva napf. kolektivni monografie
Kfitim: ,To jsem ja.“: Pribéhy Ceského fanzinu od 80. let po soucasnost (Hroch, 2017).

25 Do It Yourself. Fanziny se vyznacuji tim, Ze jsou vytvorené pravé ,na vlastni pést z dostupnych materiéld,
neprofesionalné, ¢asto pouze prelozenim papirt a se$itim na hibetu.

26 Jako transformativni fandom oznac¢ujeme takovou skupinu fanousk, kterd pavodni kanonické dilo vlastni tvor-
bou pretvari - napt. zdména barvy kiize postav, jiné déjové linie apod. Opakem je pak fandom afirmativni.

27 Tato forma rezistence se nicméné vztahuje jen na uréitou ¢4st fanouski: v prvé fadé ne vsichni fanousci aktivné
vytvareji vlastni kreativni podiny. Zaroveil podstatnd ¢ast fanouskd dekéduje medidlni obsahy v souladu se
zaméry tvurct. Pro hudebni fandom je priznaéné, Ze ¢ast fanouskd naopak jednd v souladu s konzumnimi
zaméry tvirct - napt. dlouhé ¢ekani ve frontich na koncert kvtli mistim v prvnf fadé, ochota platit vysoké
¢astky za vstupenky a pripadné cestovat i do jiného statu apod.

28 Pripomefime p¥ipady zatykani punkert v Madarsku (80. 1éta), hrozbu, kterd spo¢ivala v zavieni punkerd do
instituci pro duSevné nemocné v Kalifornii (80. léta), nebo kauzu West Memphis Three v Arkansasu (90. 1éta),
kdy byli tfi prislusnici heavymetalové subkultury nepravem zatceni za vrazdu kvili jejich domnélé spojitosti se
satanismem a vrazednymi sklony.
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opatfen{ proti témto narusiteltim, kterd by vzniklou situaci zastavila nebo alespon
utlacila do pozadi. Cohen moralni paniku ilustroval na pripadu subkultur, jako byli
mods a rockeri, nicméné i dnes bychom mohli podobné situace vidét kolem subkul-
tur motorka# (typicky No¢ni vlci) nebo metalistii. Byt jednotlivi fanousci nemusi
jesté vyvolavat moralni paniku, jejich setkdnf v podobé vétsich davli na koncertech
¢i festivalech uZ nicméné takovy efekt mit mohou. Pokud navic na téchto verejnych
akcich dojde k néjaké nehodé ¢i zranéni, z hlediska moralni paniky takova situace
funguje jako sebenapliiujici se proroctvi.?

Jak naznacuji predchozi odstavce, byt maji tyto dva terminy mnohé spole¢né,
nelze je volné zamérovat. To, co jsem popsala vySe, jsou predev$im idedlni typy,
teoretické konstrukty. Ne vSichni fanousci rocku napriklad budou nutné spliovat
vSechny charakteristiky subkultury rockert. Fanouskovstvi odkazuje predevsim
k praktikdm spojenym s recepci medidlnich obsaht, které mohou ovlivilovat také
konstrukci identity jedince a jeho soundlezitost s dalsimi lidmi ve fandomu. Sub-
kultury uz odkazuji k $irsim aspektim Zité kaZzdodennosti, ke zptsobu Zivota, na
zdkladé kterého prijimame volby podle jistého sdileného hodnotového Zebricku.
Fanousek kapely My Chemical Romance se nemusi nutné citit souc¢asti subkultury
EMO ani sdilet jejich ndzory nebo styl. Prislusnik subkultury rockabilly nemusi
nutné sledovat pouze umélce tvotici v Zdnrech rock'n'rollu, blues ¢i hillbilly, ale mtaze
byt fanouskem i uréitého popového interpreta, pokud se mu zrovna zalibil.

Z vyse uvedeného se dé vyvodit, Ze v ramci subkultur mohou existovat i mnozi
fanousci, stejné jako v rdmci fandomu se mohou objevovat prislusnici subkultur.
Rozmanitost vkusu a nazort vSak nedovoluje kompletné tyto pojmy zaménovat, byt
maji mnoho spole¢ného. Fanousek Elvise Presleyho mizZe byt soucasti subkultur,
jako je rockabilly nebo teddy boys, ale stejné tak nemusi nélezet k Zddné, pokud se
mu naptiklad tvorba Presleyho ,,pouze” libi. Tyto dva pojmy se vzdjemné nepodmi-
nuji, ¢lenové subkultury nemusi byt kolektivné a jednomyslné fanousci konkrét-
niho interpreta, stejné jako ¢lenové fandomu nemusi byt vSichni soucésti jedné
subkultury.

Hudba ma u obou téchto skupin ponékud odlisny pragmaticky acel. U subkultur
hudba funguje jako zptisob, kterym se urcité skupiny na symbolické trovni odlisuji
od vétsinové spoleCnosti. Vedle dalsich téchto prostredkd, jako je napriklad méda
nebo zdrzovani se na uréitém prostoru, patri hudba do celkového konceptu ,Zivot-
niho stylu“,*® ktery tyto skupiny odliSuje. Naopak u fandomi je hudba stézejnim

29 Vtomto pripadé jsou na verejné predstavitele kladeny naroky na zvySeni policejniho ¢i zdravotniho dozoru kvuli
bezpeénosti t¢astnikt na koncertech. Moralni panika se vaZe predev$im k tématu velkého davu na jednom misté
- kviili hrozbdm riiznych teroristickych ttokd (jako napt. itok na koncert& Ariany Grande v Manchesteru v roce
2017) nebo kviili hrozbé vandalismu. Vetfejni ¢initelé ptijimaji riizna opatteni jako napt. zakaz pfenocovani pred
mistem kondni akce - pripad Jizni Koreje, kde na koncert sméji fanousci éekat pred halou nejdtive od ¢tyt hodin
rdno v den konani akce. Popularita tzv. k-popu (hudebni skupiny z JiZni Koreje) vzrist4 i v zdpadnim kontextu

vvvvv

30 Zivotni styl zde chépu jako citéni ¢lovéka pro to, jak si vybira uréité komodity a zptisoby konzumace. Jedn4 se
o svobodnou volbu. V tomto pojeti by nemél byt zaméiiovan za ,way of life“ (zpiisob Zivota) Raymonda Williamse,
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pojitkem dané komunity nehledé na postoje a zivotni styl. Konkrétni Zanr ¢i inter-
pret u fandomt predstavuje hlavni objekt zadjmu, kterym je celé fanouskovstvi for-
movano. Snaha o zaménovani téchto dvou pojmti maze tedy vést k redukcionismu
anedokonalému pochopeni obou.

Ani v ohledu rezistence vici vétSinové spole¢nosti nelze spattovat iplnou podob-
nost. Fanousci svymi kreativnimi vytvory a pristupem k textu funguji v ramci
dominantniho spole¢enského a kulturniho nastaveni, tj. mainstreamu samotného -
pretvareji texty, které byly vytvoreny specificky pro tiicely masové konzumace medi-
alnich obsaht. Subkultury naopak svou rezistenci vyjadruji na poli alternativnim,
vac¢i mainstreamu se vymezuji. Komplexnost identity ¢lena subkultury vyjadfuje
nejen to, jaké obleceni nosi nebo jakou hudbu posloucha, ale také urcity svétonazor,
bali¢ek védéni a sdilenych ideji s dalsimi ¢leny subkultury. Subkultura v sobé nese
urcitou exkluzivitu; pro své ¢leny poskytuje jasné vymezeni toho, jaké zastavat hod-
noty a rezisten¢nf politiku, ale i v jakych prostorech se setkavat, jakym stylem se
projevovat navenek nebo jakd média konzumovat. Fanouskovstvi oproti tomu limity
nemad. Zapal pro jisty medidlni obsah nevyZaduje po fanouscich konkrétni sociode-
mografické idaje ani specificky svétonazor. V tomto ohledu je fanouskovstvi otevre-
néjsi pro rozmanité skupiny lidi.

5. HUDEBNI KULTURY, HUDEBNI SCENY, KMENY A (NE)POTREBNOST
NOVYCH POJmMU

Snaha o rtizna odliSovani a revizi pojmu subkultura se ovSem casto setkava s jesté
vétsim teoretickym chaosem. Za mnohdy kritizovany pojem subkultury se jiZz od
konce 90. let snazi rizni teoretici nalézt vhodnéjsi, korektnéjsi pojmy.

Jednim z nich jsou tzv. hudebni kultury, které jsou oznacované jako seskupent, jez
poji konkrétni hudebni zanr, ndzorové presvédceni a médni styl. Jinymi slovy totéz,
pod ¢im si v rdmci tzv. common sense predstavime subkultury. Pouze se jedn4 o spe-
cifikum hudebniho prostredi.

K zaménovani dochazi také pomoci konceptu hudebnich scén. Ten byl pivodné
vyuzivany predevsim v Zurnalistickych pfispévcich a v kazdodenni mluvé, nicméné
v 90. letech se zacal prosazovat také v akademickych textech. Oznacuje ,kontext,
ve kterém hloucky producentt, hudebnikd a fanouskt kolektivné sdileji spole¢ny
hudebni vkus a kolektivné se snazi odliovat od ostatnich” (Bennett & Peterson, 2004,
s. 1). Byt jsou charakterizované jako neformélni seskupeni, pokud maji scény silné
odezvy u prijemct, ¢asto jsou inkorporovany do profesionalni struktury hudebniho
pramyslu. Funguji jako jakasi ,podskupina® v rameci kultury, ¢imz by se opét daly
nazvat i subkultury (pokud bychom vynechali ekonomicky aspekt).

0d 90. let se ve smysleni o skupinach spojujicich hudebni styl, médni vyjadreni

kde se jednd spiSe o to, jak ¢lovék funguje ve své kazdodennosti zardmované jistymi socidlnimi determinanty
a stabilni spole¢enskou strukturou (Chaney, 1994, s. 92).
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a ndzorové presvédceni zatina prosazovat také koncept kmenii Michela Maffesoliho
(1996). Ten jako kmeny oznacuje ,seskupeni bez rigidnosti organizaénich forem,
které jsou ndm znadmé; odkazuje spise k urc¢itému ovzdusi ¢i stavu mysli a vyjad-
fujeme jej skrze Zivotni styl, ktery upfednostiiuje vzhled a formu“ (Maffesoli, 1996,
s. 98). Pravé tento pfistup k subkulturdm (€asto nazyvany také jako neo-tribalismus)
uptednostiiuje naptiklad teoretik Andy Bennett (1999; 2011) nap#i¢ svym akademic-
kym ptisobenim v oblasti populdrni hudby a skupin kolem ni soustfedénych.

Subkulturni teorie podle nékterych teoretikd® tyto skupiny nahliZely prilis reduk-
cionisticky, ve snaze nalézt néjakou jejich jednotnou esenci. Tento ndhled pak ptsobi
jako , pfehnané fixni predstava o kulturnich hranicich mezi skupinami mladych lidi“
azdrovei klade,dliraz na atypického delikventa nebo ohromujici minoritu“ (Hodkin-
son, 2007, s. 7). Pravé tato snaha o jasné vymezovani hranic subkultur p¥ivedla kri-
tiky ke snaze vytvorit koncept, ktery by tato uskupeni charakterizoval méné rigidné
a redukcionisticky. Spolecné s tezemi o fragmentarizaci a individualizaci postmo-
derni spole¢nosti tak témto akademiktim vice vyhovuje praveé koncept kmenovosti.

Pravé fragmentarizace publika a individualni pfistup jedincti k obsahtim, které si
vybiraji (at uZ jde o oble¢eni, hudbu, Zivotni styl apod.), vede ovSem k tomu, Ze ani
nové pojmy jako hudebni scéna nebo kmeny nefunguji, jelikoz nedokazi plné popsat
rozmanitost pristupu rtznych osobnosti k medidlnim obsahtim. Pott'eba kategorii
a snaha jednotlivce zatadit do uréitych ,8katulek” bude vzdy ze své podstaty reduku-
jici. Z tohoto hlediska by se jevilo funk¢néjsi nahliZzet na hudebni publika spiSe opti-
kou fandomi, které pod sebe zacleriuji kohokoli bez ohledu na jeho gender, rasu, vék
nebo fakt, zda nosi kozenou bundu - byt i toto je zjednoduSené a idealizované pojeti
komplexnéjsiho fenoménu fandomu.

6. ZAVER

V této stati jsem osvétlila problematiku zaméniovani pojmt subkultury a hudebniho
fandomu. Byt maji tyto dvé kategorie mnoho spole¢ného, na zdkladé diskuze zdrojt
a uvedenych poznatki vyplynulo, Ze neni mozné je mezi sebou bézné zaménovat.

Uvedla jsem specifika, podle kterych se vyznacuji subkultury - od odliSovani
nazort od mainstreamové spolecnosti po symbolické vyjadreni této odliSnosti na
urovni médniho stylu. Hudba pro subkultury funguje ¢asto jako jeden z prostredka,
jakym se od mainstreamu muiZze skupina odliSovat. Hudba v tomto pfipadé ma
zejména pragmaticky tcel.

Kritika subkulturni teorie spoc¢ivé predevsim v tom, Ze podle mnohych teoretiki
prinasi prilis rigidnf pohled na tato spole¢enska uskupeni. Pritom se jedna o dyna-
mické a promeénlivé skupiny, které nelze plné pausalizovat. Pravé z tohoto divodu
od 90. let vznikaji nové koncepty, které by mély nedokonalosti pojmu subkultura
vylepsit - jako je napriklad hudebni scéna nebo kmeny. Nicméné ani tyto terminy

31 Viz napt. Clarke, 1981; Muggleton, 2000; Hodkinson, 2007.
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soucasnou celospolefenskou rozmanitost, véetné rozmanitosti medidlnich publik,
nedokazi zachytit.

Zejména v prostiedi populdrni hudby dochézi k zaménovani pojmt subkultura
a hudebni fandom. Hudba je totiZ pro tento druh medidlniho fandomu i pro sub-
kultury spole¢nym prvkem, na jehoZ zdkladé jsou tyto skupiny odliSované od Sirsi
spole¢nosti. Uvedla jsem i charakteristiky hudebniho fandomu, a byt ma mnoho spo-
le¢ného se subkulturami, plné se zaménit nedaji. Hudba u fandomu nefunguje pouze
jako pragmaticky prostredek odliSeni, ale je naopak stézejnim tématem, kolem kte-
rého se fandom vibec formuje.

Dalo by se Fici, Ze subkultura je $ir$i pojem, ktery se da aplikovat nejen na pre-
ference ve vybéru mediélnich obsahd (v tomto p¥ipadé populdrnéhudebnich), ale
také na preference v celkovém zpisobu Zivota jedince, od ndzorového presvéd-
¢eni po vybér obleceni. Fandom by v tomto pripadé fungoval jako jakasi sub-sub-
kultura, v rdmci které by se vydélovaly skupiny, jez maji uz konkrétni preference
umélcti daného zanru. Pritom ale nélezitost k fandomu neni podminujici pro nale-
zitost k subkultute - nenf rigidnim pravidlem, Ze ¢len rockert musi byt napf. nutné
fanouskem Motérhead. Mnohem vyraznéjsi je pro tuto skupinu napriklad inklinace
k motorkafstvi nebo noseni koZené bundy (byt i to je znaéné redukujici).

Fandom pak oznacuje uz skupinu medialniho publika, kter4 je navizan4 na kon-
krétni hudebni zanr ¢i interpreta. Aby mohl byt jedinec povazovany za fanouska
Motorhead, uz je zde nutné, aby ke kapele mél hlubsi vztah a nepovaZzoval ji pouze za
hudebni doprovod na cestich. Predpoklada se, Ze tento ¢lovék ma o kapele mnohem
vice znalosti, které se neomezuji jen na ,par hitovek®. Navic, aby ¢lovék mohl byt
fanouskem této kapely, nemusi nutné nalezet k subkultute rockert.

Fanouskovska studia nahliZeji na hudebnifandomy a jednotlivé fanousky zejména
z pozice toho, jak nakladaji s ur¢itym medidlnim obsahem - v tomto pripadé s popu-
larni hudbou. Identita i pozice fanouskd v celkové spole¢nosti se odviji od jejich akti-
vit soustfedénych kolem ur¢itého obsahu, at uz jde o aktivni poslech, sbératelstvi
nahravek, zakupovani merchandisingu, chozeni na koncerty nebo noSeni tricek
s potiskem jejich oblibencti. Medialni obsah - zde hudba - je pro ustanovovani iden-
tity fanouska zdkladnim stavebnim kamenem.

Teoretici subkultur naopak nahliZeji identitu jedince nejen z pozice konzumace
medialniho obsahu a dal$iho nakldddnim s nim, ale ze Sir$iho spole¢enského kon-
textu. Konkrétni hudebni zanr nebo umélec zde nefunguji jako zédklady pro budovani
identity, ale naopak jako prostredek, kterym mohou jedinci svou identitu vyjadrit
navenek.

Jak jsem ilustrovala na vybranych prikladech, subkultura a fandom se navzijem
nepodminuji a mohou - ale nemusi - byt soucasti jeden druhého. Nalézt jeden kon-
cept, ktery by dokazal zahrnout veskeré aktivity, praktiky a manifestace preferenci
jedince, je velmi slozité. Otdzkou zlstav4, zda je viibec potteba nové zastiesujici ter-
minologie a nebylo by funk¢néjsiinadale rozliSovat mezi tim, co je subkultura/kmen
a hudebni fandom.
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BRAND JOURNALISM APPROACH IN THE
INTEGRATED MODEL OF INFORMATION
INFLUENCE

VERONICA YARNYKH
Moscow Pedagogical State University

ABSTRACT

The modern world dictates significant changes in the realm of media. In the field of mar-
keting communication, it is thus necessary to find new approaches to the implementation of
information influence in the global media space. Brand journalism has become one of these
approaches. Brand journalism is the complex approach which integrates the technologies of
PR, marketing, communication studies and journalism for the promotion and influence in
the communication space. This essay illustrates the approach by showing how the two larg-
est global holdings use this approach; China Global Television Network (People’s Republic
of China) and Russia Today (Russia) implement the principles of brand journalism in their
media model of influence in the global world. It concludes that new approaches allow them
to grow their audience and increase their influence in media space.

Key words: Brand journalism = integrated model of information influence = media
model CGTN = media model of RT = multiplatform = multichannel

1. INTRODUCTION

The modern world is the world of media. It dictates its own laws in communication
and interaction both between people and between organizations. Changes in the
information space require changes in the presentation of information and the for-
mation of the media image of the organization. One of these approaches is a new
direction which is being called brand journalism. A number of corporations and
companies use this approach in corporate communications, including media corpo-
rations which use this approach in their model of media and information influence,
as practice shows. The purpose of this paper is to describe the model of information
influence based on brand journalism. This is achieved by clarifying what the concept
of brand journalism refers to, how this approach differs from other forms of market-
ing communication, and by illustrating how the two largest global holdings, i.e. China
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Global Television Network (People’s Republic of China) and Russia Today (Russia),
implement the principles of brand journalism in their media model of influence in
the global world. In the illustration, I focus on the content of their communications
and tools used for interaction with a media audience, including use of social media.

2. BRAND JOURNALISM AS NEW APPROACH IN THE CORPORATE
INTEGRATED COMMUNICATION

There is the question about what brand journalism is. Is it journalism, as the label
seems to suggest, or simply a component of the PR? Is it simply another kind of jour-
nalism, just as political journalism is journalism, sports journalism is journalism, or
blogs on local issues are journalism? The term itself appeared in public space for the
first time during a speech made by Larry Light, McDonald’s marketing director at
the Advertising Age conference: “In our mobile, digital, multiplatform, multi-user
era, brand journalism is an even more relevant way of communication than 10 years
ago” (Bull, 2013, p. 27). The author of the speech reacted to the change that occurred
in the realm of marketing communication. Before the Internet, companies hired PR
firms to write press releases and pitch to journalists who digested the releases and
wrote a story that was hopefully favourable to the company. Today, a company can
bypass publications and PR firms entirely and publish its own articles. Using blogs,
online articles, websites, emails and social media, companies now have an unbeliev-
able opportunity to communicate directly to their customers using journalism-style
storytelling.

Brand journalism is thus an approach that incorporates the tools and technologies
of PR, marketing, communications, PA (Public Affairs) and, of course, journalism
itself. Concerning the form of filing, this is journalistic material. Within the frame-
work of the approach, interviews, reports, columns, or educational, informational
and analytical articles are used. However, tasks which brand journalism solves
belong to the field of promoting a brand of an organization or idea. In other words,
brand journalism as an approach aims to use high-quality journalistic content in the
way that allows any organization to attract an audience, maintain and build trust
for the brand. Using own corporate media (the organization’s social media accounts,
website, etc.) allows completely managing this content. This is what makes brand
journalism a part of modern journalism. Transforming under the influence of new
demands of the audience, responding to the distrust of the direct influence on our
opinion or the opinion of the audience, brand journalism forms a new space for inter-
action with “its” audience. This includes creating and maintaining a managed image,
creating values among a specific target audience, loyalty of the audience, creating
a community organization or idea among the audience and stakeholders. Using an
interdisciplinary approach, brand journalism forms the brand’s information field,
builds its credibility and expands the communication field to interact with potential
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or target audiences. Examples include VOLVO, Red Bull, or Cisco. Among media cor-
porations, there are Cosmopolitan, RT, and others.

Concerning its relation to another type of marketing communication, brand jour-
nalism is close enough to content marketing at the first glance, but it goes a little
further: it creates the content not so much about the company as for the person. With
the new ad campaign “I'm lovin’ it”, McDonald’s has rejected traditional marketing
and advertising approaches that focus on one, repetitive message in favour of the
“content flow approach”, in which diverse messages are transmitted through differ-
ent channels for different target audiences (Bull, 2013, p. 13). Larry Light compared
this approach with the publication of the magazine: “McDonald’s communication
work is similar to the work of an editor who uses different types of materials for dif-
ferent interests to issue a magazine, but all the content is within a coherent editorial
policy” (Bull, 2013, p. 17).

3. MAIN COMPONENTS OF BRAND JOURNALISM

In his report, Larry Light also highlighted the three main components of brand
journalism. The first one, consistency, will be the most effective way to attract and
interest the consumer. This means that it is necessary to create a constant flow of
information that will be relevant, useful, integrated and involving participation. In
this activity, the organization can use all available tools of corporate communica-
tion. They include are articles, advertising, blogs, social networks, photos, videos, or
outdoor events. The second component, multidimensionality - a monologue of the
company, addressed to the viewer, is replaced by dialogue and "multilog" in the pro-
cess of communication with customers. Brands become part of multi-user networks
in which there is an exchange of information and views between all participants.
The task of the brand is to be the significant and valid part of customer’s informa-
tion space. And the third component is “journalistic”. Brand journalism is a mixed
and multidisciplinary approach. Creating the corporate content and using corporate
media are the part of the journalism sphere. And this content should be professional
and of good quality. In this case, it will be memorable for the audience. The content
will line up on the same principles as if there was a creation of a magazine for read-
ers, where each article will differ from another on the topic, the main problem, the
main idea, but the entire set of articles will form a single story about the brand - the
actual, exciting and dynamic (Bull, 2017, p. 32).

Over time, there were other interpretations of this term. JWT journalist and
expert Kyle Monson puts it like this: “Brand journalism is an objective chronicle of
the brand, supported through media channels” (Bull, 2013, p. 37). The main idea in
this case consists in that the brand or organization does not simply create the con-
tent but prepares good quality journalistic content competing in the media market.
Yet besides informing, this content has another goals such as creating the positive
attitude to the brand, supporting the loyalty or being the valid source of information.
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4. DIFFERENCE BETWEEN BRAND JOURNALISM
AND CONTENT MARKETING

Arrese and Perez-Latre (2017) proposed the matrix which can be used to visual-
ize and compare different modalities of content marketing (and other activities of
brands’ communication mix), along two main aspects: the emphasis on informative,
persuasive or entertainment formats and genres; and the key media strategy for con-
tent publishing, e.g. paid media, earned media, or owned media (p. 132). Of course,
the difference between these aspects is not clear-cut, and many hybrid formats are
possible, but this conceptual matrix can help to put brand journalism practices into
the context of other marketing communication activities.

Brand journalism as a new approach to the presentation of the material allows, in
essence, implementing the idea of promoting a single message, a single idea within
different channels of communication on different platforms. Moreover, brand jour-
nalism as a convergent approach allows using PR tools and technologies, marketing,
partially advertising and communications in practice, while remaining within the
framework of the new multimedia journalism.

Edita Kowal identified several differences between content marketing and brand
journalism (Kowal, 2018, p. 1). First of all, content marketing increases the product
demand by providing useful information. Brand journalism in turn builds awareness
and affinity. Content marketing builds the brand credibility with buyers. The main
task for content marketing is selling the product. Content marketing generates leads
and conversions. As for brand journalism, there is another task. Brand journalism
helps to create the story of the brand. Brand journalism with different channels of
promotion stories conveys the brand’s personalities. Simply speaking, content mar-
keting makes the content of the brand, brand journalism in turn makes the positive
context around the brand.

5.  THEKEY PRINCIPLES FOR CONTENT CREATION IN THE BRAND
JOURNALISM APPROACH

In the process of content creation within brand journalism, the following points
become important. First of all, there are five key questions which need to be answered
when the content is being created. The first question is who? Who is the audience for
this particular message or idea? Why is this content or idea important to this audi-
ence? The clearest and structured argumentation of the point of view allows getting
maximum support from the audience. The second question in this regard - what
kind of idea or news is told? That is what the content itself is. The third question is
content localization. This is important for the story and storytelling. The format, key
points, etc. depend on the location of content localization. The fourth question - why
the question or idea may concern the selected audience? It is necessary to explain
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why this particular idea should concern or excite this audience. And finally, the fifth
question - how this idea will affect the chosen audience.

Secondly, a distinctive feature of the approach consists in the provision of the
true value or ideas for the selected audience. Brand journalism appeared when direct
advertising stopped working. This is a way to make organizations brand or idea
trustworthy in a broad sense, offering information, and not “openly selling” it.

The next important principle is the interactive communication with the audience
in a multichannel environment. Using all possible channels of communication, pro-
motion and support of the key idea within different contexts helps to solve the set
task and achieve the planned result of informing or changing attitude.

The task of brand journalism is storytelling, i.e. storytelling through the forma-
tion of readable and relevant content. Brand journalism is storytelling for a brand or
idea. In the framework of the implementation of this task, it is necessary to essen-
tially talk with the audience, and not to bombard them with direct facts only. It is
important to give real stories that are relevant to the idea or brand. Stories must be
genuine, full of real people doing real things. They must be balanced, factual, timely
and, above all, convincing. As did George Martin in the “Game of Thrones”, forming
his own universe.

With all these goals in mind, brand journalism provides the organization with the
opportunity to attract the audience which will always be there and will return for
more information, recommendation, analytics and survey. The next opportunity for
the organization and customers lies in forming the source of reliable and verifiable
content about the brand, product, and idea. This approach allows the organization
to ensure that the audience becomes part of the loyal adherents of the organiza-
tion. And in fact, this is the ultimate goal in this new form of content formation and
distribution.

6. BRAND JOURNALISM IN THE MODEL OF INFORMATION INFLUENCE

The brand journalism approach could be used not only in the brand or service or
organization promotion. On the basis of this approach, it is possible to suggest a new
model of information influence in the modern media space. The model of informa-
tion influence is primarily a model of the formation and distribution of informa-
tion flows. As Stephen D. Reese mentioned with these perspectives, the “hierarchy
of influences” model can be laid out containing five levels of influence: individual,
routines, organizational, extra media (institutional), and ideological (sociocultural)
(Reese, 2007, p. 35). Alexander G. Chkhartishvili et al. (2019) mentioned that in the
social networks, information influence is based on the following components in tri-
angle: the agent with an opinion, influence / trust and reputation (p. 14). According
to this, information influence refers to new information or arguments provided in a
group discussion that change a group member’s attitudes, beliefs, or behaviour (p. 15).
In the entire social media literature, influence is a marketing term that describes an
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individual’s ability to affect other people’s thinking in a social online community. The
more influence a person has, the more appeal that individual has to companies or
other individuals who wish to promote an idea or sell a product. The work of social
media influencers is based on this statement. Media effects are indirect, conditional
and transactional (p. 17). In the new world of brand journalism, everyone needs to
re-evaluate their place in the global information space. It is necessary to understand
well that the social media and multimedia content in different formats are the most
popular and making the information space in the global media world. Currently,
social media are publishers. Therefore, there are serious challenges for developing
and changes on the way of information influence.

Based on understanding the information influence and the process of impact in
media space and the main technologies of brand journalism, it is possible to sug-
gest the model of media influence. The components of the model are the following.
It includes professional journalistic content; the user-generated content; a mul-
tiplatform for content distribution; multichannel opportunities for reaching the
relevant audience and stakeholders through information and communication; com-
munication mechanisms with the audience, stakeholders, and the audience itself;
the strategy of building support and loyalty to promoted ideas from stakeholders;
opinion leaders and influencers; the broadcast format and storytelling.

The new approach itself was designated in 2004, and since then, it has been
developed and used not only by large megabrands. It is necessary to pay special atten-
tion to the use of tools and technologies of the brand journalism in the media field.
The idea of the multiplatform and multi-channel in the framework of the approach is
implemented not only in the framework of the formation of a brand product, service
or organization, but also by purely media organizations.

7. BRAND JOURNALISM PRACTICE IN THE MEDIA WORLD

The good example of how the approach of brand journalism can be used by media
organization is the media holding China Global Television Network (CGTN) which
uses the approach to promote the ideas of the Belt & Road Initiative (BRI) and to
promote a positive image of China in the global information space. The CGTN is the
new international media organization of China. The CGTN is a group of multilingual
and multi-platform media; it includes 6 television channels, CGTN Digital and CGTN
Plus. The group was established in 2016 on the basis of China Central Television
and broadcasts in English, Russian, Spanish, Arabic, and French. The Mobility First
strategy is aimed at meeting the needs of an international audience and simplify-
ing access to content hosted on various platforms. Production centres are organized
in Beijing, Washington and Nairobi. Work is underway to create a similar centre in
Europe.!

1  Official CGTN website. Retrieved from https://russian.cgtn.com/about/
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Itis necessary to note multiplatform broadcasting and distribution of information.
The CGTN broadcasts globally outside of China and it uses tools and platforms that
are popular with the target audience. Social media are currently the most popular
in terms of content placement and promotion. 95% of adults prefer to follow their
favourite brands in social networks (Marketing Sherpa Consumer Purchase Prefer-
ence Survey, 2015, p. 1). The largest audience involvement is observed on the Insta-
gram network - the audience engagement rate is 4.21%, which is 58 times more than
on Facebook, and 120 times more than on Twitter. At the same time, it is media brands
that are most active on the Instagram social network - the business, financial sector
and FMCG companies are less represented on the social networks. Media are more
active here (A Long List of Instagram Statistics That Marketers Need to Know, 2019).

The CGTN has official accounts on Facebook, Twitter, YouTube, Instagram,
Google+, and Weibo and WeChat, as well as other social networks in different sub-
sidiaries.? This is all despite the fact that most of these tools are forbidden to be used
in the territory of China. But the main goal of the CGTN is to form a positive image
of China in the global media space on the one hand, and to form a single information
space in the framework of the BRI initiative on the other.

The CGTN media model is constructed as follows. It includes content, a web-based
multiplatform for content distribution, multichannel opportunities for reaching the
relevant audience and stakeholders through information and communication, com-
munication mechanisms with the audience, stakeholders, and the broadcast format.
Actually, we can speak about the media model of information influence based on the
brand-journalism approach. The news content is divided into several areas: culture,
sport, politics, economy, science, education, and society (in the Russian version). The
same division is preserved in other language versions. This division allows, on the
one hand, to cover a lot of issues, on the other hand, it allows taking into account
various interests of stakeholders, and significantly expanding the target audience.
Finally, the task in the content layout is to present as fully as possible the achieve-
ments of the People’s China Republic and the countries of the BRI initiative. In the
Russian version, for example, there is a tab “Eurasia”’, which allows you to place
information in general about Eurasia, the countries, events, or initiatives. The choice
of broadcast languages is also associated with this. From the point of view of brand
journalism, this approach allows the organization to create a variety of content, sub-
ordinate to a single idea and form a media image in the right tone, maximally attract-
ing the audience with not only news content.

It is important to note in this regard that the CGTN does not only represent
region-specific or inter-regional content. Global content is also quite widely repre-
sented, which gradually puts the CGTN as a news agency in a number of global ones
along with well-known market players such as Aljazeera, AP, France Press, or RT.

The second important component of the media impact model is the distribution

2 Official CGTN website. Retrieved from https://russian.cgtn.com/about/
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of content through social media. It should be noted here that since the CGTN task
is broadcasting to Europe, Asian countries, North and South America, and Africa
- that is, at the global level, bans on the use of social media in China do not apply
here. As a result, the impact media model makes a full and wide use of modern social
media capabilities. The model includes almost all popular social media in order to
maximize, on the one hand, the reach of their stakeholders, while on the other hand,
providing an opportunity to get a variety of convenient formats for them. Here, the
principle of 3A is implemented in the influence media model: any content anytime,
anywhere. Placing content on various digital platforms in real time allows you to cre-
ate the single information space. The formation of what is called YoUniverse, that is,
the individual information space for all interested parties also lies in the mainstream
of brand journalism. Separately, it should be noted that the set of used social media
depends on the country of broadcasting and the popularity of social networks. For
example, for the Russian-speaking audience of broadcasting, it is proposed to use
VKontakte (VK).

Interactive communication with users also includes brand journalism tools.
Interactive polls and special projects are conducted; there is a mode of questions and
answers. Storytelling as a content creation tool is widely used in particular in spe-
cial projects and special selections. Interaction with users both on the platform itself
and in social networks and various interactive tools for influencing and studying
the audience make it possible to use the multi-channel approach of interaction with
stakeholders.

In this model of information influence, an important place is occupied by the for-
mat of the content, depending on the channel of its distribution. Depending on the
type of social media, the content is not just in different formats, which is natural, but
depending on the social media and the audience, the content itself is also selected.

Except of this, it is necessary to mention live broadcasting, which is offered both
on the site and on Twitter, Facebook, etc. Such opportunities not only make it possible
to increase the reach of the audience, but also form a digital space within which the
positive media image of the People’s Republic of China is growing. Using a mix of its
own media and other platforms, the CGTN has the ability to maximize the flexibility
to deliver the necessary content in different formats. This approach is characteristic
of brand journalism as a whole. It is precisely the consistency and manufacturability
that are the basis for influencing public opinion and a significant change in the per-
ception of the People’s Republic of China in the global media space. It should be noted
that the multi-channel interaction with a fragmented audience provides the CGTN
with more advantages. The implementation of the 3A concept allows the media to
significantly expand its influence.

An even more interesting case in this regard is Russia Today. With its first interna-
tional news channel launched in 2005, the RT is now a global, round-the-clock news
network of eight TV channels, broadcasting news, current affairs, and documen-
taries, with digital platforms in six languages and the RUPTLY video news agency.
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Round-the-clock news channels in English, Arabic, Spanish, and the documentary
channel RT Doc, in English and Russian, broadcast from Moscow, while RT America
airs from Washington, RT UK from London, and RT France from Paris. Today, the RT
is available in more than 100 countries spanning five continents.

The RT creates news with an edge for viewers who want to Question More. The RT
covers stories overlooked by the mainstream media, provides alternative perspec-
tives on current affairs, and acquaints international audiences with a Russian view-
point on major global events.®

First of all, it should be noted that the RT uses the same approach as the CGTN. It is
important to note the multiplatform and multi-channel interaction. The RT is divided
by countries and broadcasting languages. Multichannel communication ranges from
Facebook, Twitter, YouTube, or Instagram. As it was mentioned, these are the most
popular social media in the information space.

The fragmented audience of the RT receives its information in a convenient and
convergent format. As part of an integrated model of information influence, mul-
timedia journalistic content is distributed in an integrated format. The RT website
is a multiplatform. It combines Live Broadcasting, podcasts and an online gift shop.
Social media are also attached here. Considering that we are talking about the infor-
mation impact and promotion of Russia’s position in the global information space,
the content is divided in tabs into key information blocks. Among them, there are
blocks about Russia, News, Sports, Shows, Projects, and Podcast (there is no podcast
section on the CGTN website).

It would be especially necessary to single out the implementation of one of the
parts of the integrated model as opinion leaders. In the modern global media space, it
is one of the most powerful tools for influencing an audience, supporting a brand or
position of a company or a country, and possibilities of interaction with an audience.
The RT uses this tool quite actively.

Anuj Nawal (2019) highlights the following features of opinion leaders in social
media: they are knowledgeable in their field; they are respected and trusted by their
followers; their views carry weight and significance; they interpret the media mes-
sages and put them into context for the wider population; they have a giving spirit
and often share their knowledge with the followers on social media (p. 1). In the era
of the Internet, opinion leadership has even become a profession. Professional opin-
ion leaders (also called influencers) put in efforts to constantly improve their judg-
ing skills by following a particular topic closely, getting hands-on experience with
various products of their area of interest or professional domain. Opinion leaders
are considered to be expert in a particular area and their influence sphere is limited
there. Their opinion over other areas holds little to no importance. The RT uses this

3 Official RT website. Retrieved from https://www.rt.com/about-us/
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tool widely.* From the point of view of creating, and most importantly, distributing
content and forming a media audience, this is an extremely effective tool.

In the model of information influence, opinion leaders take not the last place and
play an important role. They are influencers, in fact, with their opinion and their
support, they verify the information and make them trust in what they report. When
the RT selects this tool of influence on the audience, in the era of fake news, it works
perfectly. There is another aspect of working with opinion leaders. This is the use
of the RT accounts in social media by the leaders themselves. Twitter accounts of
talk-shows presenters, for example, significantly contribute to the expansion and
audience of the RT.

So at first, shows on the channel are presented by a media famous person. One of
the shows on the channel is anchored by Larry King or a sports show is hosted by Jose
Mourinho. These are not only professionals in their field, they are also media pro-
fessionals. Secondly, all the presenters have their own accounts in social networks.
And they use their social media accounts widely posting both their own materials
and their materials for the RT, keeping talks in the comments, etc. It is important to
mention that it is the formation of good quality journalistic content, attracting an
audience, expanding the audience of the channel at the expense of followers and
readers of social networks of media people. It offers not only the interaction with
users, but also discussions, and comments, and inclusion in the discussion. It allows
creating and developing journalistic content. The influence of opinion leaders on the
modern audience is difficult to overestimate.

8. CONCLUSION

In the cases of the CGTN and RT, the brand journalism approach contributes not only
to the effective solution of tasks, but also provides an opportunity for development
in the global information space. Within the framework of the integrated model, the
two media holdings take into account the hierarchy of influence and build influence
on mind-sets in accordance with the hierarchy of influence (Reese, 2009, p. 32).
Analysing the work of two media holdings, it is important to note that in their
work, they address unconditionally different strategic tasks. But one task is common
for the CGTN and RT. This is the promotion in the perception of the target audience
of the China and Russia points of view on various events and the impact on mind-set
of the foreign audience. They simply try to show the point of view of their countries.
Comparing the two cases, it is possible to mention the following. The CGTN and
RT use a fundamentally new approach in the interaction with their target audience
and influence on the mind-set. This is due to intense competition in the media and
the need to convey their messages in conditions of fake news and disinformation. As

4  Official RT website. Retrieved from https://www.rt.com/about-us/
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the text showed, the CGTN and RT use the integrated model of media influence based
on brand journalism in their activity.

The RT uses the integrated model of media influence in interaction with the media
audience, opinion leaders and social media. It creates the media context and special
informational space around their content and influence, by means of which the RT
promotes the expansion of Russia’s influence in the information space, conveying
and promoting its own position on a number of issues.

The CGTN is developing very fast. But compared with the RT, the Chinese media
holding uses the technologies of creating content and informational space. The econ-
omy of China is the first economy in the world (Report of World Bank, 2017) and
it is necessary to understand that due to the economic influence, the media influ-
ence changes significantly. Using the brand-journalism approach, the CGTN has the
ability, within the framework of the presented model of information influence, to
change the perception of the country as a whole, the activities of Chinese companies
and organizations at the global level.

Despite the differences, using the tools of brand journalism allows the two com-
panies to build communications with users, readers, and listeners in the new envi-
ronment more effectively. Using the multiplatform and multi-channel as a developed
basis of communications, the company, including the media one, has the opportu-
nity not only to communicate with its audience, but also to expand such communi-
cation. The 3A concept actually allows holding, and most importantly significantly
expanding the target audience. And brand journalism tools are effective in solving
this problem.

Brand journalism as an approach, combining the tools of marketing, PR, commu-
nication and journalism, provides answers to the challenges of modern marketing
communications and most importantly allows effectively keeping the focus of atten-
tion of the audience, including the Y and Z generations.
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It is about noon now. What media have
you used so far?

I have done a fair bit of Twitter, I have
talked to my children on WhatsApp.

I have looked at my Facebook briefly.

I have also used e-mail and maybe
LinkedIn.

As a media expert, how do you
personally navigate in the growing
volume of information we face
every day? Do you have some
personal strategy to prevent being
overwhelmed?

Yes, but I don’t know whether I am very
successful. I do try to keep a distinction
between the apps, I don’t use them all
for everything. Facebook, for me, is just
for friends and family. WhatsApp just
for my children. And Twitter is profes-
sional. I have also curated my Twitter
contacts so that they tell me what I need
to know. I try not to look at my phone
when there are people in the room,

I try to stay in touch with the people in
front of me. I try to look up at the sky
sometimes. And yes, I spend lots of time
staring at the screen.

CHILDREN’S DATA IS BEING MINED

At the IAMCR conference in Madrid in
July 2019, you presented your latest
project The Children’s Data and Privacy
Online. You mentioned that regarding
personal data, children in your study
expected companies such as Google

or Amazon to act like somebody they
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know, like their friend. How can we
teach them that it is not the case?

Once children have first opened their
eyes and seen their family and the peo-
ple in their inmediate neighbourhood,
they learn about interpersonal rela-
tionships. They gradually learn they're
a part of a community and a part of

the society. This is not something that
we have ever really taught them like a
lesson until they are teenagers. We sup-
pose they will understand this gradually
and they will work it out. That they will
go to the doctor and then they will at
some point understand that there is a
health system behind them. Then they
will go to school and they will eventu-
ally realise that there is a system and

a bureaucracy behind it. But in relation
to the online world, I think we have
really treated it as if the screen was
that world. And we do not teach them
about the same things - the regulations,
the economy, the larger organisation
that runs the content of the screen, the
whole digital society - or at least not
until they are in their teens. But often,
they engage much earlier with an app,
with a system, which is sophisticated
and which their parents or teachers
may not understand. And by then, they
are already in an ecology where Google
is taking their data whether they do or
do not understand. I think we have to
teach some things earlier. And maybe
we need to think about protecting chil-
dren longer.

How long exactly?

We should probably start at minus nine

months and do it until the eighteenth
birthday. But protecting doesn’t mean
ban.

Yes, but how do you explain such an
abstract thing as data mining to for
example a ten-year-old?

There are various techniques. For exam-
ple, one can ask a class to google their
name and then look and see what they
find. They may discover that there is
more information or photographs than
they expected. A different example: one
can introduce an imaginary child to

the class. They are one and a half meter
high, they have black hair and blah blah
blah and they are using Twitter and
then you say: how do they feel? Or what
did they do last week? And then the chil-
dren begin to make guesses to tell the
story. And then you say: hey, so this is
what the Internet does. This is what the
companies do, they try to make these
guesses and then they store it. I think
there are ways.

Is that what your toolkit
www.myprivacy.uk is about?

Yes. When we made the toolkit, we
found some really clever ways, some
games, news stories about what may go
wrong, or even some quizzes. Through
these tasks, we try to teach children
about the digital world, and the busi-
ness world.

The children in your project said that
they were unimportant in the society,
that nobody was interested in their
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data. How much do we actually know to
the contrary?

We know that children’s data has been
breached multiple times. For Cambridge
Analytica, we know that children are
included, because children are a sub-
stantial portion of Internet users and
because the companies do not discrimi-
nate. So they take all of their data. It was
also mentioned here at the conference
that 75% of Youtube users are teenagers
or children. So all the analytics, all the
nudging, all the recommendations that
Youtube does, it is all mainly for chil-
dren, it is on children.

What we can't say yet, I think, is how
much it matters. We know that the rec-
ommendations are building on discrim-
inatory and commercial biases, but does
it mean that children see less beneficial
content? Or that children are more
persuaded to buy commercial products
or eat unhealthy food? I think we don’t
really know that. Similarly, we don't
really know that what we post now will
still really be online in ten or twenty
years. So when you apply for a job or
when you go to university, what you did
as a child will still be there. We kind of
know that it is true, but we do not have
evidence that shows that these children
didn’t get jobs or they weren’t admitted
to university.

So what exactly are the harms at stake?

One is discrimination. Another is vis-
ibility. We haven’t collected evidence

for it yet, but I think there are several
important issues associated with this
phenomenon: What does it mean that

everything you do is online, is tracked,
is visible? You see yourself, you see
what everyone is doing, they all see you.
What does it mean? What does it make
you into? Does it mean that you tend to
be more narcissistic? More paranoic?
We don'’t really know yet.

In the study Children's data and privacy
online: growing up in a digital age,
which preceded the creation of the
toolkit, you asked children what they
wish, regarding data protection. What
did they say?

This is what they say they want: if they
want to watch Youtube when theyre
three, they should be able to watch
Youtube when they're three. But they
don't want Youtube to give their pref-
erences to Google, Oracle or other data
brokers. They don't want them to store
their data. OK, so if I want to watch
Peppa Pig, give me Peppa Pig, and don’t
offer to me some pornographic material,
they say. And don't tell me in ten years
that I used to like Peppa Pig. So that’s
what they want and there has been a lot
of effort to make it like that. For exam-
ple, the European Commission is now
trying to issue a regulation specifically
on Youtube, which would better meet in
the specifical needs of children.

You often use qualitative interview
methods for your work and you often
work especially with children. What is
your strategy to gain their trust?

We play games, we bring juice and
biscuits, we tell the teacher to go out of
the room. We try to make it fun. We tell
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them the results will be presented to the
people who matter, like the regulators,
which they really are. Children want the
people to listen to them.

"DELETE” DOES NOT REALLY MEAN
"DELETE”

Children in your studies also keep
saying that they are asked online to
give up private information in order

to participate in society. This is not

a dilemma for children only. Where, in
your opinion, should we draw the line?
Which personal dataiis it ok to give
online, and which should users keep for
themselves? Is there any personal data
at all which one should feel comfortable
giving?

The purpose of the GDPR is to give
more power to the users so that they
can make their own decision. And that
is an important principle. It includes
the principle of consent and the right
to be informed. But the problem is that
nobody is informed, really. If Google
takes your data and then you don’t like
it, what are you going to do? How are
you going to write to Google? The GDPR
might take years to result in implemen-
tations, there may be legal actions and
maybe things will change.

Is there any non-sensitive personal data
atall?

The definition of personal data is any-
thing that identifies you particularly.
So it is all really sensitive, for children.
The problem is, without giving some of
it, you may be excluded from even such

things as education. In Great Britain,
many schools are now deciding whether
they want to be “a Google school®, or

“a Microsoft school“. Whether each
child is going to have a Chrome book

or a Microsoft device, and also which
system they are going to use for e-learn-
ing and teacher-child-parent communi-
cation. And for learning analytics. With
each individual child, when they log in,
the system will know: this is what you
are up to in your life. What you strug-
gle with in your French. Of course we
wanted it to be that not everyone has to
learn the same thing at the same time.
But now, with personalised learning,
somebody is watching. But then, why
does a school want to record all of this?
So that they can make special provisions
and that they can argue to the govern-
ment that they need extra resources,
and also when they talk to the parents.
They have good reasons to have the
data, we can imagine some benefits to
the child. There are many harms that
are promised, but they are not reality
yet. Yet, all of this makes many people
say: I want none of this. I want to be
invisible.

But can anyone who is not a super
skilled programmer really do it?

Well, in Europe now, we have the right
to be forgotten. We can go to all of the
different data brokers and say I'll take
all of my data. People are trying it. They
are suing the companies. We don't really
know yet if it’s going to work. Maybe in
ten years, the companies will be gone.
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Well, maybe it draws us back to the
question of what one gets for it. What
is the user willing to give up for being
able to talk for “free” to their friends or
share pictures with them.

Yes, and it also opens a very interest-
ing question about the social nature

of privacy. Because when I send you

a WhatsApp message, WhatsApp
knows about me as well as about you.
If I say to WhatsApp that they can have
everything, then they have you. What
we all do has implications for others.
Our data is social and our privacy is
social. So it is not quite about what

I am willing to give up or what you are
willing to give up, but we are all going
to give up a lot and the person willing
to give up the most makes the decision
for everybody. And that’s where I think
there’s going to have to be some political
intervention. We can’t just say every-
body is going to make their own choice.
We must say it is in the public interest
and in the children’s interest that there
is regulation. The GDPR is the first step,
now there is the EU privacy directive
coming. And there will be more.

At the conference, you have mentioned
that we are using confusing terminology
- delete does not really mean delete,

we must give consent. Do you have a
suggestion about what better terms
might be?

I haven't thought enough about what
the terms would be, but I think it is
worth thinking about. Perhaps we need
to use more technical terms because

it is a technical world. A really simple

example: upload and download. These
are technical terms, but they are every-
day now. So it doesn’t have to be com-
plex. But they are specific to the system.
So maybe we need something of that
nature. Not like “consent”, which is used
in so many contexts. Privacy is all about
the audience, so the terms should con-
sider it and say who the audience is. It
is not that you “delete” or don’t “delete”,
but you “delete it for your friends or
you “delete it for the Instagram®. Do you
“delete” it, so that your friends can’t see
it, or do you “delete” it so that Instagram
can't see it?

Maybe instead of keeping the terms
short and simple, we need to make
them more complicated.

Exactly. So that people understand a
little bit more. The companies always
want that everything is seamless, with
no delays. But learning always comes
about with a little delay, with some time
for thinking before making a decision.

CITIZENS IN WAITING

In your book chapter Interactivity and
Participation on the Internet, you
remind the readers that according

to the UN, children have the right to
participate actively as citizens. The
chapter suggests that the youth is
interested in participating in society,
but we do not let them do it enough.
If they are only “citizens in waiting",
you wrote, they might use their time
differently. Now, the book is 12 years
old. Is the youth these days still
“citizens in waiting”, or have we done
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more to give them the opportunity to
participate publically?

I think the rise of social media has made
children feel that their voice is more
out there, more visible. And they are all
over social media. They can’t possibly
imagine anymore that they are com-
pletely silent or invisible. But I think it
is worse in terms of whether they feel
heard and act on in terms of what they
have to say. They are frustrated about a
number of decisions that they can see
happening. Climate change is a great
example. Greta Thunberg is an excel-
lent advocate, but I think a lot of young
people feel about climate change that
they have been talking about this for

a long time and nobody has been listen-
ing. In Britain, the same is true about
the Brexit. Most young people voted to
remain. They can see more what they
have to say but they can also see that
they are being ignored.

One of the ways to promote the ability
to make one heard is the citizenship
model of media education, promoted
for example by Renee Hobbs. It suggests
combining media education with
political participation enhancement.

Do you think this is a good way for the
media education to go?

Yes, it is an important way. But I also
think that media literacy education can
go in lots of directions. It can also ena-
ble the young people to be for example
more creative, to play with different
aesthetics. Or to conduct different kinds
of performance. So not all of media
literacy education is about political

participation, but I think it is one of its
really important goals.

The palette of your project is very wide
and colourful, from EU Kids Online,
Global Kids Online, or The Class. What is
next?

In my next immediate project, I am
going to be working with the UNICEF
on online harm, researching how we
understand the boundary between
everyday life and distinct risks such as
cyberbullying, hate speech, reputation
attacks. How do we understand the rela-
tionship between what is still normal,
and what already is trouble and what
are the factors that make some children
more vulnerable.
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THE CHANGING FACE OF
ONLINE HATE!

MARIE BEDROSOVA

M., Oksanen, A.,
& Risdnen, P. (2017). Online hate
and harmful content: Cross-national
perspectives. New York: Routledge. ISBN
9781138645066 (hb), 143 pages

Keipi, T., Nasi,

The Internet has brought us many oppor-
tunities, including access to informa-
tion, interaction with others, expression
of attitudes, self-presentation, partic-
ipation in public life, and the produc-
tion and distribution of media content.
It offers more potential than the previ-
ous conceptions of less-engaged, tradi-
tional media (see e.g., Alasuutari 1999).
However, as the authors point out in this
book, there is also a negative side to the
story - there are new opportunities for
the production and dissemination of
hateful and harmful content. The main
aim of the book Online hate and harm-
ful content: Cross-national perspectives is
to provide a comparison of experience
with hateful and harmful content and
to discuss theoretical tools that explain
the currently changing online environ-
ment and the transition from Web 2.0 to
Web 3.0.

In the book, this transition is mainly
associated with a greater accumulation
of information about users and their
online behaviour, and its possession by
different actors, such as other Internet
users and companies. The authors pro-
vide a tool to understand hate in this
online environment by developing the

Identity Bubble Reinforcement (IBR)
model. The model combines theoretical
frameworks that conceptualize two fea-
tures of the new online world. Firstly,
there is user identity-driven consump-
tion which means that there is more
opportunity to find and produce harm-
ful content and locate like-minded users.
Secondly, the environmental reaction
refers to externally controlled identity
reinforcement. Our past online beha-
viour determines the content and people
we encounter online, simultaneously
reinforcing our attitudes and opinions
and filtering us away from opposing
views.

When developing the IBR model, the
authors draw on a rich array of theories
from social psychology and crimino-
logy, which are described and discussed
in the first part of the book. Firstly, the
authors examine the Social Identity
Theory (Tajfel & Turner, 1979) and the
Social Identity Model of Deindividua-
tion Effects (Lea & Spears, 1991) from the
field of social psychology, both of which
focus on identity development and group
interactions. Secondly, the Lifestyle-Ex-
posure Theory (Hindelang, Gottfredson,
& Garofalo, 1978) and the Routine Acti-
vity Theory (Cohen & Felson, 1979) are
both from the field of criminology and
both deal with problematic and crimi-
nal behaviour and the risks of victimi-
sation. These theories were developed
to understand interactions in the offline
environment, or the older and different
online environment than what we now
know; yet they are still commonly used
in current research about the Internet.

The authors of the book justifia-
bly point to the need for a new tool to
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help understand different online con-
texts and introduce the IBR model that
is better suited for the Web 3.0 envi-
ronment. It explores online hate and
harmful content from the perspective of
the online identity and attitude reinfor-
cement, and the so-called ‘filter bubbles’
caused by users’ previous behaviour
and consumption patterns. What peo-
ple have done online before affects what
they are offered to do now and who they
meet. This specific reinforcement of atti-
tudes in the online world is the model’s
new contribution to the current theories
of online victimisation and it is success-
fully applied to experience with hateful
and harmful content. The chapters dea-
ling with the theoretical foundations
of the IBR model are extremely helpful
for understanding the identity forma-
tion and inter-group interactions in the
online (often anonymous) environment.

Another strong point of the book is
the overview of hate and harmful con-
tent online, and the empirical data that
theauthors provide to supporttheirmain
claims about the Web 3.0 environment.
The book briefly deals with the history
of online hate and shows how opportu-
nities for spreading hateful ideologies
have changed over the past few years.
The current situation and the prevalence
of hateful content are illustrated by the
data for online hate exposure in four
countries. The data comes from a cross-
-sectional survey of young people aged
15 to 30 that took place in 2013 and 2014
in Germany, Finland, the United King-
dom, and the United States. The cross-
-national differences are considered

and discussed. The data about exposure
to other types of harmful content (e.g.
promoting self-injury, suicide, eating
disorders, showing violent images or
images of death) are also included. As
the authors show, and as was explained
by the IBR model, various types of nega-
tive online experiences are connected.
More interestingly, they also illustrate
that the experience with online hateful
content specifically, and harm advoca-
ting content to a less significant degree,
is becoming an important part of the
mainstream and everyday online expe-
rience for young people. For example,
they show that about 43% of young peo-
ple aged 15-30 were exposed to online
hate in the past three months and 56%?>
of them were exposed accidentally. This
indicates that seeing something hateful
online is not simply relevant to a specific
group of interested users or restricted to
extremist fora or websites. On the con-
trary, it concerns a substantial portion
of young people, including children,
because it is being circulated on popular
online platforms, such as Facebook and
YouTube (p. 64).

A weaker point of the book is its
vague distinction among three types
of online victimisation - online hate,
online harassment, and online crime.
The experience of an online hate vic-
tim and an online crime victim can dif-
fer substantially. Unfortunately, this is
not adequately reflected upon, nor are
clear examples provided. The distinction
among different types of online aggre-
ssion and victimisation is often blu-
rred in other research as well (see e.g.,

2 These are averaged percentages for the four countries’ percentages listed by the authors (pp. 62-63).
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Peterson & Densley, 2017). The potential
of the book — to contribute to a better
definition and clarification — is, unfor-
tunately, not fully realised. As the book
might serve as an introductory text for
interested students and scholars, more
clarification should be provided.
Additionally, not enough space is
given to the fact that online hate and
harmful content experience might vary
among different age groups, especially
between adolescents and adults, who
are both combined in the authors’ sam-
ple. Differentiating among age groups
would have added a richer dimension
and provided a more complex overview
of the current situation. This is especia-
lly true concerning the impact of online
hate and harmful content on its victims,
which is only briefly touched upon in
the book. Another step could have been
taken here and possible solutions to the
problem of online hate and harm could
have been discussed or proposed. This
theme is largely missing in the book,
even though it would have been an inte-
resting subject for both academic rea-
ders and for intervention and policy.
A clearer picture about the experience of
and the harm for younger Internet users
in contrast to adult Internet users might
be a useful source for developing inter-
vention strategies and educational pro-
grammes for children and adolescents
who are learning how to navigate the
online environment and who are deve-
loping their media and digital literacy
skills. Presenting a definition of online
hate in relation to other types of online
harassment and online crime would
sharpen the tools for relevant actors in
combatting this phenomenon, which is

entering the everyday experience on the
Internet.

Overall, the book is an interesting
contribution to the topic of online hate-
ful and harmful content on multiple
levels. Firstly, it provides rich empirical
data to support its argument of incre-
asing negative experiences with con-
tent from the Internet and it shows the
negative impacts. Secondly, it provides
cross-country comparisons and consi-
derations. Thirdly, it presents the reader,
in a very understandable and coherent
manner, the major theoretical tools for
understanding this type of negative
phenomena. And, lastly, it reconsiders
the topic in the new online context.
However, though the format of the book
allows the authors to be more speci-
fic in their claims about different types
of experiences and different groups of
Internet users in their sample, they have
unfortunately not done so in a satis-
fying manner. It would also be fruitful to
devote more space to the definitions of
diverse online victimisation.

Nevertheless, the authors success-
fully fulfil their promises. The book
follows up on other articles written
by the authors in the field of negative
online content and experience, and it
provides an impressive cohesion for
their findings and theoretical conside-
rations. The language and the compre-
hensive presentation of both empirical
data and theories makes it an approa-
chable text for students and scholars
who are not yet familiar with the study
of online hate and harmful content, as
well as an interesting read for more sea-
soned scholars.

180



KniZni recenze | Book reviews

Andrej Skolkay

References

Alasuutari, P. (Ed.). (1991). Rethinking
the media audience: The new agenda.
Thousand Oaks, California: Sage
Publications.

Cohen, L. E., & Felson, M. (1979). Social
change and crime rate trends: A
routine activity approach. American
Sociological Review, 44(4), 138-164.

Hindelang, M., Gottfredson, M.,

& Garofalo, J. (1978). Victims of
personal crime: An empirical foundation
for a theory of personal victimization.
Cambridge, MA: Ballinger.

Lea, M., & Spears, R. (1991). Computer-
mediated communication,
de-individuation and group decision-
making. International Journal of Man-
Machine Studies, 34(2), 283-301.

Peterson, J., & Densley, J. (2017). Cyber
violence: What do we know and
where do we go from here?. Aggression
And Violent Behavior, 34,193-200.

Tajfel, H, & Turner, J. C. (1979). An
integrative theory of intergroup
conflict. The Social Psychology of
Intergroup Relations, 33(47), 74.

POLAND: BETWEEN
HYBRID MEDIA SYSTEM
AND THE POLITICIZED
MEDIA SYSTEM

ANDRE]) SKOLKAY

Dobek-Ostrowska, B. (2019). Polish
Media System in a Comparative Perspective.
Media in Politics, Politics in Media. Berlin:
Peter Lang. ISBN 978-3-631-77568-4, 288

pages.

Professor Bogustawa Dobek-Ostrowska,
renowned Polish expert in media com-
parative studies, has published a book
in English Polish Media System in a Com-
parative Perspective. Media in Politics, Pol-
itics in Media. This book is translated and
updated version of the first Polish edi-
tion under almost identical title (Polski
system medialny na rozdrozu. Media w pol-
ityce, polityka w mediach), published in
Wroclaw in 2011.

The book should be of great interest
to scholars in the EU. Obviously, Poland
is an important political actor, currently
facing attempts of the Law and Justice
lead coalition to transform society from
by and large liberal one into a more
conservative outlook. These attempts
should sooner or later affect the media
system too. Indeed, there are reports
about biased public service media (PSM)
reporting that have become a mouth-
piece of governmental propaganda. This
propaganda aspect was very much vis-
ible during election campaign before
the Parliamentary elections in October
2019 (Organization for Security and

181



MEDIALNI STUDIA | MEDIA STUDIES

2/2019

Co-operation in Europe, 2019). Thus, one
can wonder what role do Polish journal-
ists and Polish media play within this
political context? The author answers
this question early on: “journalistic pro-
fessionalism and culture . . . are deter-
mined by the attitude of the media and of
journalists toward politics, politicians,
and political parties. This is reflected in
the intensity of the mediatization pro-
cess and the quality of publicizing pol-
itics in the main . . . media” (p. 17). In
other words, the author suggests that
apolitical, or more precisely politically
neutral, unbiased, journalists/media
are a key indicator of professionalism of
journalism/media sector. Obviously, the
fundamental transformation of a soci-
ety as envisioned by the Law and Justice
Party and its allies, as already presented
in biased reporting on the part of the
PSM, ultimately goes against this goal.
Therefore, perhaps, it should be added
already here (as it is done later) that
there might be present opposite impact,
i.e. of politics on the media. As we men-
tioned earlier, there are two sides of this
relationship - on the one hand, how the
journalists and media approach politics
(the government, Parliament, authori-
ties, and political parties) and how these
latter entities approach media and jour-
nalists (in short, what the media policy
is about).

The book has three key parts plus
conclusion and annexes. The first part is
entitled “Polish Journalists and their pro-
fessional culture”, the second part “Mass
media in the logic of political actors”,
the third part “Mediatization and poli-
tics coverage in the media” and the “Con-
clusion: The Polish media system on the

map of Europe”. The first part is about
journalists and the media in general, the
second part concerns political actors,
and the third part tackles the output of
this interaction. Perhaps, what could be
more or independently discussed is the
media system as such. In fact, the discus-
sion on media system is present, but this
is not that clear from the general outline
as mentioned above. This discrepancy
is result of the main methodological
approach that the author uses, namely
Hallin and Mancini approach to analysis
of media-politics mutual relations. More
specifically, the author is interested in
part of Hallin and Mancini (it is not their
original idea) analytical concept, namely
political parallelism. This concept, which
at the same time necessitates compar-
ative “dual” media-politics analytical
approach, suggests very close mutual
coexistence of the media and political
system. It is of course rather popular
concept, especially in highly politicized
countries. In fact, the “system analy-
sis approach” on which this concept is
based, goes back deeply into past, as
Dobek-Ostrowska mentions, as it was
defined or coined by Deutsch, Easton
and Newcomb at least half century ago.
Furthermore, the author refers to the
inspiration found in works of Blumler
and Gurevitch (politicization levels and
models of the relations between polit-
ical actors), the concepts of media logic
and party logic by Mazzoleni, the models
of politics coverage in media (Patterson;
Lépez-Escobar, Sabada and Zugasti), the
concepts of colonization of politics by
the media, as coined by Meyer, and the
mediatization of politics by Stréombéack
and systemic parallelism as defined by
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Jakubowicz. It would be helpful here if
the author discussed these inspirations
more in depth, since some of these con-
cepts may be in mutual conflict or atleast
may potentially offer different interpre-
tative frameworks (e.g. the politiciza-
tion levels and models of the relations
between political actors versus the con-
cept of media logic and party logic as
well as the mediatization of politics and
especially concepts of colonization of
politics by the media). In other words,
the latter concepts put sometimes per-
haps too much emphasis on the role
of the media as an independent social
actor, and indeed, political actor (in
a sense having impact on politics). Prac-
tically, the concept of media logic seems
to be replaced in the reviewed work by
the concept of journalistic culture.

The author presents what she calls
in introduction “the area of analysis”.
This area of analysis, or perhaps a care-
ful selection of factors and indicators for
further analysis, includes the political
context, economic context, technolog-
ical context, society context and media
production context (p. 15). Interest-
ingly, the author suggests additional or
other factors in the conclusion of her
study, worthy of consideration for fur-
ther analysis: the Internet access, social
media use, press freedom, as well as
foreign media ownership, political free-
dom, media censorship, and democratic
standards (p. 215).

Obviously, these are all relevant indi-
cators, and at the same time such a com-
plex matrix of factors that only a team
of researchers could tackle all of them
at the sufficient level of analysis and
in due time. Indeed, the author further

explains that she is primarily interested
in “the relationship between the mass
media and the political parties” (p. 16),
a selection which she justifies by the fact
that this relationship “constitutes the
foundations of every democratic polit-
ical system” (p. 16). This is interesting
observation which describes the Pol-
ish media system more than one would
perhaps expect. I mean traditionally,
discussions and research focus at the
relationship between the government
in power and the media and/or jour-
nalists. If the author focuses at politi-
cal parallelism, this suggests that the
majority of the media seem to be in such
a politicised situation, and probably for
a longer period. However, in a healthy
liberal democracy and in a professional
media system, the media and journal-
ists should not be unambiguously and
permanently politicised. Certainly, at
the minimum, the PSM should not be
a propaganda tool. Indeed, the author
explicitly mentions that she is not focus-
ing on “the development of the mass
media and the importance of the state”
(p. 16). What is so specific in the Polish
case (or in any similar case) that one
has to discuss political parties, and not
the government’s role (media policy in
general) first? This question is answered
a few sentences later, when the author
mentions that she is actually interested
“in media strategies (or lack thereof) of
political actors” as well as in “the media
content devoted to politics” (p. 16).
According to the author, there actually
is not a typical political parallelism in
the media in Poland. Nonetheless, there
emerged a more concentrated politi-
cal party system, leading to decreasing
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number of relevant actors: “(f)ollowing
the 2015 parliamentary elections, two
parties dominate the political scene”
(p. 17). This development is analysed
with “the comparative method”, espe-
cially in “Central European context”
(p. 23). Finally, the overarching goal is to
prove (or disapprove) that “political par-
allelism is still present in Poland” (p. 18).
This general research framework is sup-
ported by a set of more specific research
questions (p. 23-24). Apparently, the
relationship between political parties
and the media is - perhaps paradoxically
- not the most important aspect (or not
present, with exception of politicised
the PSM) of political parallelism in the
Polish context - at least according to the
author. This can be seen in the lessons
learned. The key finding at a macro-level
of media system is that while it was the
legacy media that dominated the process
of political communication, currently
(not only in Poland) there is increas-
ing role of the online versions of legacy
media and of social media. Especially
social media bring the “network logic”
(which combines personal and party
logic). Nonetheless, the legacy media
still play a leading role in political com-
munication in Poland.

Concerning  de-professionalization
of journalism, it was more influenced
by the financial crisis (than by poli-
tics - unless we consider as politics
financial and economic policies within
this context) a decade ago (but not in
Poland, there was no financial crisis),
as well as by more broader structural
and technological changes worldwide.
Perhaps the most important factor here
was the rise of social media in political

communication. Internally, the Smo-
lensk catastrophe in 2010 and the 2015
parliamentary elections seem to suggest
the impetus for faster de-profession-
alisation (and higher politicisation) of
journalists/media in Poland. As a result,
the coverage of politics oscillates
between the party and media logic
(a horse-race and personalization cov-
erage). In summary, the de-profession-
alization of the journalistic profession is
progressing faster in Poland, especially
as it is reflected in the follow-up media
coverage of politics. Nonetheless, the
author argues that political parallelism
did not develop in Poland, at least not in
the form it did in Spain, Italy or Greece,
with the exception of permanent polit-
icisation of PSM. Concerning the lat-
ter, the author speaks about political
instrumentalization. In contrast, the
print media usually acknowledge their
ideological preferences but this does not
translate into unconditional support for
any political party. Political parallelism
is present mainly in opinion magazines
and a marginal number of daily newspa-
pers. The long-term explanation for this
development includes the weakness of
political parties at the beginning of the
political transformation and economic
independence of media companies. Con-
sidering the role of media owners in
a comparative focus, there is a change
from political media to commercial
media in Central and Eastern Europe in
general, with several cases in which the
owner is involved in politics.

As a result of her analysis, concep-
tually, the author questions the use-
fulness of the three models of media
systems suggested by Hallin and
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Mancini (Democratic Corporatism, the
Liberal Model, and the Polarized Pluralism
Model) and instead suggests considering
the Polish media system, at least till the
2015 parliamentary elections in Poland,
as the Hybrid Media System, the term ini-
tially proposed by Chadwick. Since that
time, the Polish media system has moved
again (back) towards the Politicized Model
(apparently identical with the Polarized
Pluralism Model).

In general, the book is a very insight-
ful contribution to a highly complex
topic. Some smaller corrections might
be helpful, such as at page 14: “1980s
with the deregulation and privatiza-
tion of the media in European Union
member states” - correctly, there was
no EU at that time, but there were Euro-
pean Communities at that time. Also, it
would be useful for further references
and at the same time polite to mention,
at the first time, the full names of cited
authors, when these are mentioned
individually (for example, “led by Pis-
arek” or “published by Curry”, p. 22). It
is questionable whether (or how deeply)
there is “entrenched journalism in pub-
lic media in Slovakia” (p. 214), consider-
ing the impact of politics on the media/
journalists that can change (increase or
decrease) after each elections. Some-
times it would appear to be beneficial
to explain for a foreign audience a bit
more some statements, for example, “(n)
umerous articles by Bajka (1991, 2000),
Chorazki (1996, 1997), Kowalczyk (2003)
and Pepliniski (2001) are worth men-
tioning” (p. 22). Since it is no clear what
was their contribution, one can wonder
why are these articles/authors worth
mentioning?

Apparently, there are many ques-
tions that need to be answered in further
research. In the Polish case, it appears
that there are three key issues worth
discussing, especially concerning rela-
tionship between the media/journalists
and politics. The first is the quality of
journalistic output or, in general, pro-
fessionalism of journalists/media, the
second the independence of the PSM,
and the third, the role of social media
and online versions of legacy media in
politics and society. Clearly, these issues
are to a lesser or bigger degree relevant
globally. In the Polish context, after the
2019 parliamentary elections, politics
will mostlikely play an increasing role in
the media system. Thus, independence
of the PSM will remain an abstract ideal,
and journalists may become involved,
willingly or not, into normative-ideo-
logical struggle with the Law and Justice
Party lead government. It remains to be
seen whether there will emerge paral-
lel media system - most likely, the PSM
and some outlets supporting the govern-
ment, while some other media outlets,
criticising the government.
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JOURNALISM AND
TRANSLATION IN THE ERA
OF CONVERGENCE

DARREN INGRAM

Journalism and Translation in the Era
of Convergence (Benjamins Transla-
tion Library 146). Edited by Davier,
L & Conway, K (2019). Amsterdam: John
Benjamins Publishing Company. ISBN:
9789027203151 (hbk) 9789027262554
(ebk) vi, 217 pages.

Translation in the context of journal-
ism is not just the art or practice of ‘con-
verting’ material from one language to
another in an almost mechanical fash-
ion. In today’s converged, multimedia
and much ‘smaller’ world, it is more inte-
grated, nuanced and definite. That is the
core message of this collection of essays,
edited by Lucile Davier and Kyle Conway,
which focusses on how media organi-
zations are operating in monolingual,
bilingual or multilingual environments,
and often over multiple platforms and
cultures.

Translation is interpreted (sic)
broadly, covering the ‘re-expression of
bits of speech or text in a different lan-
guage to the explanation of how mem-
bers of a foreign cultural community
interpret an object or event.’ (p.2). The
meaning of convergence, another key
term of the book, is similarly wide-
open, taking ‘both economic and organ-
izational forms such as partnerships
between media producers (e.g. between
a newspaper and a television chan-
nel), cross-promotion of the partnered

products with competition among jour-
nalists, simple exchange of content from
one platform to another, and the crea-
tion of a pool of content disseminated
in different formats.” (p.3) Different for-
mats can be viewed as being different
languages and cultures too, each having
a slightly different method of communi-
cation or need for a mode of production.

There are three themes central to
this book: the platform - the relation-
ship between content and its hosting
venue, the event - the coverage of spe-
cific news events, and practices - the
professional practices of translation and
convergence. The authors of the book,
scholars affiliated with departments
of applied linguistics, communication,
languages, and translation, pose and
investigate thoughtful questions using
a case study approach. These questions
include how to produce news content for
minority language communities, how to
adapt content for new audiences, how
to service different audiences within a
common brand, and how the so-called
traditional content is packaged for social
networks.

For example, Lauri Haapanen and
Daniel Perrin consider strategies
deployed by journalists when quoting
someone speaking a different language.
They notice that traditional adaption,
such as a voice-over that summarises
the original language quotation, can be
more difficult in a convergent context
where the same quotations are reused
for various platforms with different
requirements. This translingual quoting
is described as a ‘complex and dynamic
activity in which journalists’ individ-
ual and collective (e.g. institutional)

186



KniZni recenze | Book reviews

Darren Ingram

language awareness, knowledge, and
practices interact with multi-layered
contexts of text production’ (p. 15). It
goes one step further than traditional
journalism, e.g. editing an interview to
fit space, since it requires a translational
activity with an understanding of the
subject, language, and culture.

In the same vein, comparing the real-
time coverage of Donald J. Trump’s Pres-
idential inauguration speech on Italian
online news sites to printed newspaper
coverage the following day, Maria Cris-
tina demonstrates ‘the ongoing blurring
of the lines separating translation and
interpreting where news media are con-
cerned’ (p. 42). This raises an interesting
question as to whether the media con-
sumers notice or care about a difference,
as long as their news consumption needs
are met. Philippe Gendron, Kyle Conway,
and Lucile Davier examine the visibil-
ity of news translation on the Canadian
Broadcasting Corporation’s English and
French websites. The authors analysed
journalists’ practices, structural differ-
encesand theasymmetrical relationships
between anglophones and francophones
in Ottawa-Gatineau in national political
news and capital region news, and high-
lighted the language imbalance that may
exist between the majority and minority
language coverage and platform needs.
They also noted how specific outlets
believed their audiences would react to
hearing languages they did not speak (or
chose not to favour). One CBC reporter
in Ottawa (a bilingual area) explained:
‘Honestly, I think some people become
resentful if you try and put French clips
on English radio’ (p. 76). This impression
of cultural distance went both ways,

with a Radio Canada reporter noting that
francophone audiences were less inter-
ested in majority-anglophone parts of
Ottawa.

Whether there are different perspec-
tives on immigration between the con-
tent displayed on news websites and
social media postings by the same media
organization was studied by Kasper Wel-
bers and Michael Opgenhaffen through
the lenses of cultural translation and
framing. Using qualitative interpreta-
tion with computational text analysis to
study the news coverage of immigration
of five Dutch newspapers over two years,
the authors suggest that social media
editors must ‘remediate news - selecting
and possibly re-interpreting content - to
accommodate a different audience and
format’ (p. 85). News about migrants that
was perceptually ‘closer to home’ yielded
greater prominence on social media
than the broader coverage-at-large in
the newspapers. Rayya Roumanos and
Arnaud Noblet examined how a global
news brand’s content can be ‘refashioned’
contextually dependent on local journal-
ists. They focused on how a January 2017
terrorist attack in Istanbul was framed
and presented within the U.S., French
and Arab editions of the HuffPost web-
site. Roumanos and Noblet demonstrated
variance in local practices. Each outlet
had a different conceptualization of ter-
rorism, along with different journalistic
practices. While the researchers noted
that there were no ‘radical differences
between the various editions’, there was
a ‘series of subtle disparities [that] tell
a single story that caters to a specific
audience.” (p. 126). As a consequence,
while the Western newsrooms discussed
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the incident, the Middle Eastern one
described it. ‘“The former questioned the
causes and repercussions of the shooting
by integrating commentary and analysis
to their coverage while the latter focused
on factual elements and human interest
stories to recount a detailed yet discon-
nected tragedy.’ (p. 126).

The multidisciplinary richness of the
research means that the book goes in its
target group well beyond a typical reader
profile. The book can be also helpful for
media professionals, who can consider
and implement many subtle elements
of translation described in the book
within their professional practice, even
if, at first glance, these elements may
not be obvious or may not seem neces-
sary. There can be small, petty disagree-
ments over the elements of editing and
the writing style, but nothing that makes
the book less attractive or otherwise too
onerous to consume.

ZAPAS O IDEJE

A NARODNi ZAJmY

Z POHLEDU NOVINARE
RUDOLFA KOPECKEHO

MONIKA KRATOCHVILOVA

Kopecky, R., & Nekola, M. (Eds.). (2018).
Rudolf Kopecky: vzpominky starého novi-
ndre: ,proti BeneSovi, nacistim a komu-
nistim”. Beroun: Machart, 2018. ISBN
978-80-87938-65-2, 512 stran.

Vydavatelstvi Machart vydalo koncem
roku 2018 vice jak pétisetstrankovou
publikaci s provokativnim podndzvem
Rudolf Kopecky: vzpominky starého novi-
ndre: ,proti BeneSovi, nacistim a komu-
nistdm”. V tvodu se doc¢itdme, pro¢ se
v roce 1960 rozhodl zaéit psat paméti.
Ackoli si byl védom, Ze ,vzpominky jsou
nutné subjektivni“ (s. 9), nostalgicky na
stejném misté podotyka, Ze minulost
»pri vSech svych chybach a nedostat-
cich byla mnohem lepsi Zalostné dnesni
pritomnosti a, jak se obdvdm, na dlouho
i budoucnosti naseho niroda“. Sdm sebe
pritom oznacuje za typického prislus-
nika své generace vyrustajictho z urcité
spoleCenské tridy a postizené stejnym
osudem, pokud hovofi o sobé, oslovuje
se ,moje ndrodnédemokratickd mali¢-
kost“ (s. 9).

V pavodni nezkricené podobé tyto
osmidilné vzpominky obsahuji az
454 kapitol a 2 350 stran strojopisu.
Jejich redakéni vybér k vydani pripra-
vil politolog a historik Martin Nekola.
Inspiraci pro nazev dila se stalo oznaceni
trf archivnich krabic Kopeckého paméti
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ulozenych v Regensteinové knihovné
Chicagské univerzity, z niz také Nekola
Cerpal. Vydand publikace tak predsta-
vuje pouze ¢ast paméti novinare Rudolfa
Kopeckého (1893-1981), vlastnim jmé-
nem Kauderse, na nichz vice jak dvacet
let pracoval a které zachycuji vzpominky
na politické i spolecenské udélosti
a zivotni pribéhy jejich ucastnikti od
pocatku jeho profesniho pusobeni
v nové vzniklé Ceskoslovenské republice
az do obdobi po druhé svétové valce, kdy
jiz pracoval jako novinat a redaktor ve
Velké Britanii.

I pres velmiobsahly archivni material,
ktery byl v nékolika kopiich prevezen do
univerzitniho archivu v Lincolnu, také
do Archivu Cechti a Slovaki v zahraniéi
v jiz zminéné Regensteinové knihovné
na Chicagské univerzité a po sametové
revoluci také do Ceskoslovenska, nebyly
Kopeckého  vzpominky, obsahujici
kromé korespondence také ¢lanky, pred-
nasky, rodinné fotografie, zapisy zprav
exilovych organizaci, dosud - az na dvé
vétsi studie - podrobnéji zkoumany.
Jejich predloZené vydani se pokousi
zaplnit mezeru v pozndni této nikoli
nevyznamné novindiské osobnosti.

Priprava vydani dila neprobihala
bez komplikaci. Bylo nutné, aby Zzijici
potomci schvlili upravenou podobu
paméti, a zvazit vybér dokumentd
k publikovdni. Jednim z kritérii pri
tomto vybéru bylo zaujmout Sirsi verej-
nost, cemuz se podridil i vybér jazyko-
vych a slohovych prostfedka. Jak uvadi
sam editor, ktery si je védom fragmen-
tarnosti vydanych vzpominek:

Nasim cilem vsak nebylo nabidnout
Kopeckého strohé interpretace onoho ¢i

tamtoho, ale prezentovat jej jako vyji-
mecného muze pera, novindre, ktery za
prvni republiky prosel rfadou periodik
i nakladatelstvi, stejné tak jako muze
konzervativnich ndrodoveckych zdsad,
ktery tthnul k mladoceské a posléze
ndrodnédemokratické strané. [. . .] Nez
by se zpronevéril svym zdsaddm, radéji
zvolil kruté vyhnanstvi (s. 5).

Price je rozdélena do ¢tyr oddilti: Moje
zaCatky, Prvni republika, Druhd své-
tova valka, Povale¢ny ¢as. Uvod pied-
chazi baseti Svatopluka Cecha Nevérme
nikomu, kterou lze chéapat jako jakysi
leitmotiv celé knihy. Zavér basné je
zdvérenym mementem i samotného
autora: ,(v)é¥me jen sob&, své praci
a pili, véfme jen svatému nadSenf v nas®.
Tuto bésenl a také zavéreCnou bésen
~Epilog” ze sbirky Tristium Vindobona od
J. S. Machara ptilozila k vydani vzpomi-
nek dcera Eva.

Prvni kapitola zac¢ind obdobim mladi
Rudolfa Kopeckého, autor v ni 1i¢i $kolni
léta, rodinné zazemi, své ndazorové
a profesni hleddni. Vzpomina na prvni
novinadtské zacatky v Tribuné zaloZené
1919 a vydavané Svazem Ceskych pokro-
kovych Zidt, kterou vedl Ferdinand
Peroutka a kde ptsobil i Arne Laurin
(vl. jm. Arno$t Lustig), a které zpest-
til kratkou ptisobnosti jako $éfredaktor
Ceskozidovského ¢asopisu Rozvoj.

Pozornost vénuje deniku Cas a okol-
nostem ukonceni jeho vydavani, stejné
jako zaloZeni Pritomnosti Ferdinandem
Peroutkou. Neopomind zdiiraznit mimo-
radné postaveni tohoto periodika spolu
s hodnocenim, Ze néco podobného se
nepodarilo v déjindch ceského i Cesko-
slovenského novinatstvi a publicistiky
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opakovat. Ndzorové tihnul k mladoce-
chtim, pozdéji k narodnédemokratické
strané Karla Kramare. Svij postoj k této
vyrazné politické osobnosti vyjadfuje
v kapitole Prvni republika, podkapitole
~Konec politické éry dr. Karla Kramare®.
Nevyhyb4 se srovndni s Edvardem Bene-
Sem, je presvédcen, Ze

Kramdr i Masaryk byli postaveni na
nesprdvnd mista. Kramdr se mél stdt
presidentem republiky, smirlivym urov-
navatelem sporil a otcovskym viidcem,
pripominajicim ndrodu povinnosti, na
které zapomind. A Masaryk se mél stdt
¢imkoliv jinym, kde mohl ddt priichod
svym bojovnym instinktiim, jeZ jako
prezident musel uplatrfiovat potajmu
(s. 230).

Jak dale uvadi, dr. Kramar nebyl schopen
pochopit, Ze se nebudou v8ichni politi¢ti
predstavitelé ridit tim, ¢im se on ridil po
cely Zivot: ,(n)ebyl pfipraven na mravy,
které bychom mohli s klidem nazvat
nemravy" (s. 229).

Nejvétsi ¢ast vzpominek je vénovana
obdobi prvni republiky. Pro Kopeckého
byla dobou nézorového i profesniho hle-
déni. Cteme o obnoveni a zaniku Casu,
pocatcich éeského fasismu, klicové roli
generala Gajdy. Kopecky nezastira nega-
tivni postoj k novinari a pozdéjsimu poli-
tiku Hubertu Ripkovi, u kterého si v§ima
»hladu po moci a spéchu” (s. 115). Lituje,
Ze mu pomohl ziskat misto novinate
v redakci Narodniho osvobozeni, coZ
zpétné hodnoti jako svij politicky omyl.

Zajimavou ¢ast predstavuje podkapi-
tola o postaveni tisku a novindfd, téma,
kterému se Kopecky vénoval jiz v ivaze

Noviny a novindri vydané Volnou myslen-
kou v roce 1927.

VS8ima4 si v té dobé velkého mnozstvi
vyddvanych novin a Casopist, coZ bylo
dano nejen niz$imi ndklady na jejich zri-
zen{ a provozovani, ale také tim, Ze aZ na
nékolik vyjimek se jednalo o tisk stra-
nicky, jehoz odbér byl zaroveni formou
stranického prispévku.

Odtazity vztah Rudolfa Kopeckého
k uskupeni Hradu, jak byla oznacovana
neoficidlni skupina kolem prezidenta
Masaryka a jeho poradcd, mimo jiné také
Edvarda BeneSe, se prolind vzpomin-
kami jako Cervena nit, pricemz hlavnim
davodem této odtazitosti byla znalost
nejen zakulisnich jednani, ale také osob-
nich ambici jednotlivych aktéra.

V kapitole ,Druhd svétova véalka“
podrobné li¢i svoje zapojeni do zahra-
ni¢niho odboje, které zapocal v Pol-
sku, pokracoval v ném v Rumunsku
a nasledné ve Stredisku pro ceskoslo-
venské jednotky ve francouzském Adge.
Popisuje sviij odchod do Velké Britanie,
kde se usadil i s rodinou v Londyné. Zde
pusobil v Syndikatu Ceskoslovenskych
novindif a zacal vydavat Ctrnactide-
nik Ndrod. Soucasné usiloval - byt neu-
spésné - o podporu Miroslava Rasina,
mladsiho syna Aloise Rasina, pfi obno-
veni narodné demokratické strany.

Zavérecna kapitola ,Povale¢ny cCas”
li¢i pocatky tretiho odboje v Britanii,
pounorovou emigraci i poc¢atky prace
v britském rozhlase. Ukazuje, Ze se pfi-
stup k uprchlikim 1isil podle toho, jaky
vyznam méli pro okupa¢ni mocnosti.
Timto zplsobem k nim pristupovali
zejména Americ¢ané. Jak uvadi Kopecky,
nejproslulejsi povést mél tdbor Valka
u Norimberka, kde koncila nejvétsi
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¢ast uprchlikl. Ve snaze ziskat na svoji
stranu vedenf exilového odboje zastaval,
podle Kopeckého, neprilis lichotivou roli
Pavel Tigrid.

Pozornost vénuje situaci kolem Cze-
choslovak Trust Fund, podptrného
fondu pro uprchliky (ptivodné pted
nacismem), ktery byl zfizen po Mni-
chovu a ktery dotovala britskd vlada
z prostredk, které si v Britdnii ulozila
Nérodni banka Ceskoslovenska. S neli-
bosti upozorniuje na korupci a nepo-
tismus ve vyboru, ve kterém velmi
kratce plisobil, jen do té doby, nez chtél
predlozit zavérecné Ucty. V zavéru této
Casti s litosti a snad i vy¢itkou konsta-
tuje: ,historie Czechoslovak Trust Fund
a ruznych pomocnych vybort nebyla
nikdy vypséna a jejich Géty nebyly nikdy
predloZzeny vefejnosti k prozkouméni®
(s. 459).

V posledni kapitole ,Povaleény ¢as”
dospiva k ,sice bolestnému, ale zajima-
vému pozndni: bez penéz se tézko pra-
cuje, ale jakmile se objevi, je obvykle
konec s praci a zacne zapas o funkce,
ktery vSechno zastini“ (s. 466).

Jak se do¢itdme v edi¢ni poznamce,
kniha si neklade ambice na kritické
vydani dobového textu a pti jeji pripravé
bylo ti¢elové zohlednéno vydani pro nej-
$irsi verejnost. Knize nelze uprit cte-
narsky poutavy text. Stejné tak bylo co
nejméné zasahovdno do zpusobu auto-
rova vypravéni, coz dokladaji obcasné
vysvétlujici pozndmky v textu, napri-
klad ,dochézel na tac¢ky“ (s. 158). Letit4
publicistickd zkuSenost byla pri psani
Kopeckému jednozna¢nou vyhodou.

Velmi cennou roli zastdvd bohaty
poznamkovy aparat. Jeho soucasti jsou
medailonky osobnosti, o kterych Rudolf

Kopecky pise a které umoziiuji jasnéjsi
ozrejméni dobového kontextu a popiso-
vanych udalosti. Je nutno ocenit zave-
re¢ny prehled exilového dila Rudolfa
Kopeckého, rozdéleny chronologicky
i typologicky (pfednésky, ¢lanky, studie).
Jak se v ivodu do¢itdme, byly Kopeckého
vzpominky, jako jedny z nékolika zho-
tovenych kopii, prevezeny po sametové
revoluci také do Ceskoslovenska, kde
jsou ulozeny ve Vojenském historickém
archivu v Brné, v soukromém Muzeu
Ceského a slovenského exilu v Brné
a v knihovné ceskoslovenské exilové
a samizdatové literatury Libri Prohibiti
v Praze.

Pokud bychom meéli charakterizovat
Vzpominky starého novindre po strance
zanrového vymezeni, patfi mnoha svymi
typickymi vlastnostmi mezi memodaro-
vou literaturu. Memodrova ¢i vzpomin-
kova literatura se v mnoha pripadech
potyka s neurcitosti pri vymezeni vici
zanru autobiografie, situaci mnohdy
ztéZuje pouzivini nejednoznaénych
pojmu. A tak zatimco se autobiografie
zaméruji na jedince jako takového, jeho
zrdni, hleddni vlastni identity, vris-
tani do spole¢nosti, je u memoart autor
soucasti popisovaného spolecenského
déni a jeho celkovych promén. Prvky
memodarové literatury nachazime v téch
¢astech, kde Kopecky popisuje spole¢en-
ské ¢i politické udalosti, pri kterych je
jeho role ¢astecné upozadéna coby pou-
hého pozorovatele. Problemati¢nost pri
interpretaci tohoto typu historického
pramene spociva predevsim v jeho sub-
jektivnosti, kdy pfi licenf udalosti, déji,
Zivotnich pribéht nutné dochazi k pro-
lindni vypovédi pravdivych s pravdépo-
dobnostnimi. Nikoli nevyznamnou roli
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ve prospéch pravdépodobnostniho nara-
tivu zaujimad Casovy horizont, ze kterého
autor na probéhlé udalosti nahlizi. Mezi
dalsi uskali lze zaradit nebezpeéi idea-
lizace a subjektivizace, miru stylizace,
stejné jako hodnotovou a ndzorovou
orientaci autora. Celkové vSak v pfipadé
vzpominek Rudolfa Kopeckého nacha-
zime jak autobiografické pasize, tak
prvky memodrové literatury, s vét$im
diirazem na liceni zapasti a boji o idedly.

Kopeckého vzpominky nejsou jen
osobni zpovédi ¢lovéka, ktery prozil
svij zivot v dobé plné déjinnych zvratd,
jsou soucasné pribéhem doby a lidi,
ktefi ji utvareli. Rudolf Kopecky mél
prilezitost poznat novindrské remeslo
pri svém pusobeni v mnoha redakcich;
diky mnoha kontaktim a Cetnym akti-
vitdm byl také dobre obezndmen s dobo-
vou spolecenskou a politickou situaci,
a ackoli nebyl ¢lenem Zadné politické
strany, znal dobfe pozadi mnohych jed-
nani a rozhodnuti, vidél, do jaké miry se
na nich podileji osobni zdjem a vlastni
prospéch. Jeho blizké kontakty s mnoha
aktéry, znalost prostredi i zdkulisnich
jednanf oteviraji nové horizonty pti hod-
noceni déjinné zndmych udalosti. Pravé
ona mnohdy az intimni znalost motivil
a osobnich pohnutek opraviiuje autora
vynaset soudy, polemizovat, hodnotit.
Vzpominky starého novinare jsou vyji-
meénym osobnim pramenem poznéni,
pozadi mnohych udalosti a rozhodnuti
spatfuji svétlo svéta vibec poprvé. Je
tfeba si uvédomit, Ze pohled Rudolfa
Kopeckého je ryze osobni a neni kon-
frontovan ani s jinymi nazory, ani zdroji.
Presto prind$i mnoho nového v pohledu
na nasi minulost, nuti nové se zamyslet,
prehodnocovat. A pravé v tomto je nutno

hodnotit vydani Vzpominek starého novi-
ndre pripravené Martinem Nekolou jako
zasluzny editorsky a vydavatelsky po¢in.
Mnohé podnéty v ném najdou nejen stu-
denti historie ¢i jinych spolecenskovéd-
nich obord.

Anglicky literdrni védec Roy Pascal
(1904-1980) v ivodni &4sti svého dnes jiZ
klasického dila na poli autobiografického
badani Design and Truth in Autobiography
(1960) uvadi, %e hodnota autobiografie
nakonec vzdy zavisi na kvalité spisova-
tele a pokud m4 dostat narokiim na umé-
lecké zpracovani a byt hodnocena jako
kvalitni, musf byt v prvni radé presvéd-
¢ivd a Ctendrsky zajimava. Vzpominky
starého novindre v redak¢ni dpravé Mar-
tina Nekoly do této kategorie v kazdém
pripadeé patfi.
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CESKA A MEZINARODNI KVANTITATIVNI DATA
TYKAJiCi SE SLEDOVANI MEDIi - ZDROJE A JEJICH
VYUZITELNOST

MARIE POSPISILOVA

Zkoumani sledovanosti riznych druhtt médii je jednim z ¢astych témat sociologic-
kych vyzkumi. V nésledujicich odstavcich ukdzeme, jaka sociologicka Setfeni se sle-
dovani médif vénuji, kde lze nalézt data z téchto vyzkumu a pro¢ by méla étenére tato
data zajimat. V zavéru ukdZeme benefity a mozna uskali vyuzivani tohoto druhu dat.

Sociologické vyzkumy sleduji fadu témat, kterd jsou spojena s médii, my se
zaméfime na udaje o sledovanosti jednotlivych druhti médii, nejéastéji konkrétné
sledovanosti zpravodajskych poradd. UkaZeme verejné pristupnd data vénujici se
této otdzce a poukaZeme na to, jaké specifické véci 1ze skrze tato data sledovat. Tato
otazka je uvedena jako priklad, protoZe se objevuje napfi¢ nejraznéjsimi typy Setfeni
a ilustruje razné zpisoby kladeni a rimovani otdzek, ale i konkrétni mozna zjisténi,
jez data nabizeji. BéZné reprezentativni Setfeni nabizeji moznost ddvat zkoumanou
sledovanost médif do souvislosti se sociodemografickymi charakteristikami (nejéas-
téji pohlavim, vékem, vzdélanim, mistem bydlisté, zaméstnadnim, ale treba i nabo-
zenskym vyznanim, rodinnym stavem ¢&i po¢tem déti). V nasledujici tabulce jsou
shrnuty priklady vyzkumnych Setfeni, kterd se mimo jiné tykaji sledovanosti médif
ajez budou déle zminéna.

Tabulka 1.
Dostupnost dat z vpzkumnych Setreni tykajicich se sledovani médii
Vyzkumné Setreni Webova stranka projektu | Dostupnost dat
Ceské panelové Setfeni Nesstar
domdcnosti (CHPS); http://nesstar.soc.cas.cz/
Jeden svét na $koldch 2012; webview/

Nase spole¢nost (CVVM);
Nézory &eskoslovenskych
obc¢ani na nékteré stranky
ideologického plisobeni
vybranych zdpadnich rozhla-
sovych a televiznich stanic;
Verejna a medidlni agenda

a dalsf

ESS https://www. na strankach projektu
europeansocialsurvey.org/
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home/

Vyzkumné Setfeni Webova stranka projektu | Dostupnost dat

Eurobarometer http://ec.europa.eu/ ZACAT!
commfrontoffice/ http://zacat.gesis.org/
publicopinion/index.cfm webview

EVS https:// ZACAT (dostupnost viz vy3e)
europeanvaluesstudy.eu/

ISSP http://w.issp.org/menu-top/ | ¢eskd data v katalogu

Nesstar; data z ostatnich

zemi v katalogu ZACAT
(dostupnost viz vyse)

DATA Z CESKYCH SETRENI

Cesky socialnévédni datovy archiv (CSDA)? Sociologického tstavu Akademie véd CR
je ndrodnim centrem poskytujicim otevreny pristup k primarnim datim z nejraz-
n&jsich vyzkumnych Setieni. Vechna data v CSDA jsou dostupnd v katalogiza¢nim
systému Nesstar.

Sbéry dat z vyzkumnych Setfeni v CSDA byly nej¢astéji provddény na reprezenta-
tivnim vzorku ¢éeské populace. Prikladem takového vyzkumu, ktery se vénoval sledo-
vani médii, je Vefejna a medidlni agenda: komparativni analyza tematizace verejné
sféry. Tématem vyzkumu bylo nastolovan{ témat v Ceské spole¢nosti skrze piisobeni
médii. Zkoumana byla dospéla populace (18+) CR, sbér dat probihal 2007-2008.
Byla zde poloZena otdzka: ,V kolika dnech tydné obvykle ¢tete zpravodajské clanky
v novindch a Casopisech / se obvykle divite na zpravodajstvi a politické diskuse
v televizi / obvykle poslouchdate zpravodajstvi a politické diskuse na nékteré rozhla-
sové stanici?”

Velmi podobnou otdzku® poklddalo také Centrum pro vyzkum vetejného minéni
(CVVM) ve vyzkumech Nase spole¢nost* v nékolika vlnach tohoto Setfeni. Vyzkum je
reprezentativni pro populaci CR 15+. Pfi interpretaci dat je tfeba d4t pozor na mirné
odlisnosti ve zkoumaném vzorku obou vyzkumi. Nésledujici tabulka ukazuje srov-
nani odpovédi v prabéhu ¢asu, tj. zménu vyznamu ruznych druht médii jako zpravo-
dajského zdroje. Ne vSechny druhy médii byly zkoumany ve vSech vlnach vyzkumu.

1 Tento katalog zpfistupiiuje data pomoci systému Nesstar podobné jako v Cesku.
Stranky CSDA jsou dostupné na http://archiv.soc.cas.cz/.

Respondenttim byla poloZena otdzka: ,V kolika dnech v tydnu se obvykle divate na zpravodajstvi a politické disk-
use v televizi / obvykle poslouchéte zpravodajstvi a politické diskuse na nékteré rozhlasové stanici / obvykle
Ctete zpravodajské ¢lanky v tisténych novindch a ¢asopisech / obvykle sledujete zpravodajstvi na internetu?“

4 Jedna se o projekt kontinudlnfho vyzkumu verejného minéni, ktery je zaméren na politickd, ekonomicka
a spolecenska témata.
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Tabulka 2.

Primérny pocet dnil, které se lidé divaji na zpravodajstvi v danych médiich; na zdkladé Setrent Verejnd

medidlni agenda a Nase spolecnost

Rok a mésic
realizace
vyzkumu Cerven2004| 2007-2008 | Biezen 2008  Brezen 2010 | Kvéten 2010
Verejnaa

Nase medialni Nase Nase Nase
Vyzkum spolecnost agenda | spolecnost| spolecnost| spole¢nost
Televize 5,2 4,9 5,0 3,7 3,6
Radio/ 2,9 1,9 1,9
rozhlas
Noviny a 3,2 2,3 2,1
casopisy
Internet 1,9 1,8

Setteni Nase spoleénost nabiz{ kromé zkoumdni sledovanosti zpravodajstvi u skupin
ruznych sociodemografickych charakteristik zejména moznost hledani souvislosti
mezi sledovanosti a politickou orientaci jedinct. Podobné se i Setfeni Verejnd a medi-
alni agenda zameéruje na politické postoje dotazovanych. Doba realizace vyzkumu se
odrazi v podobé pokladanych otdzek. Zcela vynechédna je v Setfenich z roku 2004,
2007 a 2008 moznost sledovani zpravodajstvi na internetu. Explicitné zde oviem
nezaznélo, ze novinami a ¢asopisy jsou myslena tisténa média. Je tak mozné, zZe lidé
tuto moznost volili i v pfipadé, kdyz sledovali internetové zpravodajstvi.

V CSDA je mo#né ziskat i velmi podrobna data, diky kterym je mozné zjistit,
jak lidé sleduji jednotliva média v priibéhu dne. Konkrétné tato data nalezneme ve
vyzkumu Ceské panelové Setteni domécnosti (CHPS). Jedn4 se o Setteni, které probi-
halo v letech 2015-2018, kdy byl opakované (kazdy rok) dotazovdn ndhodné vybrany
vzorek Ceskych domacnosti. Vyzkum se snazil zmapovat zivotni podminky ceskych
domdcnosti v dlouhodobé perspektivé a zachytit pripadné zmény v pribéhu ¢asu.
Nésledujici graf ukazuje data u ¢asovych snimkd za dospélou populaci (18+).5

5 Casové snimky zaznamenavali jak dospél, tak déti od 10 do 17 let.
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[ Cteni knih, ¢asopist, novin, poslouchanf radia nebo hudby

Graf 1. Cinnosti spojené se sledovanim médit, kterymi respondenti trdvili predesly den;® na zdkladé dat z prvni
viny Ceského panelového Setteni domdcnosti za rok 2015

Vzhledem k tomu, Ze jde o panelova data, je moZzné podrobnéji dile zkoumat napfi-
klad trendy ve vyuzivani médif v pribéhu let u stejnych domdcnosti. Data nabizeji
i moZnost srovnani toho, jak média sleduji dospéli v porovnani s détmi. Jedn4 se
o Setfeni, které nabizi velmi podrobné informace o charakteru domécnosti, sledo-
vané proménné je mozné davat do souvislosti nejen s klasickymi sociodemografic-
kymi charakteristikami, ale také pravé se skladbou domécnosti.

Cesky socidlnévédni datovy archiv disponuje také daty z dobovych vizkum vetej-
ného minéni od roku 1946 aZ dodnes. Z vétSiny starsich vyzkumi bohuZzel nejsou
dostupnd primarni data (datové soubory). Dochovaly se vak vyzkumné zpravy, které
je mozno nalézt v katalogu Nesstar, stejné jako zakladni tabulky s vysledky z téchto
dotaznikovych Setfeni. Jednim z dobovych vyzkum?, ktery mimo jiné zkoumal sle-
dovanost médii, je vyzkum vetejného minéni z roku 1982 s ndzvem Nazory Ceskoslo-
venskych obc¢anti na nékteré stranky ideologického piisobeni vybranych zdpadnich
rozhlasovych a televiznich stanic. Jednalo se o vyzkum, ktery mél zkoumat sledova-
nost zapadnich televiznich a rozhlasovych stanic, které byly autory povaZovany za
nastroj ideologického piisobeni. Kromé toho zde byla zkouména sledovanost ¢eskych
sdélovacich prostredk, coz mélo slouzit ke srovnani se sledovanosti téch zdpadnich.
Dotazovén byl reprezentativni vzorek populace CSSR starsi 15 let.

6 V grafu jsou uvedeny absolutni pocty odpovédi - zaznamendvano bylo az 15 riznych aktivit, v grafu je zazna-
menano, pokud byla dané ¢innost zminéna v jedné z téchto 15 opovédi.
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Tabulka 3.
Frekvence sledovanosti Cs. televize, poslechu Cs. rozhlasu a &enosti &s. tstFedniho tisku; na zdkladé Setrent
Nazory Ceskoslovenskych obcanti na nékteré stranky ideologického piisobeni vybranych zdpadnich rozhlas-

ovych a televiznich stanic 1982

Cs. rozhlas Cs. televize | Cs. ustfedni tisk
Denné nebo témér denné 74 % 66 % 55 %
1-3krat tydné 18 % 29 % 30 %
Méné nez 1krat tydné 5% 4% 11%
Vibec ne 3% 1% 4%

Vzhledem k absenci primdrnich dat neni mozné sledovat souvislost zkoumaného
jevu s ostatnimi promé&nnymi (napiiklad sociodemografickymi charakteristikami).
V Ceském socialnévédnim datovém archivu jsou dostupné té% vyzkumy zkoumajici
sledovani zpravodajstvi v médiich ve vztahu k specifickym populacim. Prikladem je
vyzkum v rdmci projektu zaméreného na podporu aktivniho ob¢anstvi mladych lidi
Jeden svét na skolach 2012 a 2014, ktery zkoumal studenty a studentky stfednich skol
(15-20 let). Prvni et¥eni tohoto typu bylo realizovdno na pfelomu roku 2008 a 2009.

Tabulka 4.
Média, ve kterych respondenti sleduji zpravodajstvi (zprdvy) nejéastéji;” na zdkladé Jeden svét na skoldch 2012
Socialni sité
Internet ablogy (nap#.
(zpravodajské postované Noviny
servery a ¢lanky, odkazy a Jiné
portaly) TV| ainformace) | Radio | ¢asopisy | Teletext | médium
A 2012 75,5% | 78,7 % 144%| 21,8% 3,1% 0,9%
no
2014 83,6% | 81,7% 38%|238%| 254% 5,5 %
N 2012 24,5% | 21,3% 85,6 % 789% | 96,9% 99,1 %
e
2014 16,4 % | 18,3 % 62% | 76,2% 74,6 % 94,5 %

Vyzkum se zaméroval mimo sledovanost médif také na Zivotni hodnoty, spolecenské
postoje, vztah k mensindm a politické preference. V nékterych oblastech mtiZe byt
hleddna souvislost se sledovidnim zpravodajstvi v médiich.

DATA Z MEZINARODNICH SETRENI

International Social Survey Programme (ISSP) je mezindrodni kontinuélni program
vybérovych dotazovacich Setfeni, kterd probihaji nepretrzité kazdoro¢né od roku
1985. Vyzkumny program je zaméfen na zkoumdani postoji a hodnot. Kazdy rok je

7  Bylo mozZno oznacit vice odpoveédi.
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urceno jedno téma, témata se po urcité dobé opakuji. Zkouman je reprezentativni
vzorek dospélé populace daného statu. Vyzkum ISSP umoziiuje srovnani mezi lety
a nabiz{ i moznost mezinarodniho srovnani. Konkrétné otdzky na ¢teni politického
zpravodajstvi jsou souc¢asti modulu Ob¢anstvi, ktery probéhl v roce 2004 a 2014.
V nésledujicim grafu je uveden priklad toho, co mZzeme diky témto dattim zjistit. Ke
srovnani byly vybrany evropské staty s odliSnymi vzorci sledovani médii.
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Graf 2. Frekvence provddéni ndsledujicich aktivit: cetba politickjch zprdv v novindch, sledovdni politického
zpravodajstvi v televizi, poslech politického zpravodajstvi v rddiu, pouZivdni internetu k ziskdvdni politickych
zprdv a informact; na zdkladé ISSP 2004
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Data ISSP nabizi moZnost srovnini mezi staty i mezi lety - dal$i analyza by mohla
napovédeét, k jakému vyvoji v téchto statech doslo mezi lety 2004 a 2014. Vzhledem
k tomu, Ze otdzky tykajici se sledovanosti politického zpravodajstvi byly soucasti
modulu Ob¢anstvi, je mozné déle sledovat souvislosti s obéanskou participaci a akti-
vismem, politickymi a lidskopravnimi postoji apod.

Mezi dalsi vyzkumy, které se tykaji médii a u nichZz jsou verejné dostupna data,
patif mezindrodni vyzkumny projekt European Social Survey (ESS). Sbér dat pro-
bih4 od roku 2002 kaZdy druhy rok ve vice ne% 30 evropskych statech. CR se netiéast-
nila pouze vlny v roce 2006. Jedn4 se o vyzkum reprezentativni pro populaci 15 a vice
let. V§zkum se zaméfuje na vztah ménicich se evropskych instituci a postoja, pred-
stav a vzorct chovani riznych populaci. Média a socidlni diivéra jsou jednim z tema-
tickych blokt, ktery byl soucasti zatim vSech osmi vin vyzkumu. Nasledujici graf
ukazuje odpovédi na otazku tykajici se sledovanosti televize a zpravodajstvi v tele-
vizi. Kromé samotné sledovanosti zpravodajstvi je zkouman téz cas straveny sledo-
vanim televize. Z dat ESS lze déle zjistit napriklad to, zda je sledovano zpravodajstvi
vice vjiném typu médii. Média a socidni diivéra jsou soucasti vSech Setfeni, podobné
jako politicka orientace a chovani, subjektivni pocit §tésti a hodnotové orientace. Ve
vSech téchto tématech je mozné hledat vzajemné vztahy, jednotlivé vlny navic obsa-
hujiijiné témata, kterd jsou dotazovina pouze v jedné viné Setfeni.
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Graf 3. Cas strdveny sledovdnim televize/televizniho zpravodajstvi béhem bézného dne; na zdkladé ESS 2002,
2004, 2008, 2010, 2012 a 2014
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Vyzkumné Setfeni Eurobarometer provadi Evropska komise ve statech EU od roku
1974. Vyzkumy bud vyuZivaji opakujicich se otézek (je tedy mozné provést srovnani
tasové i mezi staty), nebo reaguji na aktudlni témata. Vyzkum je reprezentativni pro
populaci 15 a vice let. Zkoumaji se naptiklad postoje k EU, jsou také pokladany rtzné
otazky souvisejici s médii, naptiklad diivéra v jednotlivé typy médii. Data za Ceskou
republiku shrnuje nasledujici graf, ktery ukazuje data z roku 2011, 2014 a 2016, kdy
byla poloZena stejna otdzka lidem star§im 15 let:
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Graf 4. Frekvence sledovanosti televize na televizoru, televize pres internet, poslechovosti rddia, ¢tenosti
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psaného tisku, pouzivdni internetu, pouZivdte on-line socidlnich siti; na zdkladé Setfeni Eurobarometer 2011,
2014 a 2016

200



Zpravy | Reports Marie PospiSilova

Evropsky vyzkum hodnot (The European Values Study - EVS) je mezin4rodni dlou-
hodoby projekt. Cilem tohoto projektu je mapovat vyvoj hodnotovych orientaci
napti¢ Evropou. CR se zti¢astnila viech Setfent (1991, 1999, 2008, 2017), kromé prvni
vlny (1981). V tomto vyzkumu se zkoumala sledovanost politiky v televiznich novi-
nach, radiu, dennim tisku a na socidlnich sitich, zjistovala se role televize ve vol-
bach, diivéra v socialnich média nebo mira sledovéni televize (otdzky nebyly soud4sti
viech Set'enti).

Tabulka 5.

Vztah sledovdni politiky v TV a zdjmu o politiku; na zdkladé EVS 2017, data pro CR
Sledovani
politiky v
TV/Zajem o Velice se Trochu se Prilis se Vibec se
politiku zajimam zajimam | nezajimdm | nezajimam Celkem
Kazdy den 48,5 % 42,6 % 26,4 % 16,0 % 28,0 %
Nékolikrat 23,3 % 25,3 % 25,2 % 15,4 % 22,3%
tydneé
Jednou nebo 4,9% 10,0 % 18,5 % 13,7% 14,6 %
dvakrat
tydné
Méné casto 13,6 % 15,9 % 21,7% 29,3 % 22,2 %
Nikdy 9,7% 6,1 % 8,2% 25,5% 12,9 %

Kromé ¢asového srovnani a srovnani mezi staty 1ze zkoumat vztah sledovani zpra-
vodajstvi a klasickych sociodemografickych otdzek, vySe uvedenych politickych
postoji, Zivotnich hodnot, postojt k praci, nabozenskych, rodinnych a etickych hod-
not, postojt k Zivotnimu prostredi a dal$im otdzkam.

ZAVER

Jak jiz bylo feceno, uvedené vysledky nejsou vycerpavajicim vyctem dceskych
i mezindrodnich zdrojt kvantitativnich dat vénujicich se sledovani médii. Jedna se
spiSe o ukazku toho, jaka data existuji a co je pomoci téchto dat mozné zjistit v sou-
vislosti se sledovdanim médii. V CSDA se nach4zeji nejen aktudlni data, kterd zach-
ycuji soucasné postoje k médiim a jejich vyuzivani, ale také data, kterd umoziuji
srovnani v ¢ase ¢i historicky nédhled. Moznost mezindrodniho srovnani a ¢asové
komparace nabizeji mezindrodni Setfeni, jako je ESS, ISSP nebo Eurobarometer,
ktera maji volné pristupn4 data, oviem mimo CSDA. V datech z Ceského socidlnévéd-
niho datového archivu se nabizi i moznost zkoumat sledovanost médif u specifickych
skupin - zde kromé dospélé populace také naptiklad u studentd a studentek stfed-
nich skol. Kromé toho jsou zde i velmi podrobna data, ktera napriklad ukazuji sle-
dovani médii v pribéhu dne. Vyzkumy nabizeji podrobné zkoumani dané otazky
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- mnohdy je mozné si vysledky roztfidit dle sociodemografickych charakteristik
(naptiklad zjistit, jaka média sleduji vysokoskolsky vzdélané Zeny) a divat se na sle-
dovani médii v kontextu - tj. zkoumat napriklad, jaké politické postoje maji ti, co
sleduji a nesleduji politické zpravodajstvi. Je téZ mozné analyzovat zpuisoby, jakymi
byly otdzky pokladany, coz mizZe odrazet sociopoliticky kontext ¢i vyznam daného
fenoménu v urcité dobé. Bohuzel pravé rtzné zpusoby kladeni otdzek a rtizné
moznosti odpovédi, které jsou respondentiim a respondentkdm poklddany, a v nék-
terych pripadech i odlisnd zkoumana populace, mnohdy znemoziuji komparaci
vysledkd v ¢ase nebo mezi riznymi zkoumanymi skupinami. Kvantitativni data je
tedy potteba ¢ist a interpretovat pozorné a s reflexi, aby nedochézelo ke zkreslenym
vysledkim danym pravé témito faktory.
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VIZUALNIi STUDIA
INSPIROVANA KRITICKOU
PEDAGOGIKOU: ZPRAVA
Z TRETI KONFERENCE NA
VIDENOU

ANDREA PRUCHOVA HRUZOVA!?

Treti ro¢nik mezioborové konference
,Na vidénou“, usporddany Platformou
pro studium vizudlni kultury Fresh
Eye v prostorach Kampusu Hybernska
dne 10. 10. 2019, se ve své dramaturgii
posunul od jiz tradi¢niho zduraziiovani
multidisciplinarity vizudlnich studii ke
zdliraznéni ,odpovédnosti“ interprett
obrazu, a to predev$im téch, ktefi v
oblasti vizudlni kultury vzdélavaji. Tento
aspekt konference rozvinuly nejen pri-
spévky pozvanych zahrani¢nich autora
a pedagogt, ale také zastupci z rad Ces-
kych profesiondlnich a studentskych
mluvéich. Konference tim také navazala
na hlavni téma posledniho mezinarod-
niho biendlnfho setkdni International
Association of Visual Culture, jimz se
stala vizudlni pedagogika a kde byly akti-
vity platformy Fresh Eye predstaveny
coby priklad dobré praxe.?

Oblast mezioborového zkoumdani
obrazi, kterd je i u nds dobfe zndma
pod nazvem vizudlni studia, ¢asto Celi

srvo

kritickym komentafam?® ohledné své
nevymezené, teoreticky i metodolo-
gicky prilis rozkrocené hybridni povahy
badani, kdy se pro kombinaci vétsiho
mnozstvi pristupi coby ingredienci
vyzkumu nemusi vzdy podarit dosah-
nout kyzeného komplexniho vysledku.
Cilem této kritiky je potom snaha oddeé-
lovat studium obrazi od celospolecen-
ského vyzkumu a aplikovat na néj pouze
metody a teoreticky aparadt tradicné
vyhrazené déjindm umeéni. Namitkou
proti takovému pristupu muaze byt nic-
méné pohled na sitovy charakter sou-
¢asné spolecnosti, kdy 1ze jako jeji aktéry
vnimat nejen Zivé subjekty, ale i neZivé
objekty, jejichz vzdjemné interakce jsou
pro jeji fungovani podstatné. To jasné
doklad4, jak vyznamnd je otevienost
vizudlnich studif. Otevfend vizualni
studia totiz tuto sitovou propojenost
odréazeji a ukazuji, jak zdsadnimi Zivymi*
socialni hraci na poli kazdodenniho déni
obrazy vzdy byly a jsou i dnes. Obraz je
v nasi spoleénosti pritomny tedy spise
jako urcita rodina obrazil® ¢i hyperikona,®
fenomén, jenz je neustdle aktualizo-
van dal$imi socidlnimi jevy. A proto se
nezda byt jakkoliv produktivni studium
obrazi separovat od celospole¢enského
vyzkumu.

Druhy typ kritické vytky momentalné
sméfuje zejména k soucasné podobé
vizudlnich studif, kterd se zd4 aZ hraniéit

1 Autorka je zakladatelkou a vedouci Platformy pro studium vizuéln{ kultury Fresh Eye (www.fresh-eye.cz)
a prekladatelkou publikaci W. J. T. Mitchella. J. Bergera a N. Mirzoeffa do ¢eského jazyka.

2 www.iavc.info/conference/

3  Elkins, J. (2003). Visual Studies: A Skeptical introduction. New York: Routledge.
4 Mitchell, W. J. T. (2004). What Do Pictures Want? The Lives and Loves of Images. Chicago: University of Chicago

Press.
5 Manghani, 2013.
6 Lévy, 2000.
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s jistou formou politického aktivismu.
Téma novych zobrazovacich technolo-
gii, analyza obrazii promény planety
a studium vizuality soucasnych politic-
kych a revolu¢nich hnutich patfi mezi
kli¢ové oblasti zdjmu soudobych teore-
tiktt obrazu, jenz nékdy byva souhrnné
oznafovan jako vizudlni aktivismus.
Nejedna se vSak o prekvapivé smérovani
na tomto poli. Jak pripomina americky
filosof W. J. T. Mitchell, jedna ze zasad-
nich osobnosti vizudlnich studii, obraz
je vzdy predevsim re-prezentaci, a tedy
znovu zpritomnénim, jeZ je odpovédi na
urcity spolecensky stav ¢i myslenku.®
V tom, jak obraz coby odpovéd danému
stavu skute¢né ,odpovidd“, pak spoéiva
mira ,z-odpovédnosti®, jiZ musime byt
jako teoretici, kritici a badatelé schopni
rozliSovat. Samotny akt odborné inter-
pretace je proto politickym projevem
a jasné hovori o nasi angaZovanosti ve
vztahu k predmeétu naseho badani.
Konference navazala na predchozi
dva roéniky formatem t#i panelt, z nichZ
prvnibyl vénovan tfem studentskym pri-
spévkim vybranym na zakladé oteviené
vyzvy vyhldSené na jare leto$niho roku.
Druhé prednaskové kolo patrilo profesi-
onalnim vyzkumam, které se aktuilné
dati realizovat v domacim prostredi na
rtiznych odbornych pracovistich, jejichz
primdrnim zajmem vSak nemusi vzdy
byt obraz. Zavér konference opét obsta-
raly prispévky zahrani¢nich hostd.
Prvni, studentsky blok zahajila
Veronika Handkovi, studentka fil-
mové védy na FF UK, ktera predstavila

svij bakalafsky vyzkum zabyvajici se
problematikou CGI animace (compu-
ter-generated imagery) neboli animace
vytvorené ¢isté pomoci vypocetni tech-
niky. Ve spojeni se soucasnou afektivni
teorif, kterd i na domacim poli zazna-
mendva velky uspéch, se divikim ote-
viel prostor uvazovat o chybé v této
jinak stile dokonalejsi animacni tech-
nice jako projevu fenoménu uncanny.
Ta se v disledku nemusi zda byt chybou
na jinak perfektné ztvirnéném povr-
chu, ale ptsobi jako esteticky-emocio-
nalni figura. MiZe pak byt vyuzivina
zameérné, napriklad v umélecké kinema-
tografii. Takto prispévek srovnal pocatky
samotné CGI animace, a to prukopnicky
snimek Pribéh hracek, ktery se pfi zpét-
ném pohledu zd4 byt plny animacénich
~chyb®, a vizualitu soucasnych videoar-
tovych dél umélce Jona Rafmana, v niz
se chyba povrchu stdva soucasti umélec-
kého vyjadreni.

Smérem ke vzdélavani Sirsi verej-
nosti prostfednictvim novych zobrazo-
vacich technologii se ubiraly dalsi dva
studentské prispévky. Adam Novotnik,
Cerstvy absolvent katedry architektury
na CVUT, predstavil prakticky projekt
vyuzivajici virtudlni realitu k pamé-
tovému tréninku. V névaznosti na jiz
z dob antiky znamou techniku paméto-
vych paldct vytvoril virtudlni prostredi
nabizejici univerzalni obytné prostory,
do nichz uzivatelé umistuji pomocné
objekty zastupujici pojmy urcené
k zapamatovani.® Na zdkladé mensiho
vyzkumného vzorku autor potvrdil

7  Viz Mirzoeff, N. (2018). Jak vidét svét. Praha: ArtMap, s. 289-233.

8 Mitchell, 2016.
9  Viz Yates, F. (2015). Uméni paméti. Praha: Malvern.
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napomocnost zobrazovaci technologie
pri tréninku paméti a zaroven nabidl
vizi, jak aktualizovat v soucasnosti vice-
méné historickou techniku.

Posledni prezentace studentky dok-
torského programu z ateliéru filmové
a televizni grafiky na prazské UMPRUM
Michaely ReZové upozornil na poten-
cidl spojeni animovaného dokumentu
a oralni historie. Otevtel tak prostor pro
otazky tykajici se zejména autorského
pristupu ke zpracovani individualnich
vzpominek a tenkych hranic, na nichz se
stretdva umeélecka vize s mikrohistorif.

Trojice profesiondlnich vyzkumnych
projektd byla v leto$nim roce rozloZena
mezi discipliny historie a muzeologie,
studia komiksu a déjiny uméni, pricemz
i mezi nimi se ukdzaly mnohé spole¢né
vazby. Vyzkum historie komiksové
reklamy v Ceskoslovensku v pritbéhu
20. stoleti zprostredkoval literdrni teo-
retik z olomoucké Katedry medidlnich
a kulturalnich studif a Zurnalistiky Mar-
tin Foret. Prezentace prostfednictvim
sémioticky orientované interpretace
rozmanitych komiksovych projevii saha-
jicich od reklamnich a politickych sdé-
leni aZ po vzdélavaci a zabavné dobové
vizualni projevy ukazala ideologické
dekddovani jednotlivych obsahii s ohle-
dem na turbulentni promény domaciho
politického pozadi.

Kunsthistoricka a hebrejistka Eva
Janaova zastupujici Ustav d&jin uméni
AV CR zptistupnila vhled do rozsahlého
vyzkumu vizudlnich figur antisemi-
tismu v Ceskych zemich, a to pocinaje
jiz stredovékou ikonografii. Politicky

10 www.nottinghamcontemporary.org

orientovand interpretace vizudlni komu-
nikace se tedy projevila i v druhém pri-
spévku, ktery vyzval k zamyslen{ se nad
mnohymi, v historii hluboko ukotve-
nymi obrazovymi stereotypy zesmésno-
vani a dehonestace Zidovské komunity,
jez provazeji i soucasnou vizualni kul-
turu a pronikaji do jeji medidlni, poli-
tické a soukromé online sféry.

Zavér profesiondlniho panelu se jiz
priblizil oblasti vizualni pedagogiky, na
niz cilily prispévky ze zahrani¢i. Histo-
ri¢ka Jolana Tothov4 z Narodniho muzea
a historik a novomediélni teoretik Cen&k
Pycha z Ustavu pro studium totalitnich
rezimd spole¢né ukézali vizi pro nové
vznikajici vystavni expozici pracu-
jici s historii a objekty byvalych muzei
V. L. Lenina a K. Gottwalda. V prispévku
i nésledné diskuzi byly reflektovany
otazky ohledné nesnadného nalézani
vhodného pristupu, jenZz zbavuje ideo-
logicky a pamétové negativné zatiZené
predméty jednostranného kontextu
a zasazuje je do nového pole otevre-
nych interpretaci - tedy otazky, s nimiz
se potykd (nebo by se mélo potykat)
nejedno soudobé historické muzeum.

Zavéretnd Cast programu tradicné
pattila vystoupeni zahrani¢nich hostd.
Po $éfredaktoroviJournal of Visual Culture
Marquardu Smithovi a rediteli Centre
for Visual Studies KreSimirovi Purgarovi
prijeli do Prahy osobnosti tésnéji spjaté
s polem kritické vizudlni pedagogiky.
Zastupkyné galerijni a badatelské insti-
tuce Nottingham Contemporary'® Caro-
lita Rito odprezentovala pilotni ro¢nik
projektu Independent Campus,” jenZ na

11 www.nottinghamcontemporary.org/exchange/campus/
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zdkladé oteviené vyzvy zprostredkovava
ucastnikiim z riznych socidlnich a vzdé-
lanostnich skupin moZnost setkavat se
po dobu jednoho roku ve vystavnim pro-
stfedi i mimo néj a s pomoci zastupci
uméleckych a neziskovych organizaci
diskutovat témata, jeZ jsou béznym diva-
kGm zprostredkovana v galerijnich pro-
storach. Vedle nové edukacni platformy
se publikum sezndmilo také s obsahem
online magazinu The Contemporary Jour-
nal,”? jejZ Rito vede a ktery vzdy v pra-
béhu jednoho roku prostfednictvim
prispévki odbornikd a praktikd reaguje
na jedno vytycCené téma. V roce 2018 se
zkoumanym fenoménem stala otdzka
prekladu (On Translation) nahliZen4
predevsim z pozic postkolonialnich stu-
dii, roku 2019 bylo pfifazeno téma kri-
tickych pedagogickych p¥istupt (Critical
Pedagogies).

Dlouhodobou tradici kritické vizu-
alni pedagogiky zastoupil reditel roches-
terské nezavislé instituce Visual Studies
Workshop," jez jiz od roku 1969 provozuje
rozmanité mnozstvi edukacnich akti-
vit uréenych pro Sirokou i studentskou
verejnost. Konkrétné disponuje rozsah-
lou odbornou knihovnou zabyvajici se
predevsim fotografii, schranuje nejuce-
lenéjsi sbirku autorskych umeéleckych
knih v USA, spravuje filmovy fond obsa-
hujici experimentalni i tradi¢ni ana-
logovou a digitalni technologii i sbirky
raritnich  zurnalistickych fotografii,
kulturnich a uméleckych casopist ¢i
diapozitivl z 19. stoleti predstavujicich

12 www.thecontemporaryjournal.org

13 www.sw.org

sbirky dobovych americkych muzef
a prestiznich vystavnich instituci. Insti-
tuce v8ak od samého pocatku také nabizi
magistersky program, v rdmci néjz jsou
studenti vzdélavani primo prostrednic-
tvim knihovnich a filmovych fondd. Své
teoretické znalosti aplikuji v tvaréim
procesu vytvareni vlastnich autorskych
knih, pricemz pracuji s médii knihy,
pohyblivého i statického obrazu vzdy jak
teoreticky, tak prakticky, ¢imz znacné
nabouravaji dosud stale hajenou hranici
mezi obéma pristupy tak, jak ji miZzeme
napriklad vysledovat v prostredi doma-
cich univerzit.

Prestoze by se dalo v zavedeném
konferenénim  formatu  pokracovat
ivbudoucimroce ak nazvu ,Na vidénou”
pripsat ¢islici 4%, platforma Fresh Eye
vSak pro rok 2020 navazuje spolupraci
s kritikem vizualni kultury a politickym
aktivistou Nicholasem Mirzoeffem,* aby
spole¢né na konci kvétna zorganizovali
sérii workshopt s prednimi evropskymi
kritiky, teoretiky a aktivisty, v centru
jejichz zdjmu lezi pouziti néstroji vizu-
alni komunikace ve snaze rozvijet mul-
tikulturni spole¢nost. Cesk4 vefejnost se
o workshopové nabidce dozvi vice infor-
maci na jate 2020, kdy se budou moct
jednotlivi zajemci o participaci na kolek-
tivni praci prihlasit o misto prostfednic-
tvim verejné vyzvy.

14 Na zakladé spoluprace platformy Fresh Eye s Nicholasem Mirzoeffem doslo k vydani ceského prekladu jeho
posledni knihy Jak vidét svét (Artmap, 2018) a prvni pfednésce autora v Praze v b¥eznu 2019.
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SETKANI VYCHODU
A ZAPADU: ZPRAVA
Z KONFERENCE IAICS 2019

DOMINIKA SLADKA

O populismu, novych médiich i globa-
lizaci promluvili Gcastnici konference
IAICS 2019 (The International Associa-
tion for Intercultural Communication
Studies). Leto3ni, jiz pétadvacity roé-
nik této konference se odehral ve dnech
12. az 15. Cervence na Fakulté socidlnich
studii Masarykovy univerzity v Brné.
Vibec poprvé v historii se tato konfe-
rence zameérend na komunikac¢ni studia
konala v Evropé. Zucastnilo se ji okolo sta
odbornik z dvaceti riznych zemi. Mezi
nimi byli naptiklad G&astnici z Ciny,
USA, Kanady, Turecka, Australie, Jihoaf-
rické republiky, Madarska ¢i Némecka.

Asociace IAICS sdruzuje odborniky
zkoumajici rtzné aspekty komunikace
napti¢ kulturami. Jeji ¢lenové z dvaat-
Ticeti zemi se kazdoro¢né setkdvaji na
konferencich, jejichz cilem je vytvorit
féorum pro sdileni ndpadd a zkuSenosti
vyzkumnik® z mnoha oborti. Minuly roc-
nik konference se odehral na chicagské
DePaul University v USA a v pfedchozich
letech konferenci hostily napriklad uni-
verzity v Ciné, Rusku, Mexiku, Japon-
sku, Tchaj-wanu nebo Koreji. Vysledky
svych badani ¢lenové asociace publikuji
v Casopise organizace International Com-
munication Studies (ICS).

Téma letosniho roc¢niku znélo
Vychod/Zapad: Nové rozpory a nova
spojeni v realité politického populismu®.
Jak uvadi poradatelé konference ve vyzvé
k zasilani konferenc¢nich prispévka, se

zménami, k nimz dochdzi v evropskych
zemich i USA, totiZ fenomén populismu
a vztahu Vychodu a Zapadu nabyva na
vyznamnosti. Obyvatelé mnoha zemi
pozoruji ndarlst rasové motivovanych
zlo¢inti i stdle mensi toleranci rozdila
a krajné pravicové a populistické strany
zazivaji uspéchy v nejedné liberalni
demokracii. PrestoZe jiz ubéhlo tficet
let od padu Berlinské zdi, vztah Vychodu
a Zapadu je stile napjaty. LetoSni roc-
nik konference si proto kladl za cil
predstavit vyzkumy téch, ktefi rozpory
a souvislosti mezi Vychodem a Zapa-
dem studuji. Jak experti kulturdlnich
a komunikaénich studif z celého svéta
pohliZzeji na meénici se diskurzy obklo-
pujici tento vztah? Jakou roli v ném hraji
komunikaéni technologie? Co je momen-
talné nejvétsi vyzvou, s niz se potykaji
odbornici na mezikulturni komunikaci?
Témito i dal$imi otdzkami se zabyvaly
obsahové velmi pestré prispévky konfe-
rence rozdélené do sedmnécti tematic-
kych bloku.

Jednim z hlavnich bod@ programu
byla prednaska Davida Morleyho, profe-
sora z Goldsmiths University of London
ve Velké Britdnii. David Morley tuzce
spolupracoval se sociologem Stuartem
Hallem, s nimZ provadél vyzkum zalo-
Zzeny na proslulém modelu kdédovani
a dekdédovani. Ve svych interdisciplinar-
nich pracich prelozenych do dvaadvaceti
jazyki se Morley zaméruje predevsim na
nové komunika¢ni technologie, medi-
alni publikum a globalizaci. Na konfe-
renci vystoupil s predniskou ,Uzemi,
hranice, zdi a ploty: Politika (ne)hyb-
nosti a (ne)viditelnosti“, v niZ se vénoval
ménicim se vztahim mezi domovem,
narodem a komunitou v dobé, kdy jsou
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vSechny hranice destabilizoviny demo-
grafickymi procesy i globalnimi komu-
nika¢nimi technologiemi. Svou feé
Morley zacdal ohlédnutim se za padem
zelezné opony, ktery podle tehdejsich
komentatord znamenal konec jedné
éry a vitézstvi liberdlniho kapitalismu.
Optimistické vize, které prinesl pocatek
90. let, se vSak nenaplnily a vize virtual-
niho svéta, v némz materidlni geografie
nema své misto, se nestala skutecnosti.
Lidé stale nemohou rozhodovat o svém
pohybu, o tom, kam patfi a kam je jim
dovoleno vstoupit - a to jak v materidl-
nim, tak i virtudlnim svété. Stale existuji
imobilni a politicky témér neviditelné
skupiny populace, zapomenuté mensiny
nedot¢ené vSudypritomnou globalizaci
- jako priklad Morley uvedl obyvatelé
britské pramyslové oblasti Black Coun-
try, jejichz ,politickou odplatou® se podle
néj stal brexit.

Kromé Davida Morleyho na konfe-
renci prednésel také Don Sparling, jeden
ze zakladateld Brno Expat Centre a jeho
hlavni konzultant. Sparling je rovnéz
prukopnikem kanadskych studii nejen
v Cesku, aleiv celé st¥edni Evropé a auto-
rem bestselleru English or Czenglish? Na
brnénské konferenci vystoupil s key-
note prednaskou s ndzvem ,0d pratel k
neprateltim - k pratelim? Cesi, Némci a
Brno“. Sparling ve svém prispévku pre-
zentoval pripadovou studii toho, jak se
v obdobi od poloviny devatenactého sto-
leti do konce druhé svétové valky vyvi-
jel vztah mezi Cechy a Némci Zijicimi
vBrné. Jesté pred stolety byla pritomnost
obyvatel némecké nirodnosti ve mésté
neprehlédnutelnd - ndzvy ulic byly v
¢estiné i némdiné - a i samotnd budova,
na niz se leto$ni konference odehrala,

tehdy nepattila Masarykové univerzité,
nybrz byla sidlem Némecké vysoké skoly
technické v Brné. V prispévku Sparling
mimo jiné ilustroval, Ze i ddvno po zru-
Seni skoly a vymizeni némeckych nazvti
ulic jsou stopy némecké pritomnosti
v Brné stdle viditelné. Pomoci faktt,
anekdot i vlastnich zkuSenosti ze Zivota
v Cesku Sparling obecenstvu z mnoha
zemf priblizil bohatou historii i vypjaté
momenty meésta, v némz se konference
konala.

Na konferenci pronesla keynote
predndsku i Marsha Siefert z Central
European University v Madarsku. Sie-
fert se vyzkumné vénuje komunikaéni
a kulturni historii. V soucasné dobé
se zameéruje predevSim na imperidlni
telekomunika¢ni sité devatenactého
stoleti a filmovou diplomacii za stu-
dené valky. Na konferenci promluvila
na téma ,Komunikace mezi Vychodem
a Zapadem v revolu¢nich momentech a
jeji filmové dédictvi: New York, Moskva,
Peking 1949“. Ve své prednésce se Siefert
vratila do roku 1949, kdy sovétsti pred-
stavitelé vyjeli na konferenci za svétovy
mir v New Yorku a kdy se konaly oslavy
uspésné revoluce v Pekingu. Na tyto dvé
udalosti pohliZela skrze filmy reZiséra a
scéndristy Sergeje Gerasimova, ktery se
jich sdm zicastnil. Prostfednictvim ana-
lyzy jeho dokumentarnich film nato-
¢enych po navstévach Pekingu a New
Yorku Siefert ukazala, jak lze setkdni
Vychodu a Zapadu interpretovat skrze
filmové uméni, a osvétlila, jak dalezi-
tou roli tato setkdni hrala v sovétskych
snahdach o osloveni dvou nejlidnatéjsich
zemf{ na poc¢atku studené valky.

Posledni keynote fe¢nici byla Monika
Metykova z University of Sussex ve
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Velké Britdnii. Metykova se zabyva stu-
diem médii a demokratizace, diverzitou
v médiich, médii v kontextu migrace
a politickou ekonomii médii. Na své
alma mater v Brné pronesla prispévek
s nazvem ,Setkan{ s ostatnimi: od San-
ghajského priukopnického architekta
k oziveni rodisté Josipa Broza Tita“. Ve
svém prispévku se Metykova vénovala
nékterym vyzvadm ¢i prilezitostem, na
které mohou narazit vyzkumnici zaby-
vajici se ,setkdnimi s ostatnimi® - tedy
tématem letosni konference - v dnesnich
socioekonomickych a politickych pod-
minkach. Ve svém prispévku se pritom
zmifovala o dvou dulezitych setkdnich
kultur. Prvnim z nich byl pribéh archi-
tekta jménem Laszlo Hudec, narozeného
v Rakousko-Uhersku, jejz zivot zaval do
Sanghaje i USA. Dal$im ptikladem byl
pribéh ¢inské podnikatelky Yu Jiang,
kterd neddvno ozndmila svij zadmér
investovat do zvelebeni chorvatského
mésta Kumrovec, rodisté jugoslavského
prezidenta Josipa Broza Tita.

Kromé hlavnich re¢nikd na kon-
ferenci promluvilo na sto odborniki
vsedmndcti panelech. V panelu ,Vychod/
Zapad a komunikace“ naptiklad Kenneth
C. C. Yang z The University of Texas at E]
Paso v USA promluvil o reprezentaci Ciny
ve svétovych tisténych médiich. Mezi-
kulturni reprezentaci se zabyvala i Ying
Kong z University College of the North
v Kanadé, kterd poslucha¢tim priblizila,
jak je Zapad prezentovan v postkoloni-
alnich dilech domorodych a imigrant-
skych spisovatelt a jak se jejich pohled
na svét lisi od toho zdpadniho. Robert
W. Vaagan z Oslo Metropolitan Univer-
sity v Norsku a Clyde A. Missier Moer-
lie z Amsterdam University of Applied

Sciences v Nizozemsku v panelu ,Média
a politika“ promluvili o vzestupu populi-
stické rétoriky extrémni pravice v Nor-
sku a Nizozemsku. V sekci ,Kultura
a kulturni identita“ vystoupila napriklad
Tinde Bajzat z University of Miskolc
v Madarsku se svou analyzou vlivu ¢in-
skych kulturnich hodnot na madarské
studenty ¢instiny. Program konference
obsahoval také celou sekci vénovanou
iniciativé Nova hedvabni stezka, v niZ
napiiklad Gokce Ozsu z Hacettepe Uni-
versity v Turecku mluvil o tom, jak se
o iniciativé hovori v tureckém mainstre-
amovém tisku.

Preddnim prezidentské funkce kon-
ferenci uzavreli dnes jiz byvaly prezi-
dent asociace IAICS Robert W. Vaagan
z Oslo Metropolitan University v Nor-
sku a nova prezidentka Margaret D'Silva
z University of Louisville v USA. Na
prvni IAICS konferenci konané v Evropé
se tedy s postem prezidenta rozlou-
¢il prvni evropsky prezident asociace.
Jeho nastupkyné nezapomnéla vSechny
ucastniky pozvat na pristi roénik kon-
ference. Ten se bude konat v jeji rodné
Indii.

Konference IAICS do Ceska ptinesla
velmi aktudlni a kontroverzni témata,
jakymi jsou konflikty, protiklady a spo-
jeni mezi vychodnimi a zapadnimi
zemémi. Na Ctyrdenni konferenci se
potkali odbornici z mnoha raznych
disciplin - kromé expertl na medidlni
a komunika¢ni studia a mezindrodni
vztahy prednesli své prispévky napti-
klad také literarni a filmovi védci, jazy-
kovédci ¢i filologové. Centrdlni téma
konference tedy bylo moZné probrat
nejen do hloubky, ale také ho propojo-
vat s dal$imi aktudlnimi tématy, jako
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je naptriklad feminismus ¢i medidlni
gramotnost. Mezikulturni obohaco-
vani se ale nekonalo jen v prostorach
fakulty. Ucastnici také méli moZnost
navstivit Augustinidnské opatstvi sva-
tého Tomase na Starém Brné, kde mohli
ochutnat lokalni speciality a jihomo-
ravska vina za doprovodu zivé hudby.
Nékter1 si nenechali ujit ani slavnou vilu
Tugendhat ¢i Muzeum romské kultury
v Brné. I bohaty doprovodny program
prispél k pratelské atmosfére, kterd na
konferenci panovala. Diky intenzivni
socializaci tak védci méli moznost nava-
zat spolupraci a ziskat cenné kontakty
napti¢ obory i zemémi.
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